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NOW,  THE  STORY  CAN  BE  TOLD 
—  IN  MORE  WAYS  THAN  ONE 


istory  has  been  made  in  the  1992 
Best  of  Gannett  contest. 

For  the  first  time  in  16  yean  of  annual 
awards,  a  graphics  artist  won  the  top  prize 
in  his  circulation  category:  Outstanding 
Achievement  by  an  Individual. 

A  panel  of  distinguished  outside  judges 
awarded  that  honor  to  Sean  McDade  of 
The  Desert  Sun  in  Palm  Springs,  Calif,  for 
a  selection  of  his  work  — judging  him  the 
best  single  entrant  in  the  over-40,000 
circulation  category. 

“He  is  truly  an  extraordinary  performer,” 
the  judges  said. 

McDade’s  success  supports  what 
Gannett’s  NEWS  2000  program  also  has 
shown:  Superb  storyteUing  can  come  in 
many  forms  —  including  graphics. 

Judges  also  recognized  hard-hitting 
investigative  work,  another  NEWS  2000 
ingredient.  They  selected  Paige  St.  John 
of  The  Detroit  News  and  Kristi  Fry  and 
Donna  Hales  of  the  Muskogee  (Okla.) 

Daily  Phoenix  and  Times-Democrat  for 
Outstanding  Achievement  awards  in  their 
circulation  categories. 

In  all.  Best  of  Gannett  awards  cited 
individual  and  team  excellence  in  writing, 
reporting,  photography,  headlines,  packag¬ 
ing  and  presentation.  (A  fist  of  key  winners 
appears  on  pages  6-7.) 

We  salute  them  all  for  their  high-quality 
work  —  and  for  helping  to  achieve  the 
NEWS  2000  goal  of  improving  content  by 
meeting  the  changing  needs  of  readers. 
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Providing  news  coverage  to 
an  oil  and  gas  empire. 


\  '^^prawlingacrosslOO.OOOsquaremiles 
\  KJ  of  the  arid  Southwest  is  the  Permian 
^  Basin  of  West  Texas  and  Southeast  New 

Mexico.  This  giant  oil  and  gas  empire  accounts 
for  nearly  20  percent  of  the  nation's  oil  production ! 


With  an  oil  and  gas  well  for  every  square  mile,  the 
area  (named  for  a  geological  formation  first  discovered  in  Perm  Russia) 
has  a  well-developed  and  cohesive  industry  that  conforms  more  to  the 
productive  boundaries  of  the  Permian  formations  than  state  lines.  The 
"Basin"  has  been  home  to  hundreds  of  oil  producers,  oil-related  service 
companies  and  manufacturing  companies  serving  portions  of  two  states. 


What  it  did  not  have  was  a  newspaper  that  provided  comprehensive  news 
coverage  of  this  far-flung  industry.  The  Midland  Reporter-Telegram 
filled  that  void  last  year  by  publishing  The  Permian  Basin  Oil  Report.  This 
special  weekly  supplement  is  inserted  into  the  Reporter-Telegram  and 
also  distributed  to  oil  industry  readers  throughout  the  54  county  Basin. 


Finally... first  class  oil  coverage  as  vital  to  the  Basin  as  the  region  is  to  the 
country.  ^ 


Hearst  Newspapers 


Dyner  &  Partners,  NYC 
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Lower-priced  than  re-spooled  film. 
And  without  the  risks. 


Only  $1.99  from  Unique  Photo. 
No  scratches. 

No  broken  sprockets. 

No  fogging. 

No  jammed  cartridges. 

No  loose  end  caps. 

No  light  leaks. 

No  short  lengths. 

No  botched  photos. 


Re-spooled  film  is  a  long,  long  roll  of  film  that  has  been  unrolled  and  re-rolled  into  many  smaller  rolls  by  hand. 


Anything  can  happen  in  the  process. 

Unique  Photo  offers  you  an  un-touchable  alternative:  Ilford  manufactured  and  Ilford  spooled  B&W,  400  speed, 
HP5  Plus  135-36.  For  a  mere  $1.99/roll  in  Press  packs,  why  spool  around? 
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O  O  O  COO 


The  professional  film  specialists. 
1/800/631-0300 

451  S  Jeflferson  Street,  Orange,  NJ  07050-1292 
Tel:  201/673-0100  Fax:  201/676-7577 


01992.  Unique  Photo 
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JANUARY 

8-9 — Investigative  Reporters  and  Editors/National  Press  Club,  Joint 
Conference  on  In-depth  Reptirting,  The  Holiday  Inn  Crowne  Plaza  at 
Metro  Center,  Washington,  D.C. 

1  A- 1  8 — Wisconsin  Newspaper  Association,  Annual  Convention, 
The  Paper  Valley,  Appleton,  Wis. 

21  >23 — Tennessee  Press  Institute/Tennessee  Press  Association, 
Winter  Convention,  Winter  Convention,  The  Sheraton  Music  City 
Hotel,  Nashville,  Tenn. 

22-24 — Kentucky  Press  Association,  Winter  Convention,  The  Ex¬ 
ecutive  Hotel,  Louisville,  Ky. 

28- 30 — North  Carolina  Press  Association,  Winter  Meeting,  The 
Friday  Center,  Chapel  Hill,  N.C. 

29- 3 1  — Michigan  Newspaper  Association,  Annual  Convention, 
The  Amway  Grand  Plaza  Hotel,  Grand  Rapids,  Mich. 

29-3 1  — Minnesota  Newspaper  Association,  Annual  Convention, 
The  Radisson  South  Hotel,  Bloomington,  Minn. 


Seminars/W orkshops/Clinics 


NOVEMBER 

29-12/4—  American  Press  Institute,  Management  Skills  Seminar, 
API  Headquarters,  Reston,  Va. 

29-12/5  — American  Press  Institute,  Classified  Advertising  Man¬ 
agers  Seminar,  API  Headquarters,  Reston,  Va. 

DECEMBER 

2 — New  England  Newspaper  Association,  “Covering  Business  and  Fi¬ 
nance  in  the  90s”  Workshop,  The  Radisson  Hotel,  Marlborough,  Mass. 

1  -4 — Rochester  Institute  of  Technology,  “Quality  Reproduction  for 
Newspapers"  Seminar,  RIT  Technical  and  Education  Center  of  the 
Graphic  Arts  Industry,  Rochester,  N.Y. 

1  4- 1  5 — Rochester  Institute  of  Technology,  “Improving  Mainte¬ 
nance  Techniques  in  Your  Printing  Plant”  Seminar,  RIT  Technical  and 
Education  Center  of  the  Graphic  Arts  Industry,  Rochester,  N.Y. 

17-1  8 — Rochester  Institute  of  Technology,  “Quality  Customer  Ser¬ 
vice”  Seminar,  RIT  Technical  and  Education  Center  of  the  Graphic 
Arts  Industry,  Rochester,  N.Y. 

JANUARY 

1  O- 1  5 — American  Press  Institute,  “Editing  the  Weekly  and  Com¬ 
munity  Newspaper”  Seminar,  API  Headquarters,  Reston,  Va. 

1  O- 1  5 — American  Press  Institute,  “Managing  Newspaper  Market¬ 
ing”  Seminar,  API  Headquarters,  Reston,  Va. 

24-29 — American  Press  Institute,  City  and  Metro  Editors  Seminar 
(over  75,000  circulation),  API  Headquarters,  Reston,  Va. 

24-29 — American  Press  Institute,  “Design  and  Graphics”  Seminar, 
API  Headquarters,  Reston,  Va. 

2 1  -22 — Rochester  Institute  of  Technology,  “Effective  Scheduling 
and  Production”  Seminar,  RIT  Technical  and  Education  Center  of  the 
Graphic  Arts  Industry,  Rochester,  N.Y. 

24- 29 — Poynter  Institute,  “New  Leaders  in  the  Newsroom”  Semi¬ 
nar,  Poynter  Institute,  St.  Petersburg,  Ha. 

25- 27 — Rochester  Institute  of  Technology,  “Getting  Started  in  To¬ 
tal  Quality”  Seminar,  RIT  Technical  and  Education  Center  of  the 
Graphic  Arts  Industry,  Rochester,  N.Y. 
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About  Awards 

SUNMAG  Awards.  David  Finkel,  a  staff  writer  for  the 
Washington  Post  Magazine,  won  two  first-place  awards  in 
the  1992  Sunday  Magazine  Editors  Association  contest. 
He  is  the  first  writer  to  win  two  top  SUNMAG  awards  in 
the  same  year.  The  New  York  Times  Magazine  won  the  most 
awards,  seven,  including  several  in  the  design  category. 

Finkel  was  honored  in  the  news  category  for  “What  Do 
You  Think  Your  Chances  Are?”  a  piece  on  infant  mortal¬ 
ity  in  the  nation’s  capital.  His  feature,  “Serial  Number 
A301 256,”  was  the  story  of  how  a  handgun  was  made,  used 
and  abused. 

First-place  winner  in  profiles  was  Christine  Wicker’s 
“Lord  of  Los  Altos,”  in  Dallas  Life  Magazine,  a  piece  on 
Tom  Wheeler  Jr.,  a  West  Dallas  landlord. 

Mary  Meehan’s  “Reclaiming  a  Life,”  which  appeared  in 
Florida  (Orlando  Sentinel)  and  focused  on  her  own  experi¬ 
ence  with  incest,  won  first  place  in  the  essay  category. 

In  the  1 0  Best  Covers  competition,  the  New  Y ork  Times 
Magazine  won  three  awards,  the  Washington  Post  won 
two,  the  Boston  Globe  two.  Other  winners  were  the  Chicago 
Tribune  Magazine,  Tropic  (Miami  Herald)  and  the  Los  An¬ 
geles  Times  Magazine. 

The  New  York  Times  Magazine  placed  first  in  the  sin¬ 
gle-spread  competition,  the  Boston  Globe  in  multiple- 
page  spread,  and  the  Los  Angeles  Times  in  overall  design. 
Best  single-image  photography  went  to  the  Detroit  Free 
Press  Magazine,  best  multiple  image  to  the  New  York  Times 
Magazine. 

SUNMAG  is  the  national  organization  of  Sunday  Mag¬ 
azines.  The  annual  awards,  which  have  been  given  since 
1947,  honor  excellence  in  writing,  photography,  and  de¬ 
sign. 

Hugh  Hefner  First  Amendment  Awards. The  1992 
Hugh  M.  Hefner  First  Amendment  Awards,  given  in 
recognition  of  contributions  to  protect  and  enhance  First 
Amendment  rights,  were  recently  awarded  with  each 
winner  receiving  $5,000  and  a  plaque.  Winners  were: 
Jules  Feiffer,  individual  conscience  category,  whose  car¬ 
toons  appear  in  nearly  100  newspapers;  Carl  Jensen,  ed¬ 
ucation  category,  founder  of  Project  Censored,  a  media 
research  project;  and  sharing  the  print  journalism  cate¬ 
gory  award,  federal  penitentiary  convict  Dannie  Martin 
and  San  Francisco  Chronicle  Sunday  Punch  editor  Peter 
Sussman,  for  challenging  the  Federal  Bureau  of  Prisons 
rule  forbidding  inmates  “to  act  as  a  reporter  or  publish 
under  a  byline.” 

Burton  Benjamin  Memorial  Award.  Katharine  Gra¬ 
ham,  chairman  of  the  board  and  past  publisher  of  the  Wash' 
ington  Post,  received  the  Burton  Benjamin  Memorial  Award 
at  the  annual  dinner  to  benefit  the  Committee  to  Protect 
Journalists. 

PNPA  Newspaper  of  the  Year  Award.  The  Pitts¬ 
burgh  Press  was  the  overall  winner  in  the  daily  division 
of  the  Pennsylvania  Newspaper  Publishers’  Association 
Foundation’s  Newspaper  of  the  Year  contest.  Today’s 
Spirit,  Hatboro,  was  the  winner  in  the  weekly  division. 
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In  Brief 


Nippon  papers 
fall  victim 
to  economy 

TWO  YEARS  AFTER  a  recession 
killed  off  struggling  U.S.  papers  and 
slashed  profits  at  strong  ones,  a  slowing 
world  economy  has  caught  up  with 
Japan,  where  weak  newspapers  are  clos¬ 
ing  and  profits  are  shrinking. 

Blaming  the  recession  that  hit  Japan 
last  year,  the  Japan  Newspaper  Publish¬ 
ers  &  Editors  Association  (NSK)  called 
1992  the  worst  year  for  newspaper  fail¬ 
ures  since  a  long  recession  in  1965  left 
10  papers  closed,  merged  or  sold. 

NSK  said  four  papers  folded  this  year: 
Fukunichi  Daily  and  Fukunichi  Sports  on 
the  southern  island  of  Kyushu,  the 
Tokyo  Times  and  Kansai  Shimbun  in 
Osaka. 

“Newspapers  have  been  waging  a 
fierce  battle  among  themselves  for  larger 
shares  of  the  market,  and  it  was  only  dur¬ 
ing  the  past  year  that  papers  like  the 
Tokyo  Times  and  Fukunichi  newspapers 
could  not  withstand  further  financial  dif¬ 
ficulties  and  had  to  withdraw  from  the 
fray,”  NSK  said  in  a  recent  newsletter. 

It  said  the  recession  was  squeezing  all 
newspaper  profits,  and  smaller  compa¬ 
nies  with  smaller  margins  were  most 
vulnerable. 

Fukunichi  filed  for  bankruptcy  in 
1990  and  finally  announced  its  closure 
last  April.  Tokyo  Times  lost  money  for 
19  years  under  its  current  owner.  Both 
started  after  World  War  II  and  made 
inroads  against  entrenched  papers  but 
were  eventually  overwhelmed  by  far 
larger  competitors.  Kansai  Shimbun 
folded  in  April  under  heavy  debts. 

The  Editor  &  Publisher  International 
YearBook  1992  reported  29  U.S.  dailies 
folded  or  merged  the  year  before. 

— George  Gameau 

Flint  weeklies 
buy  rival 

A  WEEKLY  NEWSPAPER  group  in 
suburban  Flint,  Mich.,  has  acquired  at 
bankruptcy  auction  the  assets  of  a  failed 
competitor. 

Badoud  Communications  Inc.,  own¬ 
er  of  five  free  Advance  weeklies  of 
Genesee  County  Newspapers,  acquired 
Flint  Area  Newspapers’  seven  free 


twice-weeklies  for  a  credit  bid  of 
$635,000.  The  deal  closed  Oct.  26. 

Badoud  president  John  J.  Badoud  Jr., 
who  FAN  owed  $850,000,  paid 
$310,000  in  cash  to  satisfy  Internal 
Revenue  Service  claims  against  FAN’s 
accounts  receivable. 

Badoud  said  he  merged  the  five  Ad¬ 
vance  papers,  totaling  81,000  circula¬ 
tion,  into  fan’s  seven  twice-weeklies, 
totaling  78,000  circulation.  He  added 
the  Advance  name  to  FAN’s  titles  and 
suspended  Advance’s  Monday  mail  de¬ 
livery  in  favor  of  FAN’s  twice-weekly 
carrier  distribution. 

About  half  of  FAN’s  50  employees 
lost  jobs  in  the  failure  of  the  12-year- 
old  company  owned  by  Henry  Hogan 
and  two  minority  shareholders. 

Badoud  said  the  FAN  papers,  some  of 
which  were  very  old,  were  undercapi¬ 
talized  and  operating  at  a  loss. 

The  new  company  is  called  Flint  Ad¬ 
vance  Newspapers  and  includes  83,000 
free  circulation. 

Badoud  also  owns  a  group  of  free 
weeklies  circulating  178,000  papers  in 
Grand  Rapids  and  a  shopper  group  in 
Syracuse,  N.Y.,  circulating  200,000 
copies  under  1 5  titles. 

— George  Gameau 

Business  reporting 
gets  mixed  reviews 

WHILE  EVERYBODY  AGREES  that 
business  journalism  has  improved  dra¬ 
matically  over  25  years,  business  execu¬ 
tives  and  business  journalists  disagree 
like  cats  and  dogs  over  how  good  it  is, 
according  to  a  poll. 

Asked  if  business  reporting  is  “fair, 
balanced  and  accurate,”  73%  of  execu¬ 
tives  say  no,  while  84%  of  journalists 
say  yes,  according  to  a  poll  by  Louis 
Harris  and  Associates  for  John  Han¬ 
cock  Financial  Services. 

Yet  both  groups,  along  with  journalism 
professors,  rate  the  state  of  business  jour¬ 
nalism  positively  for  depth,  quality  of  writ¬ 
ing  and  editing,  and  presentation  of  social 
and  political  issues  affecting  businesses. 

All  three  groups  rated  business  jour¬ 
nalism  poorly  for:  portraying  the  chal¬ 
lenge  U.S.  businesses  face  overseas,  the 
quality  of  business  reporters,  investiga¬ 
tive  reporting  and  follow-up. 

Business  execs  and  the  people  who 
cover  them  also  disagreed  over  press 
coverage  of  the  debate  over  CEO  pay: 


77%  of  journalists  approve,  compared 
with  just  33%  of  execs. 

The  poll  coincides  with  the  25th  an¬ 
niversary  of  the  John  Hancock  Awards 
For  Excellence  in  Business  and  Finan¬ 
cial  Journalism. 

— George  Gameau 

Toronto  Star 
plans  100 
more  layoffs 

THE  TORONTO  STAR,  blaming  “the 
worst  economic  times  since  the  Great 
Depression,”  said  it  will  lay  off  100 
workers — or  4%  of  its  work  force — close 
bureaus  in  Montreal  and  New  York  and 
terminate  its  afternoon  final  edition. 

Canada’s  largest  daily  said  about  half 
the  job  cuts  fell  in  the  newsroom.  Most 
of  the  rest  came  from  cancellation  of 
the  home-delivered  afternoon  edition. 

Publisher  David  Jolly  told  employees 
in  a  letter  that  the  monthlong  strike 
last  summer  caused  permanent  advertis¬ 
ing  losses,  and  circulation  was  slow  to 
recover. 

But  the  strike  was  “not  a  major  factor 
in  the  larger,  overall  revenue  picture” 
that  forced  the  layoffs.  He  said  advertis¬ 
ing  revenues  declined  by  more  than 
$100  million  over  the  last  three  years 
and  no  major  improvement  was  expect¬ 
ed  next  year. 

“The  state  of  business  is  dreadful,” 
Jolly  said.  “This  is  not  a  recession  like 
the  others.” 

Spokesman  Fred  Ross  said  the  paper 
“will  be  lucky  to  break  even  this  year.” 

Though  layoff  notices  were  not  due 
out  until  early  next  year,  the  Star  asked 
the  Southern  Ontario  Newspaper 
Guild,  which  represents  workers  target¬ 
ed  for  layoffs,  for  suggestions  on  how  to 
cut  $5  million  (Canadian)  in  expenses, 
half  of  it  in  the  newsroom. 

The  Star  is  also  canceling  its  con¬ 
sumer  action  line,  management  bonus¬ 
es  tied  to  profit,  $200  Christmas  bonus¬ 
es  for  employees  ($400,000),  and  one 
job  in  its  Ottawa  bureau. 

In  cost  cuts  in  the  spring,  the  Star 
announced  plans  to  eliminate  210  cir¬ 
culation  jobs  over  a  year.  The  work  was 
contracted  out  and  workers  received 
severance. 

The  latest  work-force  reduction 
should  bring  staffing  to  about  2,150. 

— George  Gameau 
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PrintRoll...Pressure  Relief  for  the 
Mailroom  from  GMA! 

Until  inserter  operating  speeds  match  maximum  press  speeds,  post-press  imbalances 
will  occur.  GMA's  remedy  to  synchronize  production  and  inserting  is  buffering. 

GMA’s  PrintRoll  system  diagnoses  potential  mailroom  bottlenecks,  and  with  automatic 
roll-on/roll-off  of  jackets,  inserts,  and  packages,  eliminates  overflow  stacking,  optimizes 
throughput,  and  reduces  labor  costs.  The  PrintRoll  system  is  designed  to  match  your 
mailroom  volume.  Select  from  large  stationary  or  smaller,  movable  roll  models;  or  fully- 
automated  storage  and  retrieval  units,  rail-mounted  for  quick  deployment. 

GMA’s  PrintRoll  system  streamlines  your  workflow  and  lets  your  inserters  stay  in  synch 
with  your  presses.  PrintRoN’s  unique  buffering  action  can  therefore  cure  pressure 
headaches  before  they  develop. 

Contact  your  GMA  Sales  Representative  for  a  demonstration  of  PrintRoll  efficiency,  flex¬ 
ibility,  and  productivity.  The  result  could  be  just  the  packaging  prescription  you  need. 


The  Leader  in  Integrated  Inserting  Systems 


Corporate  Headquarters  and  Sales 

1 1  Main  Street 
Southboro  MA  01 772 
Telephone:  508-481-8562 
Fax:  508-485-2060 


Member  of  the  MULLER  MARTINI  Group 


Manufacturing  and  Engineering 

2980  Avenue  B 
Bethlehem  PA  18017 
Telephone:  215-694-9494 
Fax:  215-694-0776 


BEST  OF  GANNETT  1992 


Paige  St.  John  Sean  McDade 


Good  work  should  be  recognized  and  reward¬ 
ed.  So  for  16  years,  Gannett  has  conducted  its 
annual  Best  of  Gannett  contest  in  which  distin¬ 
guished  judges  from  outside  the  company  select 
outstanding  journalistic  efforts  inside  Gaimett 
for  citation  and  prize  money.  This  year,  from 
more  than  5,000  entries  and  nearly  600  finalists, 
the  judges  selected  these  top  winners.  We 
salute  them  all. 


WINNERS 

EDITOR  OF  THE  YEAR  HNALISTS 
AND  PRESIDENT'S  RING  WINNERS 

Zack  Binkley,  Lansing  (Mich.)  State  Journal; 
Ward  Bushee,  Reno  (Nev.)  Gazette-Journal; 
Tom  Callinan,  News-Press,  Fort  Myers,  Fla.; 
Henry  Freeman,  The  News  Journal, 
Wilmington,  Del.;  Bob  Giles,  The  Detroit  News; 
Rick  Jensen,  Niagara  Gazette,  Niagara  Falls, 
N.Y.;  Andy  McMills,  The  News-Leader, 
Springfield,  Mo.,  honored  for  his  work  at  The 
Olympian,  Olympia,  Wash.;  Geneva 
Overholser,  The  Des  Moines  Register;  Ken 
Paulson,  FLORIDA  TODAY,  Brevard  Coimty; 
Frank  Sutherland,  The  Tennessean,  Nashville. 

MOST  IMPROVED  NEWSPAPERS 
Metro:  The  News  Journal,  Wilmington,  Del. 
Over  40,000  Circulation:  Poughkeepsie  (N.Y.) 
Journal.  Under  40,000  Circulation:  Niagara 
Gazette,  Niagara  Falls,  N.Y. 

OUTSTANDING  ACHIEVEMENT 

BY  AN  INDIVIDUAL 

Metro:  Paige  St.  John,  The  Detroit  News. 

Over  40,000  Circulation:  Sean  McDade, 

The  Desert  Sun,  Palm  Springs,  Calif. 

Under  40,000  Circulation:  Donna  Hales  and 
Kristi  Fry,  Muskogee  (Okla.)  Daily  Phoenix  and 
Times-Democrat. 

OUTSTANDING  ACHIEVEMENT 
IN  WRITING 

Metro:  Ken  Fuson,  The  Des  Moines  Register. 
Over  40,000  Circulation:  Steven  Jackson, 
Statesman  Journal,  Salem,  Ore.  Under  40,000 
Circulation:  Kevin  Vaughan,  Fort  Collins 
Coloradoan. 

OUTSTANDING  ACHIEVEMENT 
BY  A  USA  TODAY  NEWS  STAFFER 
Winner  Monte  Lorell,  managing  editor/Page 
One,  and  the  Page  One  staff  (Edie  Adam,  John 
Buckley,  Neal  Engledow,  Anne  Squires  and 
Dixie  Vereen). 


PUBLIC  SERVICE 

Metro:  The  News  Journal,  Wilmington,  Del. 

Over  40,000  Circulation:  The  News-Leader, 
Springfield,  Mo.  Under  40,000  Circulation:  The 
Jackson  (Term.)  Sim. 

FEATURE  WRITING 

Metro:  Ken  Fuson,  The  Des  Moines  Register. 

Over  40,000  Circulation:  Steven  Jackson, 
Statesman  Journal,  Salem,  Oie. 

Under  40,000  Circulation:  Greg  Borowski, 
Chronicle-Tribune,  Marion,  Ind. 

SPOT  NEWS/INDIVIDUAL 
Under  40,000  Circulation:  Sevil  Omer,  Times 
Herald,  Port  Huron,  Mich.  (No  categories  in  the 
Metro  and  Over  40,000  divisions.) 

SPOT  NEWS/STAFF 
Metro:  The  Detroit  News.  Over  40,000 
Circulation:  The  Desert  Sun,  Palm  Springs,  Calif. 
Under  40,000  Circulation:  Valley  News 
Dispatch,  Tarentum,  Pa. 

INVESTIGATIVE  REPORTING 
Metro:  Paige  St.  John,  The  Detroit  News.  Over 
40,000  Circulation:  Alan  Gustafson,  Statesman 
Journal,  Salem,  Ore.  Under  40,000  Circulation: 
Donna  Hales  and  Kristi  Fry,  Muskogee  (Okla.) 
Daily  Phoenix  and  Times-Democrat. 

IN-DEPTH  REPORTING 

Metro:  James  Tobin,  The  Detroit  News. 

Over  40,000  Circulation:  Tracy  Dell' Angela  and 
Patty  Scully,  Rockford  (Ill.)  Register  Star. 

Under  40,000  Circulation:  Kevin  Vaughan,  Fort 
Collins  Coloradoan. 

STAFF  ENTERPRISE 

Metro:  Democrat  and  Chronicle,  Rochester,  N.Y. 
Over  40,000  Circulation:  The  Times,  Shreveport, 
La.  Under  40,000  Circulation:  Chronicle- 
Tribime,  Marion,  Ind. 

SPECIALTY  REPORTING 

Metro:  Linda  K.  Wertheimer,  Democrat  and 
Chronicle,  Rochester,  N.Y.  Over  40,000 
Circulation:  Kathleen  O'Dell,  The  News-Leader, 
Springfield,  Mo.  Under  40,000  Circulation: 

David  Wahlberg,  Wausau  (Wis.)  Daily  Herald. 

BUSINESS/CONSUMER  REPORTING 

Metro:  The  Des  Moines  Register.  Over  40,000 
Circulation:  Deborah  Austin,  News-Press,  Fort 
Myers,  Fla.  Under  40,000  Circulation:  (tie)  Laura 
Frank  and  Rick  Stefaniak,  Commercial-News, 
Danville,  Ill.;  and  the  staff  of  the  Commercial- 
News. 


Donna  Hales  Kristi  Fry  Ken  Fuson  Steven  Jackson  Kevin  Vaughan  Monte  Lorell 


SPORTS  REPORTING 

Metro:  Mike  Lopresti,  Gannett  News  Service, 

Washington.  Over  40,000  Circulation:  News- 

Press,  Fort  Myers,  Fla.  Under  40,000 

Circulation:  Niagara  Gazette,  Niagara  Falls, 

N.Y. 

SPORTS  COLUMNS 
Metro:  Corky  Simpson,  Tucson  (Ariz.)  Citizen. 
Over  40,000  Circulation:  Paul  Oberjuerge,  The 
San  Bernardino  County  (Calif.)  Sun.  Under 
40,000  Circulation:  Gail  Wood,  The  Olympian, 
Olympia,  Wash. 

READER  INVOLVEMENT 
Metro:  The  Cincinnati  Enquirer.  Over  40,000 
Circulation:  FLORIDA  TODAY,  Brevard 
County.  Under  40,000  Circulation:  Journal  and 
Courier,  Lafayette,  Ind. 

COLUMNS 

Metro:  Deb  Price,  The  Detroit  News.  Over 
40,000  Circulation:  John  Schneider,  Lansing 
(Mich.)  State  Journal.  Under  40,000  Circulation: 
Shirley  Ragsdale,  Muskogee  (Okla.)  Daily 
Phoenix  and  Times-Democrat. 

EDITORIAL  COMMENTARY 
Metro:  Richard  Doak,  The  Des  Moines  Register. 
Over  40,000  Circulation:  Candace  Page,  The 
Burlington  (Vt.)  Free  Press.  Under  40,000 
Circulation:  Penny  Feuerzeig,  The  Virgin 
Islands  Daily  News,  St.  Thomas. 

EDITORIAL  CARTOONS 

Metro:  Jim  Borgman,  The  Cincinnati  Enquirer. 
Over  40,000  Circulation:  Joe  Heller,  Green  Bay 
(Wis.)  Press-Gazette.  (No  category  in  the  Under 
40,000  division.) 

HEADLINES 

Metro:  The  Des  Moines  Register.  Over  40,000 
Circulation:  El  Paso  (Texas)  Times.  Under 
40,000  Circulation:  Times  Herald,  Port 
Huron,  Mich. 

PACKAGING  AND  PRESENTATION 
Metro:  The  News  Journal,  Wilmington,  Del. 
Over  40,000  Circulation:  News-Press,  Fort 
Myers,  Fla.  Under  40,000  Circulation:  Steve 
Griffiths,  Visalia  (Calif.)  Times-Delta. 

BLACK-AND-WHITE  PHOTOGRAPHY 
Metro:  Will  Yurman,  Democrat  and  Chronicle, 
Rochester,  N.Y.  Over  40,000  Circulation:  Gina 
Ferazzi,  The  San  Bernardino  Coimty  (Calif.) 
Sun.  Under  40,000  Circulation:  Bill  Warren, 
The  Ithaca  (N.Y.)  Journal. 


COLOR  PHOTOGRAPHY 
Metro:  Jim  Callaway,  The  Cincirmati  Enquirer. 
Over  40,000  Circulation:  Mark  Sasahara,  The 
Burlington  (Vt.)  Free  Press.  Under  40,000 
Circulation:  Patrick  Neary,  The  Olympian, 
Olympia,  Wash. 

GRAPHICS 

Metro:  Dan  Garrow,  The  News  Journal, 
Wilmington,  Del.  Over  40,000  Circulation: 
Sean  McDade,  The  Desert  Sun,  Palm  Springs, 
Calif.  Under  40,000  Circulation:  Robin 
Murphy,  The  Olympian,  Olympia,  Wash. 


BEST  OF  GANNETT  JUDGES 

METRO 

Jane  Amari,  managing  editor,  Los  Angeles 
Daily  News 

John  Hollon,  editor.  Great  Falls  (Mont.)  Tribxme 
Bob  Mong,  managing  editor. 

The  Dallas  Morning  News 
Joel  Rawson,  deputy  executive  editor. 

The  Providence  (R.I.)  Journal  Bulletin 
Jean  Gaddy  Wilson,  executive  director. 

New  Directions  for  News 
David  Zeeck,  associate  editor. 

The  Kansas  City  Star 

OVER  40,000 

Hope  Frazier,  executive  editor,  San  Gabriel 
Valley  (Calif.)  Daily  Tribime 
Melita  Garza,  ethnic  affairs  writer,  Chicago 
Tribune,  and  vice  president/print.  National 
Association  of  Hispanic  Journalists 
Kay  Kahler,  national  reporter,  Newhouse  News 
Service,  Washington,  D.C.,  and  president. 
National  Press  Club,  Washington,  D.C. 
Douglas  Ray,  editor.  Daily  Herald,  Arlington 
Heights,  111. 

Buck  Ryan,  assistant  professor,  Northwestern 
University,  Medill  Sdiool  of  Journalism 
Louis  Ureneck,  executive  editor,  Portland 
(Maine)  Press  Herald 

UNDER  40,000 

Randy  Brandt,  managing  editor,  Merced  (Calif.) 
Sun-Star 

Jean  Chance,  associate  professor.  College  of 
Journalism,  University  of  Florida 
Joe  Distelheim,  managing  editor,  Anniston 
(Ala.)  Star 

Tim  Gallagher,  editor.  The  Albuquerque  (N.M.) 
Tribime 

Cheryl  Smith,  assistant  managing  editor, 
Syracuse  (N.Y.)  Herald-Joumal 


OQAMCIT 


EOT 


James  Wright  Brown,  Chairman  of  the  Board,  1912-1959 

Robert  U.  Brown,  President 
Ferdinand  C.  Teubner,  Publisher 


EditorS’Publisher 


®  The  Fourth  Estate 


Education  First  Week 

THE  UNITED  STATES  Congress  has  declared  Nov.  30  to  Dec.  6  “National  Edu¬ 
cation  First!  Week  1992.”  Newspapers  have  been  for  many  years  in  the  forefront  of 
the  drive  to  improve  education  in  this  country  through  their  Newspaper  in  Educa¬ 
tion  programs.  This  is  an  opportunity  for  newspapers  to  join  in  a  unified  effort  with 
major  television  broadcasters  and  cable  networks  to  bring  attention  to  our  educa¬ 
tion  needs  and  the  needs  of  schoolchildren. 

Education  First!  is  a  non-profit,  non-partisan  organization  founded  in  1988  by 
two  former  New  York  schoolteachers  who  have  become  tv  and  motion  picture  pro¬ 
ducers.  This  is  the  second  year  of  their  10-year  crusade  to  make  education  the  na¬ 
tion’s  number-one  priority. 

Although  the  program  seems  to  be  broadcast  oriented — the  four  tv  networks 
have  committed  more  than  20  hours  of  prime-time  programming  to  the  subject 
and  a  total  of  140  hours  of  programming  will  be  devoted  to  education  informa¬ 
tion — newspapers  should  add  their  expertise  during  the  week  through  their  own 
pages  and  in  cooperation  with  local  broadcasters  to  give  more  impact  to  this  im¬ 
portant  message. 

The  education  needs  of  this  country  require  the  combined  efforts  of  all  media  in 
collaboration  with  educators  to  improve  the  grim  picture  the  nation  faces  without 
a  vast  improvement  in  our  education  processes. 

Market  Guide  forecast 

THE  SLIGHT  GAINS  in  advertising  linage,  daily  and  Sunday  circulations,  and 
newspaper  earnings  reported  in  these  pages  in  the  last  few  weeks,  are  supported  by 
the  predictions  of  the  editors  of  the  1993  Editor  &  Publisher  Market  Guide,  out  this 
week: 

The  recession  will  end  in  1993,  total  retail  sales  in  the  United  States  will  ap¬ 
proach  $2  billion,  the  population  will  surpass  260  million  and  the  per  capita  dis¬ 
posable  income  will  be  $16,594.  These  forecasts,  made  by  E&P  Research  Inc.,  a 
subsidiary  of  the  Editor  &  Publisher  Company,  included  in  the  700-page  guide  to 
newspaper  markets,  are  based  on  an  array  of  economic  indicators  provided  by  the 
Department  of  Commerce,  the  Bureau  of  Economic  Analysis,  state  data  centers 
and  chambers  of  commerce  throughout  the  country. 

Since  1924,  Editor  &  Publisher  has  been  publishing  this  guide  to  newspaper 
markets  annually  with  estimates  for  the  current  and  coming  year  of  retail  sales  bro¬ 
ken  down  by  categories;  populations  by  age;  number  of  households;  and  incomes 
for  each  state,  county,  MSA,  and  city  and  town  in  the  U.S.  and  Canada  wherever 
a  daily  newspaper  is  published.  In  addition,  there  are  individual  surveys  of  each 
newspaper  city  or  town  showing  the  market’s  location,  transportation  serving  the 
area,  population,  households,  banks,  number  of  electric  and  gas  meters,  auto  regis¬ 
trations,  principal  industries,  climate,  tap  water,  shopping  centers,  and  names  of 
retailers  in  the  markets. 

Copies  of  the  E&P  Market  Guide  may  be  purchased  by  sending  a  check  for  $90 
to:  Market  Guide,  Editor  &  Publisher  Co.,  1 1  West  19th  Street,  New  York,  N.Y. 
10011. 
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Get  the  news  while  it  is 
still  the  news,  subscribe 
_1  to  Editor  &  Publisher. 

□  One  Year  52  lssues-$50.00 
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Letters  to  the  Editor 


Counsel  clarifies 

AS  FORMER  COUNSEL  to  Tim 
Roche,  the  petitioner  in  the  matter  ref¬ 
erenced  below,  I  am  writing  to  correct 
some  of  the  inaccuracies  in  your  Sept. 
12,  1992,  news  story  regarding  the 
Roche  V.  Florida  case. 

First,  neither  Mrs.  Puffinberger — the 
mother  who  sought  to  regain  custody  of 
her  child — nor  Mr.  Puffinberger  was 
charged  with  or  prosecuted  for  the  “mur¬ 
der”  of  Mrs.  Puffinberger’s  daughter. 

The  state  attorney’s  office  never  was 
able  to  determine  which  parent  dealt 
the  fatal  blow  to  the  3-year-old  child, 
and  instead  prosecuted  Mr.  Puffinberg¬ 
er  for  aggravated  child  abuse  and  Mrs. 
Puffinberger  for  neglect.  Mr.  Puffin¬ 
berger  received  a  10-year  prison  sen¬ 
tence,  which  was  subsequently  reduced 
to  nine  years.  Mrs.  Puffinberger  re¬ 
ceived  a  nine-month  jail  sentence. 

Second,  Florida  law  does  not  man¬ 
date  that  orders  terminating  parental 
rights  “be  sealed  by  the  judge.”  Instead, 


news  story 

power  to  seal  such  orders,  and  the  op¬ 
tion  to  do  so. 

The  order  in  this  case,  however,  was 
not  sealed. 

Third,  and  most  importantly,  Florida 
law  does  not  state  that  “It  is  illegal  to 
publish  the  contents  of  the[se]  order[s].” 
Indeed,  the  law  says  nothing  whatsoever 
about  their  publication  by  newspaper  re¬ 
porters  such  as  Mr.  Roche. 

The  Legislature  did  not  prohibit  any¬ 
one  from  publishing  the  contents  of  a 
termination  order — it  merely  instructed 
court  personnel  to  keep  these  orders 
separate  from  other  judicial  records, 
and  made  these  orders  exempt  from  dis¬ 
closure.  Thus,  Mr.  Barlow’s  contention 
that  Mr.  Roche  somehow  “broke  the 
law”  by  obtaining  and  publishing  por¬ 
tions  of  the  termination  order  is  simply 
not  correct. 

Fourth,  the  trial  court’s  order  finding 
Mr.  Roche  in  contempt  of  court  in¬ 


cludes  language  which  essentially  re¬ 
quires  his  punishment  because  he  pub¬ 
lished  the  contents  of  the  termination 
order.  The  District  Court  of  Appeal’s 
opinion  explicitly  holds  that  Mr.  Roche 
had  no  qualified  privilege  to  publish 
the  contents  of  the  order,  and  affirmed 
his  conviction  on  that  ground.  The 
Supreme  Court  of  Florida  did  not  focus 
on  any  aspect  of  the  case.  On  June  2, 
1992,  by  a  vote  of  4-3,  the  Court  re¬ 
fused  to  accept  jurisdiction  of  Mr. 
Roche’s  appeal. 

It  was  specifically  because  the  Dis¬ 
trict  Court’s  opinion  endorses  the  pun¬ 
ishment  of  reporters  for  truthfully  pub¬ 
lishing  the  contents  of  a  judicial  order 
that  Mr.  Roche  has  pursued  this  case  to 
the  Supreme  Court  of  the  United 
States.  Mr.  Roche  did  not  ask  the  High 
Court  to  review  the  case  on  “reporter’s 
privilege”  grounds,  and,  indeed,  be¬ 
lieves  that  the  record  of  this  case  makes 
such  review  impossible. 

Though  the  state  of  Florida  waived 
its  right  to  oppose  Mr.  Roche’s  petition 
for  certiorari  in  September,  the  United 
States  Supreme  Court  has  since  ordered 
the  state  to  respond. 

I  Anne  R.  Noble 


Florida  law  provides  judges  with  the 


Newspaperdom» 


so  YIARS  AGO  ...  The  clos¬ 
est  liaison  in  history  between  the 
U.S.  Army  and  the  American  press 
in  combat  operations,  implemented 
by  former  newspapermen  on  the 
public  relations  staffs  of  the  invad¬ 
ing  forces,  enabled  the  big  corps 
(36)  of  war  correspondents  to  turn 
in  a  brilliant  reporting  performance 
during  the  first  two  weeks  of  the 
North  African  campaign.  Only  two 
were  wounded.  Pooling  arrange¬ 
ments,  necessitated  by  inadequate 
communications,  were  suspended  af¬ 
ter  the  first  week. 

Associated  Press’s  Don  White- 
head  tells  of  13  inoculations  before 
he  could  get  to  Cairo.  “You’re  a 
mumbling  maniac  with  arms  like 
dope  fiends  before  finally  leaving 
the  United  States.” 

From  Editor  &  Publisher 
November  21 ,  1942 
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Blame  Game  Begins 

Former  newspaper  editor  and  Perot  press  secretary  James 
Squires  said  the  media  misunderstood  his  candidate 


by  M.L.Stein 

THE  MISUNDERSTANDING  be¬ 
tween  Ross  Perot  and  the  media  in  the 
recent  presidential  campaign  was  so 
wide  that  he  could  only  compare  it 
with  the  Arab'Israeli  conflict,  James  D. 
Squires,  Perot’s  former  press  secretary, 
said  in  Los  Angeles. 

The  former  editor  of  the  Chicago  Tn- 
bum  put  most  of  the  blame  for  the  sour 
relationship  on  political  reporters  who, 
he  contended,  insisted  on  covering  Per¬ 
ot  as  a  traditional  candidate,  which  he 
was  anything  but. 

In  a  post-campaign  campus  speech 
sponsored  by  the  University  of  South¬ 
ern  California  School  of  Journalism, 
Squires  expressed  astonishment  at  the 
misunderstanding:  “The  huge  gap  be¬ 
tween  the  press  and  Perot  makes  me 
understand  why  so  many  people  believe 
God  is  dead  and  Elvis  is  alive.  The  only 
other  situation  I  have  witnessed  in 
which  each  side  had  so  much  mistrust 
and  so  bad  a  misconception  of  each 
other  is  the  Arab-Israeli  conflict.” 

Squires,  who  said  he  was  still  on  Per¬ 
ot’s  payroll  as  an  adviser,  asserted  that 
the  media  as  a  whole  did  not  grasp  the 
fact  that  “Perot  was  not  so  much  a  can¬ 
didate  as  the  leader  of  a  crusade.” 

Perot,  Squires  continued,  was  twice 
talked  into  active  candidacy  by  his  sup¬ 
porters,  not  with  the  goal  of  winning 
but  “in  the  hope  of  sending  an  impor¬ 
tant  message  to  the  country’s  political 
establishment.  The  goal  was  to  restore 
faith  in  the  political  process.” 

Nevertheless,  the  speaker  lamented, 
reporters  pursued  Perot  in  the  same 
manner  as  they  did  George  Bush  and 
Bill  Clinton,  ignoring  the  fact  that  the 
latter  two  had  long  political  careers  as  a 
basis  for  evaluating  them  while  Perot 
had  none. 

“The  collision  was  inevitable  and 
not  unexpected,”  Squires  said.  “Noth¬ 
ing  disturbs  the  political  press  more 


“Working  for  a  rich,  eccentric,  unpredictable, 
strong-willed  num  was  nothing  new  forme.  I 
have  spent  29  years  on  newspapers.” 


—  James  Squires,  former  editor  of  the 
Chicago  Tribune  and  press  secretary  for  in¬ 
dependent  presidential  candidate  Ross  Perot. 


than  the  defiance  of  convention.  The 
press  did  not  treat  Perot  differently 
than  they  treat  anyone  else  running 
for  public  office.  Everyone  is  brutalized 
equally  in  this  process.” 

This  meant  that  Perot,  even  though 


he  had  no  political  background,  was 
“automatically  suspected  of  concocting 
a  false  image  whose  object  was  to  gain 
wealth  and  power  or  a  few  minutes  of 
fame,”  he  went  on. 

According  to  Squires,  the  media 
asked  themselves,  “Why  would  he  want 
to  do  this  unless  he  was  some  egomani¬ 


ac  on  a  power  trip,  or  is  he  just  some 
nut  that,  if  you  watch  closely  enough,  a 
spring  will  pop  out  of  his  head?  Or  is  he 
out  to  buy  himself  the  most  powerful 
job  in  the  world  T 

Another  media  scenario,  he  offered, 
is  that  the  press  conceived  of  Perot  as 
having  a  long-term  Machiavellian  plan 
for  seizing  control  of  America. 

“That  he  was  mnning  for  president  for 
altruistic  reasons  and  for  the  good  of  the 
country  was  simply  too  much  for  the 
American  press  to  believe,”  Squires  said. 

“Reporters  never  asked  Perot  the 
questions  that  we  wanted  to  be  asked: 
Why  are  you  doing  this?  What  is  the 
purpose  of  your  campaign  r’ 

He  traced  the  press’s  attitude  back  to 
Watergate. 

“Ever  since  Nixon  defeated  George 
McGovern  and  went  on  to  be  a  crook, 
the  press  has  been  looking  for  a  nut,”  he 
contended.  “They  wanted  to  make  sure 
we  don’t  get  anyone  else  in  the  White 
House  with  a  terribly  flawed  character.” 

Thus,  Squires  reasoned,  the  press 
could  only  view  Perot  as  an  “erratic 
personality.” 

Squires,  who  began  his  career  on  the 
Nashville  Tennessean  and  is  a  former 
Nieman  fellow,  a  Harvard  professor, 
and  a  former  president  of  the  American 
Society  of  Newspaper  Editors,  said  he 
had  joined  Perot  as  a  volunteer  before 
being  named  his  paid  press  aide. 


He  described  his  boss  as  “not  as  mean 
as  he  seems  to  be  sometimes.” 

He  pointed  out  the  difference  be¬ 
tween  Perot  and  most  of  the  publishers 
he  worked  for  is  that  “Perot  never  once 
tried  to  tell  me  what  to  say,  which  is  fair 
since  he  never  let  me  tell  him  what  to 
say  either.”  BE^^P 


Thus,  Squires  reasoned,  the  press  could  only  view 
Perot  as  an  “erratic  personality.” 
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Introspection 

Journalists  examine  presidential  campaign 
and  the  impact  Ross  Perot  had  on  coverage 


by  Debra  Qersh 

IT  SEEMS  THAT  nearly  every  time 
the  media  finish  covering  a  major  news 
event,  they  then  turn  to  examining  the 
coverage  itself. 

This  year’s  presidential  election  cer¬ 
tainly  was  no  exception,  especially  in 
light  of  the  increased  use  of  non-tradi- 
tional  outlets  to  get  messages  across  and 
of  the  presence  of  a  hard-to-ignore 
third-party  candidate. 

In  last  week’s  E&P,  a  number  of  me¬ 
dia  professionals  discussed  the  press 
bashing  by  the  candidates  and  the  ef¬ 
fect  of  alternative  media  on  the  elec¬ 
torate. 

Th  is  week  the  focus  is  on  how  the 
press  attempted  to  right  itself  midway 
through  the  campaign  and  what  impact 
Independent  candidate  Ross  Perot  had 
on  the  coverage. 

“It’s  true  that  in  the  early  stages,  the 
press  indulged  in  a  bath  of  sensational¬ 
ism  about  the  so-called  marital  affairs  of 
Bill  Clinton,  but,  subsequent  to  that, 
the  press  examined  itself,  and  there 
were  a  lot  of  self-criticisms  in  the  press 
about  that,”  noted  American  Society  of 
Newspaper  Editors  president  Seymour 
Topping.  “The  press  was  looking  at  it¬ 
self  and  saying  it  did  make  mistakes.  As 
a  consequence  of  that,  there  was  sort  of 
a  self-corrective  move  halfway  through 
the  campaign.” 

Topping,  who  is  editorial  develop¬ 
ment  director  for  the  New  York  Times 
Regional  Newspaper  Group,  pointed 
out  that  the  press  “recognized  that 
there  was  a  feeling  among  the  people 
that  this  election  was  special,  that  the 
nation  was  at  a  turning  point. 

“They  opened  up  their  pages  and 
questions  relating  to  the  competence  of 
the  candidates  in  a  very  outstanding 
way.  In  that  sense,  I  think  the  country 
owes  a  debt  for  a  job  well  done  to  the 
press,  certainly  in  the  latter  stages  of 
the  campaign. 

“There  was  the  early  period,  which 
was  unfortunate  and,  I  think,  harmful 
to  the  political  process,  but  as  we  got 
into  the  latter  part  of  the  campaign,  the 


Ross  Perot:  Consensus  of  the  media  is 
that  he  livened  up  this  year’s  presidential 
campaign. 


press  began  to  center  more  on  the  is¬ 
sues,”  Topping  pointed  out.  “To  a  con¬ 
siderable  extent,  it  reflected  the  em¬ 
phasis  that  Bill  Clinton  was  giving  to 
the  issues.  To  the  extent  that  the  other 
questions  became  of  outstanding  inter¬ 
est,  it  was  a  reflection  of  the  attack 
strategy  being  used  by  President  Bush. 

“The  press  is  not  entirely  free  to  con¬ 
trive  its  coverage  in  terms  of  what  one 
might  say  is  necessarily  in  the  very  best 
interest  of  the  electorate.  The  essential 
function  of  the  press  is  to  reflect  what’s 
going  on  in  the  campaign.  When  you 
have  a  situation  where  one  or  two  par¬ 
ties  are  using  an  attack  to  start  trying  to 
focus  attention  on  questions  that  relate 
to  character  or  to  matters  that  are  of 
historical  note,  then  the  press  must  re¬ 
port  it,”  Topping  said. 

Early  in  the  political  season,  Los  An¬ 
geles  Times  Washington  bureau  chief 
Jack  Nelson  called  coverage  of  this  cam¬ 
paign  the  worst  he  had  ever  seen.  He 
still  agrees  that  was  a  bad  period,  but 


agreed  that  the  press  corrected  itself. 

One  of  the  things  that  led  to  this  turn¬ 
around,  Nelson  explained,  was  the  story 
alleging  Bush’s  extramarital  affair  with  a 
woman  named  Jennifer  Fitzgerald. 

“When  it  did  come  out,  it  sort  of 
neutralized  the  Gennifer  [Flowers]  issue 
for  Clinton.  The  press  was  criticized. 
We  let  our  standards  decline,”  Nelson 
said,  adding  that  “after  the  two  conven¬ 
tions  the  press  was  tough,  it  held  all  the 
candidates  to  speak  to  the  issues  on 
what  they  had  to  say,  but  did  not  report 
some  of  the  more  salacious  things.” 

Nelson  also  pointed  out  that  “We 
started  our  navel  gazing  before  the  cam¬ 
paign  was  over.  In  ’88  we  waited  until 
the  election  was  over.  This  time  we  did 
it  during  the  campaign,  which  1  think 
was  the  best  thing  to  do.” 

The  Perot  factor 

Most  journalists  agree  that  this  was  a 
great  campaign  to  cover,  and  some  gave 
Ross  Perot  credit  for  that. 

“It  was  a  heck  of  a  story.  This  was  my 
sixth  presidential  campaign.  It  really  was 
a  heck  of  a  story,”  said  Reuters  White 
House  correspondent  Gene  Gibbons. 

“Back  in  February,  no  one  gave  Bill 
Clinton  a  chance  to  win  the  primaries, 
let  alone  the  election,”  he  noted.  “This 
was  an  interesting  story  from  start  to 
finish.  It  was  more  substantive  than 
some  of  the  past  campaigns  I’ve  cov¬ 
ered.  I  think  we  did  come  to  grips  as  a 
country  with  some  of  the  issues  we  have 
to  face.  It  was  a  real  watershed,  I 
think.” 

Neuisday  Washington  bureau  chief 
Gaylord  Shaw  said  he  thought  “this  was 
an  exceptionally  interesting  campaign. 
I’ve  been  doing  campaigns  in  this  town 
since  the  late  ’60s.  This  probably  was 
the  most  interesting  one  I’ve  been  in¬ 
volved  in  covering.  The  dynamics  were 
so  different  —  it  was  a  three-person 
race,  the  candidates  were  so  different, 
they  were  certainly  a  lot  different  in 
their  approach  to  things. 

“People,  in  effect,  demanding  that  we 
in  the  media  stay  on  the  issues  too,  that 
made  it  a  little  bit  different,”  he  added. 
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“I  do  think  there’s  a  legitimate  rea¬ 
son  to  report  on  a  candidate’s  character 
and  his  past  and  things  he’s  said  and 
done  in  the  past.  That’s  the  media’s 
job.  Some  aspects  of  the  supermarket 
tabloid  bothers  me  quite  a  lot.  That’s 
still  part  of  our  job,  to  do  well-re¬ 
searched  and  fairly  reported  stories  on  a 
candidate’s  background.  That’s  legiti¬ 
mate,  but  not  the  supermarket  tabloid 
pay-for-anything-anyone-wants-to  say.” 

Although  covering  a  three-candidate 
campaign  “stretched  us  and  lots  of  other 
folks  fairly  thin,”  Shaw  said  that  cover¬ 
ing  Perot  was  difficult  because  “It  was  an 
entirely  different  operation  than  normal 
campaigns.  There  were  no  pressrooms 
and  press  officers,  advance  men.  There 
weren’t  a  lot  of  folks  around  Perot  who 
knew  what  was  going  on. 

“A  lot  of  things  we  do  are  based  on 
interviews  with  people  around  the  can¬ 
didates,”  Shaw  added.  “It  was  a  chal¬ 
lenge,  but  I  think  we’re  glad  the  whole 
campaign  is  over.” 

Topping  pointed  out  that  Perot  “per¬ 
formed  a  useful  service  in  compelling 
the  electorate  to  become  more  con¬ 
scious  of  the  implications  of  the  mount¬ 
ing  deficit. 

“Over  the  years,  the  talk  about  the 
deficit  had  become  boring  to  many 
people.  And  Ross  Perot  once  again 
dramatized  the  importance  of  the 
deficit  in  a  very  good  way,”  the  ASNE 
president  explained,  pointing  to  the 
high  viewership  of  Perot’s  infomercials 
as  evidence  of  people’s  interest  in 
what  Perot  had  to  say. 

“In  every  sense,  Ross  Perot  spiced 
up  this  campaign  for  the  press,”  Top¬ 
ping  continued.  “He  brought  certain 
issues  more  to  the  forefront.  He  im¬ 
pelled  the  Republican  and  Democrat¬ 
ic  parties  to  more  innovative  ap¬ 
proaches  in  their  campaigns.  He  com¬ 
municated  very  clearly  to  the  two 
parties  the  impatience  of  the  elec¬ 
torate  with  old-style  politickin’  and 
the  inability  of  Washington  to  get 
things  done. 

“So  in  general,  he  made  the  cam¬ 
paign  more  interesting,”  which.  Top¬ 
ping  pointed  out,  meant  that  more  peo¬ 
ple  watched  tv  and  read  newspapers. 

Nelson  also  said  he  thought  Perot 
“performed  a  great  public  service  by  fo¬ 
cusing  our  attention  and  the  public’s 
attention  on  the  deficit.  I  think  that 
was  a  real  positive  development.” 

He  believes,  however,  that  had  Perot 
not  left  the  campaign  for  those  few 
months,  the  press  scrutiny  would  have 
been  much  more  severe  and  he  likely 


would  not  have  garnered  as  many  votes 
as  he  did. 

“When  he  got  out,  it  was  obvious 
Perot  couldn’t  take  the  kinds  of  hits 
[he  was  getting  from  the  press].  When 
he  got  back  in,  it  was  difficult  [for  the 
press]  to  get  [back  up  to  steam],”  Nel¬ 
son  explained.  “He  benefited  from 
that.  Had  he  stayed  in  the  entire  time. 
I’m  not  sure  he  would  have  gotten 
19%  of  the  vote. 

“He  would’ve  been  examined  much 
more  thoroughly.  If  the  public  had  got¬ 
ten  a  steady  diet  of  Ross  Perot  for  four 
months,  it  would  not  have  wanted  him 
to  be  president.” 

The  L.A.  Times  bureau  chief  com¬ 


mented,  though,  he  thought “that 
Ross  Perot  made  it  damn  interesting.” 

What  also  made  it  an  interesting  sto¬ 
ry  is  the  new  generation  of  candidates 
and  their  new  approach,  which  Nelson 
called  “politics  as  theater.” 

“I  think  we’re  in  for  interesting  times. 
After  covering  campaigns  from  ’68  and 
1 2  years  of  this  administration,”  Nelson 
said,  he  and  other  members  of  the  press 
corps  were  eager  for  a  change. 

However,  he  said  he  did  not  know  if 
that  eagerness  seeped  into  press  cover¬ 
age.  That  is  likely  to  be  a  topic  for  semi¬ 
nars  and  other  forums  for  the  numerous 
post-mortems  certain  to  come  about 
this  election.  BEOT 


Voters  feel  better  about 
the  press,  themselves 


by  Debra  Qersh 

PEOPLE  ENDED  THE  1992  campaign 
season  feeling  better  about  themselves  as 
voters,  better  informed  about  the  issues, 
and  with  a  better  impression  of  the  press 
than  they  have  in  previous  years. 

Thirty-two  percent  of  respondents  to 
a  post-election  survey  by  the  Times 
Mirror  Center  for  the  People  &.  the 
Press  graded  “the  voters”  with  an  A, 
compared  with  18%  who  issued  the 
same  grade  in  1988. 

The  press  was  given  an  A  by  1 1%  of 
respondents  in  1992,  versus  8%  in  the 


The  debates  may  have  had  some  ef¬ 
fect  on  that,  as  31%  said  these  forums 
were  very  helpful  in  deciding  which 
candidate  to  vote  for.  Only  13%  said 
that  of  the  1988  debates.  Most  1992  re¬ 
spondents  (39%)  said  the  debates  were 
somewhat  helpful. 

Despite  their  helpfulness  to  so  many, 
slightly  more  respondents  (5%)  did  not 
watch  the  1992  debates  than  did  not 
watch  in  1988  (3%). 

Fewer  than  half  of  the  respondents 
said  that  candidates’  commercials  were 
very  (10%)  or  somewhat  (28%)  helpful 
in  choosing  whom  to  vote  for,  with 


More  people  used  newspapers  as  their  primary  source 
of  campaign  news  (57%)  than  in  any  survey  since  the 
last  high  of  55%  in  the  June  1992  poll. 


1988  survey.  Talk-show  hosts  were  rat¬ 
ed  A  by  10%  of  the  public  in  1992  (the 
question  was  not  asked  in  1988),  and 
the  percentage  of  pollsters  getting  an  A 
increased  slightly  from  13%  in  1988  to 
15%  in  1992. 

Those  grading  the  press  B  increased 
from  22%  to  25%,  while  the  number  of 
Cs  fell  from  33%  to  29%.  In  1992,  16% 
gave  the  press  a  D,  versus  19%  in  1988, 
and  only  slightly  fewer  failed  the  press 
(15%)  as  had  four  years  ago  ( 16%). 

Over  three-quarters  (77%)  said  they 
had  learned  enough  about  the  candi¬ 
dates  and  the  issues  to  make  an  in¬ 
formed  choice.  In  1988  only  59%  of  re¬ 
spondents  said  they  had  felt  that  way. 


most  describing  them  as  not  too  helpful 
(28%)  or  not  at  all  helpful  (31%). 

Independent  candidate  Ross  Perot 
was  judged  to  have  the  most  informative 
commercials  by  55%  of  the  respondents, 
while  20%  judged  Bill  Clinton’s  ads  as 
most  informative  and  only  8%  said  the 
same  of  the  ads  for  President  Bush. 

Further,  although  59%  said  this  cam¬ 
paign  featured  more  discussion  of  issues 
compared  with  previous  presidential 
elections,  68%  still  thought  there  was 
more  mud  slinging  in  this  contest  than 
in  the  past. 

Television  remained  the  primary 
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Deja  vu? 

Cleveland  Plain  Dealer  bureau  chief  quits;  says  David  Hall, 
other  editors  ordered  name  of  source  published  in  story 


by  Mark  Fitzgerald 

IN  AN  INCIDENT  that  recalls  the  fa¬ 
mous  Cohen  lawsuit,  the  Cleveland  Plain 
Dealer’s  Columbus  bureau  chief  Jim  Un¬ 
derwood  has  quit,  charging  editors  pub¬ 
lished  the  name  of  a  source  to  whom  Un¬ 
derwood  had  promised  confidentiality. 

“I  feel  my  effectiveness  as  bureau 
chief  has  been  severely  and  irreparably 
damaged  by  the  decision  of  top  editors 
at  the  Plain  Dealer  to  publish  the  quote 
attributed  to  justice  Herbert  R.  Brown 
in  Sunday’s  [Oct.  25]  editions,”  Under¬ 
wood  wrote  in  his  letter  of  resignation. 

Other  sources  at  the  paper,  however, 
say  the  implication  that  Plain  Dealer 
editor  David  Hall  or  other  editors 
forced  Underwood  to  burn  a  source  is, 
at  best,  a  gross  exaggeration. 

E&P  has  learned,  for  instance,  that 
Underwood  submitted  the  story  to  edi¬ 
tors  with  Justice  Brown  named  as  the 
source  of  the  controversial  quote. 

What  Underwood  was  trying  to  do, 
these  sources  say,  is  get  the  quote  re¬ 
moved  before  publication  since  Justice 
Brown  had  developed  reservations 
about  having  a  statement  published 
which  he  had  made  in  an  interview 
seven  months  earlier. 

The  incident  has  raised  eyebrows, 
mostly  because  Hall  was  the  executive 
editor  of  the  St.  Paul  Pioneer  Press  in 


1982  who  ordered  a  reporter  to  identify 
publicist  and  Republican  activist  Dan 
Cohen  as  the  source  of  some  last- 
minute  damaging  information  about  a 
Democratic-Farm-Labor  candidate  for 
lieutenant  governor  of  Minnesota. 

Cohen  had  been  promised  anonymi¬ 
ty  by  reporters  from  the  Pioneer  Press  as 
well  as  from  the  Star  Tribune  of  the 
Twin  Cities,  the  Associated  Press  and  a 
local  tv  station. 
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Through  his  office,  editor  David  Hall  said 
he  regarded  the  Underwood  decision  "as  a 
personal  matter  and  the  Plain  Dealer  has 
no  wish  to  discuss  it,” 


Editors  at  both  the  Pioneer  Press  and 
Star  Tribune,  however,  overruled  their 
reporters,  saying  the  source  of  the  infor¬ 
mation  was  as  newsworthy  as  the  dam¬ 
aging  information  itself. 

Cohen  lost  his  public  relations  job  the 
day  after  the  story  appeared.  He  pursued 
a  lawsuit  against  the  two  newspapers  in 
state  and  federal  courts  for  10  years. 


On  June  24,  1991,  the  U.S.  Supreme 
Court  in  a  5-4  decision  sided  with  Co¬ 
hen  and  ruled  that  a  reporter’s  promise 
of  confidentiality  to  a  source  legally 
amounts  to  an  “implied  contract” 
(E(S?P,  June  29, 1991,  P.  9).  Editor  Hall 
has  said  he  does  not  regret  the  Cohen 
decision. 

This  April,  for  instance,  he  told 
Cram’s  Cleveland  Business:  “I  made  a 
decision  based  on  the  best  interests  of 


the  readers  ....  I  think  [quoting 
unidentified  sources]  always  raises  ques¬ 
tions  in  the  minds  of  readers.” 

At  issue  in  Cleveland  was  a  front¬ 
page  story  on  Sunday,  Oct.  25,  about 
Ohio  Supreme  Court  Justice  Andy 
Douglas.  The  story  —  basically  portray¬ 
ing  the  justice  as  “walking  the  line  be¬ 
tween  ethical  and  unethical  behavior” 
—  had  been  in  preparation  for  more 
than  a  year. 

In  his  resignation  letter,  Underwood 
said  he  and  reporter  Mark  Tatge  had 
promised  all  Ohio  Supreme  Court  jus¬ 
tices  the  chance  to  clear  any  quotes 
about  their  controversial  colleague  be¬ 
fore  publication. 

When  the  story  was  published,  how¬ 
ever,  it  included  a  sizzling  quote  attrib¬ 
uted  to  Supreme  Court  Justice  Herbert 
Brown. 

“Andy  is  ruthless.  He  will  stop  at 
nothing  to  get  what  he  wants,”  Brown 
is  quoted  as  saying. 

Underwood  says  in  his  resignation 
letter  that  “the  decision  to  publish  the 
quote,  ignoring  the  ground  rules  of  an 
interview  that  was  conducted  in 
March,  is  a  violation  of  the  sacred  trust 
between  a  reporter  and  a  news  source.” 

Further  on  the  quote,  Underwood 
writes,  “Justice  Brown’s  comment, 
while  an  accurate  quote  at  a  lunch 
eight  months  ago  under  the  ground 
rules  established,  is  out  of  context  with 
his  feelings  toward  Justice  Douglas  to¬ 
day.” 

However,  other  Plain  Dealer  journal¬ 
ists  say  Underwood  was  the  one  who 
had  included  the  quote  —  with  attribu¬ 
tion  —  in  the  story  he  submitted  for 
publication. 

“That’s  substantially  different  from 
being  ordered  to  disclose  a  source,”  said 
one  journalist,  who  insisted  on 
anonymity. 

Another  journalist  said  there  were 
worries  in  the  newsroom  because  “we 
all  know  [editor  Hall’s]  history,”  but  it 
is  not  at  all  clear  that  the  story  was  ever 
bumped  up  to  him. 

Through  his  office.  Hall  said  that  he 
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.  The  decision  to  publish  the  quote,  ignoring 
the  ground  rules  of  an  interview  that  was  conducted 
in  March,  is  a  violation  of  the  sacred  trust  between  a 
reporter  and  a  news  source.” 


Newspaper 
Financial  Reports 

Most  publicly  held  companies  report  higher  third-quarter  earnings 


Compiled  by  Qeorge  Qameau 

SHARPLY  HIGHER  THIRD-QUARTER  profits  at  most 
publicly  traded  newspaper  companies  resulted  more  from  lower 
costs  than  from  improving  business  conditions,  analysts  say. 

Newspaper  revenue  grew  only  modestly  at  most  compa¬ 
nies,  with  many  papers  still  reporting  lower  advertising  vol¬ 
ume  in  the  three  months  ended  Sept.  30  than  they  did  in  the 
same  period  last  year. 

Meanwhile,  newsprint  prices  are  the  lowest  in  years,  due 
mainly  to  weak  demand,  and  many  papers  have  already 
trimmed  their  staffs  during  two  years  of  recession.  With 
smaller  payrolls  and  big  savings  on  newsprint,  even  modest 
sales  growth  went  directly  to  the  bottom  line. 

Knight-Ridder  Inc.  reported  the  best  year-to-year  newspa¬ 
per  advertising  results  since  1990,  and  paper,  ink  and  materi¬ 
als  costs  were  nearly  19%  below  last  year’s  third  quarter. 

Knight-Ridder  chief  financial  officer  Robert  F.  Singleton 
noted,  “However,  we  have  not  seen  any  clear  signal  that  the 
end  of  the  recession  is  at  hand.” 

“Although  revenues  for  some  papers  are  increasing,  albeit 
marginally,  it  is  lower  costs,  particularly  from  discount 
newsprint,  that  remains  the  key,”  said  analysts  Kenneth 
Berents  and  Karen  R.  Ficker  of  Alex  Brown  Si  Sons. 

The  analysts  predicted  “only  a  weak  recovery”  for  the 
rest  of  the  year  because  of  the  sluggish  economy  and  be¬ 
cause  of  “secular,”  or  permanent,  declines  in  newspaper  ad¬ 
vertising. 

Following  are  summaries  of  third-quarter  earnings  reports 
filed  by  the  leading  publicly  traded  newspaper  companies. 

AFFILIATED  PUBLICATIONS 

Affiliated  Publications  Inc.,  owner  of  the  Boston  Globe,  re¬ 
ported  third-quarter  net  income  of  $5.9  million,  or  8^  a 
share,  compared  with  a  loss  of  $1  million,  or  1^  a  share,  a 
year  earlier. 

Quarterly  revenues  rose  6.8%  to  $99.9  million,  and  operat¬ 
ing  profit  more  than  tripled,  to  $1 1.5  million,  from  $3.4  mil¬ 
lion  a  year  earlier. 

The  third-quarter  loss  last  year  resulted  from  a  $4  million 
pretax,  or  3^  a  share  after  tax,  charge  to  reduce  the  ranks  of 
management. 

Both  advertising  and  circulation  revenues  increased  in  the 
quarter,  while  administrative  costs  declined. 

The  quarter  raised  nine-month  net  earnings  to  $2.3  mil¬ 
lion,  or  30  a  share,  compared  with  $1.1  million,  or  20  a  share, 
a  year  before. 

1992  results  are  in  accordance  with  new  accounting  stan¬ 
dards,  which  reduced  net  income  by  $13.7  million,  or  200  a 
share. 


A.H.BELOCORP. 

A.H.  Belo  Corp.,  owner  of  the  Dallas  Morning  News,  re¬ 
ported  soaring  revenues  and  profits  in  the  three  months  end¬ 
ed  Sept.  30  as  the  company  reaped  the  benefits  of  improved 
broadcast  advertising  and  the  Dallas  Times  Herald’s  closure 
last  year. 

Third-quarter  net  earnings  more  than  tripled  to  $7.1  mil¬ 
lion,  from  $1.9  million  a  year  earlier,  and  per-share  earnings 
jumped  to  360,  from  100. 

Quarterly  revenues  rose  22.8%  to  $127.8  million,  and  op¬ 
erating  profits  soared  to  $19.1  million,  from  $10.5  million  a 
year  earlier. 

Increases  resulted  from  higher  ad  volume  and  rates  and 
higher  circulation  since  the  Times  Herald  closed,  eliminat¬ 
ing  the  Morning  News’  competition. 

Belo’s  newspaper  revenues,  from  the  Morning  News  and 
Dallas-Fort  Worth  Suburban  Newspapers,  rose  27.1%  to 
$78.9  million,  and  operating  profits  rose  to  $1 1.12  million, 
from  $5.9  million. 

At  the  Morning  News,  retail  ad  volume  rose  6.4%,  and  in 
classified  categories,  help-wanted  rose  4.8%  and  real  estate 
jumped  16.5%  in  the  quarter,  compared  with  a  year  earlier, 
when  the  Times  Herald  was  still  publishing. 

Belo  said  that  Morning  News  circulation  rose  about  25% 
daily  and  over  30%  Sunday  since  the  Times  Herald  closed 
last  December  and  Belo  purchased  its  assets. 

Broadcast  revenues  rose  16.3%  to  $48.9  million,  and  oper¬ 
ating  earnings  rose  to  $12.5  million,  from  $7.2  million. 

Sharply  higher  payroll  and  materials  expenses  raised  total 
operating  expenses  to  $108.7  million,  compared  with  $93.5 
million  in  third-quarter  1991. 

The  quarter  raised  Belo’s  nine-month  net  earnings  to  $26 
million,  or  $1.34  a  share,  from  $6.5  million,  or  340  a  share,  in 
the  quarter  last  year. 

“The  earnings  momentum  we  have  experienced  thus  far  in 
1992  should  be  sustainable  for  the  remainder  of  the  year,” 
said  Belo  chairman  and  CEO  Robert  W.  Decherd.  He  said 
advertising  was  strong  in  four  of  the  company’s  five  markets 
but  declined  to  declare  an  end  to  the  nation’s  two-year  news¬ 
paper  downturn. 

CAPITAL  CITIES/ABC 

Capital  Cities/ABC  Inc.  hiked  third-quarter  earnings  to 
$62.2  million,  or  $3.74  a  share,  from  $54  million,  or  $3.21  a 
share  last  year. 

Revenues  rose  slightly  to  $1.2  billion,  and  operating  in¬ 
come  declined  5%  to  $1 16.5  million,  compared  with  last 
year’s  third  quarter. 

The  company  said  the  weak  economy  continued  to  hurt 
business. 

Broadcasting  revenues  were  flat,  and  operating  profits  de- 
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dined  8%  to  $89.3  million. 

In  newspaper  and  magazine  publishing,  which  contributes 
one-quarter  to  one-third  of  profits,  revenues  edged  up  3% 
and  operating  profits  advanced  14%. 

The  quarter  advanced  nine-month  net  income  5%  to 
$251.4  million,  or  $15.09  a  share,  as  revenues  declined  to 
$3.7  billion,  from  $3.8  billion,  and  operating  profit  slipped  to 
$483.1  million,  from  $501.1  million  a  year  before. 

CENTRAL  NEWSPAPERS 

Central  Newspapers  Inc.,  owners  of  the  Indianapolis  Star- 
News,  reported  that  third-quarter  net  profit  declined  slightly 
to  $4.8  million  as  per-share  earnings  remained  flat  at  18^. 

Higher  profits  from  newspapers  in  Indianapolis  and  Phoenix 
were  offeet  by  increasing  losses  in  newsprint  manufacturing. 

Despite  run-of-press  advertising  volume  2.3%  lower,  third- 
quarter  revenues  rose  3%  to  $102.1  million,  compared  with 
the  period  a  year  earlier,  as  operating  income  rose  15.5%  to 
$10.8  million. 

Ad  revenue  increased  nearly  1%  to  $75.1  million,  and  cir¬ 
culation  revenue  rose  9%  to  $26.7  million,  compared  with 
results  from  third-quarter  1991. 

The  quarter  included  a  $247,000  pretax  charge  for  early- 
retirement  staff  reductions  at  the  Star-News,  compared  with 
an  $822,000  charge  in  third-quarter  1991. 

The  company  said  that  the  Phoenix  Gazette  and  Arizona 
Republic  plan  to  offer  voluntary  early  retirement  to  104  em¬ 
ployees.  The  cost  will  depend  on  how  many  accept  and  will 
be  charged  in  the  fourth  quarter. 

“Even  though  our  newspaper  operations  benefited  from 
lower  newsprint  prices,  net  income  was  adversely  affected  by 
the  operating  losses  from  our  investment  in  a  newsprint 
mill,”  said  president  and  CEO  Frank  E.  Russell. 

For  the  first  nine  months  of  the  year.  Central  reported  net 
income  rose  to  $17.3  million,  or  65y  a  share,  from  $16  mil¬ 
lion,  or  60y  a  share,  last  year.  Revenue  rose  to  $315.4  mil¬ 
lion,  from  $307.6  million,  and  operating  income  rose  to  $36 
million,  from  $28.1  million. 

COWLES  MEDIA  CO. 

Cowles  Media  Co.,  owners  of  the  Minneapolis  Star  Tri¬ 
bune,  reported  quarterly  net  earnings  rose  27%  to  $4.7  mil¬ 
lion,  or  $2.06  a  share,  from  $3.7  million,  or  $1.62  a  share. 

For  the  13  weeks  ended  Sept.  26,  the  second  quarter  of  its  fis¬ 
cal  year,  Cowles  reported  revenue  rose  1 1%  to  $80.9  million. 

Operating  profits  rose  to  $9.9  million,  from  $7.5  million  a 
year  before. 

Cowles  credited  new  ad  revenue  from  the  opening  of  a 
mall  in  the  Minneapolis-St.  Paul  area,  revenue  from  maga¬ 
zines  acquired  in  the  last  year,  lower  newsprint  prices,  and 
improving  business  at  its  newspapers  and  magazines. 

It  was  the  company’s  third  consecutive  quarter  of  revenue 
growth  following  a  two-year  downturn,  said  president  and 
CEO  David  C.  Cox,  who  was  “cautiously  optimistic  about 
the  outlook  for  the  year.” 

The  quarter  brought  Cowles’  net  earnings  for  the  first  half 
of  its  fiscal  year  to  $10.7  million,  or  $4.67  per  share,  com¬ 
pared  with  $5.8  million,  or  $2.53  a  share,  a  year  ago.  Rev¬ 
enue  rose  10%  to  $162.9  million. 

DOW  JONES  &  CO. 

Citing  improved  advertising  and  circulation  revenues  at  its 
flagship  Wall  Street  Journal,  Dow  Jones  &.  Co.  reported  that 
third-quarter  net  income  jumped  31.7%  to  $21.1  million,  or 
21y  a  share,  from  $16  million,  or  16^  a  share,  a  year  earlier. 


Revenue  rose  7%  to  $438.1  million  and  operating  profit 
surged  22.7%  to  $54  million,  compared  with  third-quarter 
1991. 

Lower  interest  expenses  and  higher  earnings  at  its  Ottaway 
Newspapers  subsidiary  also  contributed  to  higher  earnings. 

The  company’s  business  publishing  group,  including  the 
Journal  and  Barron’s,  catapulted  operating  profits  147%  to 
$13.7  million,  as  revenue  gained  6.6%  to  $175.7  million.  Ad 
linage  at  the  Journal  rose  7.4%  in  the  quarter,  compared  with 
year-earlier  figures. 

Ottaway’s  22  dailies  raised  operating  earnings  24%,  to  $7.9 
million,  as  advertising  linage  slipped  3.2%  in  the  quarter. 

Business  information  services,  including  Dow  Jones/Tele¬ 
rate,  raised  operating  profit  marginally  to  $36.6  million  as 
revenue  increased  8.3%  to  $203.5  million. 

The  period  raised  nine-month  earnings  by  35.3%  to  $92.9 
million,  or  92^  a  share,  from  $68.7  million,  or  68y  a  share  in 
the  first  nine  months  of  1991,  as  revenue  increased  5.7%  to 
$1.3  billion  and  operating  income  surged  28.5%  to  $208.2 
million. 

GANNETT  CO. 

Gannett  Co.  boosted  third-quarter  earnings  34.3%,  to  $80 
million,  from  $59.5  million  in  the  same  quarter  last  year. 

Per-share  income  rose  to  560,  from  42y. 

Revenues  for  the  period  rose  3.5%  to  $848.6  million,  and 
operating  income  jumped  20.9%  to  $141.9  million,  com¬ 
pared  with  year-earlier  results. 

Despite  its  October  1991  closure  of  the  Arkansas  Gazette, 
newspaper  revenues  rose  2.9%  from  advertising,  to  $453.5 
million,  and  3.7%  from  circulation,  to  $200.7  million.  Not 
counting  the  Gazette,  newspaper  ad  revenues  grew  5%,  and 
volume  grew  2%. 

Broadcast  revenues  rose  9%,  and  billboard  revenues 
dropped  8.9%.  Revenues  from  other  ventures  rose  21.8%  to 
$42.5  million. 

Gannett  reported  newspaper  ad  linage  declined  1%  for  the 
first  nine  months  of  the  year,  while  preprint  volume  in¬ 
creased  9.4%.  Classified  linage  increased  3.8%  while  local 
slipped  4.3%  and  national  dropped  9.6%. 

Paid  ad  pages  in  USA  Today  grew  by  14%,  bringing  the 
nine-month  tally  4%  higher  to  2,404.  USA  Today  ad  rev¬ 
enues  grew  13%  in  the  quarter  and  6%  over  nine  months. 

The  results  pushed  Gannett’s  earnings  for  the  first  nine 
months  of  the  year  14%  higher,  to  $234.2  million,  or  $1.63  a 
share,  as  revenues  edged  up  2.1%  to  $2.5  billion  and  operat¬ 
ing  earnings  advanced  12.7%  to  $423.7  million. 

The  company  attributed  the  increases  to  improved  news¬ 
paper  and  television  advertising,  lower  newsprint  expenses, 
and  lower  interest  expenses. 

Separately,  Gannett  declared  a  regular  quarterly  divi¬ 
dend  of  32^  a  share  to  be  paid  Jan.  4  to  shareholders  as  of 
Dec.  11. 

KNIGHT-RIDDER  INC. 

Knight-Ridder  Inc.  reported  quarterly  net  income 
gained  10.9%  to  $31.4  million  as  per-share  income  rose 
5.6%  to  570. 

Compared  with  last  year’s  third  quarter,  operating  revenue 
rose  3.7%  to  $546.9  million  and  operating  income  advanced 
18.1%  to  $61.1  million. 

Operating  income  from  newspapers  grew  18.1%  to  $64.8 
million  on  revenue  2.5%  higher  to  $469.3  million. 

Operating  income  from  business  information  services  declined 
6.2%  to  $5.1  million  on  revenue  10.6%  higher  to  $95.6  million. 
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“This  was  the  best  year-to-year  newspaper  advertising  rev¬ 
enue  performance  we  have  seen  since  1990,”  said  chief  finan¬ 
cial  officer  Robert  F.  Singleton.  “However,  we  have  not  seen 
any  clear  signal  that  the  end  of  the  recession  is  at  hand.” 

He  said  the  company  benefited  from  newsprint,  ink  and 
materials  costs  18.9%  lower  than  a  year  earlier. 

Newspaper  advertising  revenue  gained  2.3%,  for  the  quar¬ 
ter,  including  a  spurt  at  the  Miami  Herald  following  Hurri¬ 
cane  Andrew.  Classified  revenue  gained  2.0%,  general  5.6% 
and  retail  1.9%,  compared  with  year-earlier  figures. 

Singleton  said  the  start-up  of  a  new  production  plant  at  the 
Philadelphia  Inquirer  and  Philadelphia  Daily  News,  where  five  of 
10  presses  were  running  at  September’s  end,  was  raising  costs. 

The  quarter  raised  earnings  for  the  first  nine  months  of  the 
year  to  $102.5  million,  or  $1.86  a  share,  from  $85.7  million, 
or  $1.68  a  share,  as  revenues  increased  slightly  to  $1.05  bil¬ 
lion  and  operating  income  increased  to  $190.5  million,  from 
$166.7  million. 

For  the  year  through  September,  newspaper  ad  linage  de¬ 
creased  2.5%  and  ad  revenue  edged  up  marginally.  Full-run 
preprint  volume  rose  4.1%,  2.4%  part-run.  Circulation  rev¬ 
enue  increased  5.3%  as  circulation  declined  1%  morning,  9% 
evening  and  marginally  on  Sunday. 

Singleton  expected  “respectable”  earnings  increases  for 
the  year. 

McCLATCHY  NEWSPAPERS 

McClatchy  Newspapers  Inc.  raised  third-quarter  net  earn¬ 
ings  32.5%  to  $8.7  million,  from  $6.6  million  in  the  quarter  a 
year  before,  as  the  per-share  net  rose  to  300,  from  230. 

Because  the  Northern  California  markets  of  its  three 
largest  papers  remained  stagnant,  the  company  attributed  the 
gain  to  lower  newsprint  prices  and  cost  controls. 

Quarterly  revenues  rose  to  $1 10.5  million,  from  $106.5 
million,  and  operating  income  jumped  30.6%  to  $16.9  mil¬ 
lion,  from  $12.9  million  in  the  quarter  a  year  before. 

Quarterly  ad  revenue  grew  3.6%  to  $87  million  and  circu¬ 
lation  revenue  rose  7.8%  to  $20.3  million. 

Sacramento-based  McClatchy’s  share  of  losses  from  the 
Ponderay  newsprint  partnership  rose  to  $1.7  million,  from 
$942,000  in  the  third  quarter  last  year. 

Operating  expenses  were  flat  for  the  quarter  and  edged 
down  slightly  for  the  first  nine  months  of  the  year. 

Nine-month  revenues  rose  to  $323  million,  from  $315.3 
million,  and  operating  income  rose  to  $43  million,  from 
$33.4  million  a  year  before.  Net  income  rose  to  $20.7  mil¬ 
lion,  or  720  a  share,  from  $15.8  million,  or  550  a  share. 

CEO  Erwin  Potts  cited  improved  performance  at  papers  in 
Alaska,  South  Carolina  and  Washington  but  said  the  Bee 
newspapers  in  California  were  plagued  by  a  sluggish  economy 
“and  we  see  no  dramatic  improvement  in  the  business  cli¬ 
mate  in  the  near  term.” 

MEDIA  GENERAL 

Media  General  Inc.,  owner  of  the  Richmond  (Va.)  Times-Dis- 
patch,  reported  net  income  of  $1.9  million,  or  70  a  share,  for  the 
three  months  ended  Sept.  27,  compared  with  a  loss  of  $78.8 
million,  or  $3.03  a  share,  in  the  comparable  period  last  year. 

Third-quarter  1991  included  $81.2  million,  after  tax,  in 
special  charges,  mostly  from  the  write-down  of  the  value  of 
its  Garden  State  Newspapers  Inc.  holding,  and  also  from  the 
costs  of  merging  the  Richmond  News  Leader  and  of  an  early 
retirement  program. 

Revenues  for  the  quarter  dipped  to  $140  million,  from 
$142.2  a  year  before. 


Because  of  “continued  weakness  in  retail  advertising”  and 
the  increase  in  less  profitable  part-run  linage,  the  company 
reported  quarterly  newspaper  revenues  tapered  to  $70.5  mil¬ 
lion,  from  $72.2  million  a  year  earlier. 

Newspapers  were  marginally  profitable  for  the  quarter, 
compared  with  an  $1 1.3  operating  loss  a  year  earlier. 

Retail  advertising  declined  at  the  company’s  three  largest 
papers,  in  Tampa,  Richmond  and  Winston-Salem,  while 
classified  volume  increased  modestly,  with  auto  leading  and 
some  gains  in  help  wanted. 

The  quarter  brought  nine-month  net  earnings  to  $1 1  mil¬ 
lion,  or  420  a  share,  compared  with  a  loss  of  $72.3  million,  or 
$2.74  a  share,  a  year  before.  Revenue  for  the  nine  months 
dipped  to  $428.7  million,  from  $437.9  million. 

Reflecting  depressed  newsprint  prices,  nine-month  operat¬ 
ing  profits  at  its  Garden  State  Paper  subsidiary  dropped  to 
$107,000,  from  $15  million  a  year  ago. 

Chairman,  president  and  CEO  J.  Stewart  Bryan  III  said 
the  outlook  for  the  rest  of  the  year  was  “uncertain,”  but  the 
company  continued  to  focus  on  cost  control  and  developing 
new  revenue. 

MULTIMEDIA 

Multimedia  Inc.  reported  44.5%  higher  earnings  in  the 
third  quarter  of  1992,  compared  with  a  year  earlier. 

The  Greenville,  S.C.-based  company  posted  net  earnings 
of  $15.1  million,  or  400  a  share,  up  from  $10.4  million,  or 
280  a  share. 

Revenues  meanwhile  rose  10.3%  to  $140.5  million,  and 
operating  profit  advanced  19.7%  to  $43.1  million. 

Quarterly  newspaper  revenues  rose  5.3%  to  $33.2  million, 
broadcasting  12.7%  to  $41  million,  cable  television  12.9%  to 
$38.5  million,  and  entertainment  9.9%  to  $28.1  million. 

The  quarter  brought  nine-month  earnings  21.9%  higher  to 
$41.3  million,  or  $1.10  a  share,  from  $33.8  million,  or  9l0  a 
share,  last  year  as  revenues  rose  7.4%  to  $409.4  million  and 
operating  profit  rose  9.7%  to  $123.4  million. 

Newspaper  ad  linage  declined  slightly  for  the  first  nine 
months  of  the  year,  as  did  ad  revenue.  Circulation  revenue 
rose  10.3%  to  $21.2  million. 

NEW  YORK  TIMES  CO. 

The  New  York  Times  Co.  posted  a  third-quarter  net  loss  of 
$33.9  million,  or  430  a  share,  mainly  due  to  a  $48  million  pretax 
charge  from  closing  the  Gwmnea  Daily  News  in  Duluth,  Ga. 

The  loss  compares  with  net  income  of  $1.9  million,  or  30  a 
share,  from  the  third  quarter  of  last  year.  Also  contributing 
was  a  $3  million  charge,  or  20  a  share,  for  the  cost  of  training 
and  start-up  at  the  New  York  Times’  new  plant  in  Edison,  N.J. 

Third-quarter  revenue  grew  to  $429.7  million,  from 
$393.4  million  in  the  period  last  year.  An  operating  loss  of 
$36.2  million  compares  with  an  operating  profit  of  $8.9  mil¬ 
lion  in  the  third  quarter  last  year. 

Despite  the  loss,  the  company  recorded  improved  operat¬ 
ing  results  in  the  quarter  and  for  the  first  nine  months  of  the 
year  because  of  higher  newspaper  advertising  and  circulation 
revenues  and  gains  in  magazines,  broadcasting  and  informa¬ 
tion  services. 

Not  counting  special  charges,  newspaper  earnings  for  the 
quarter  rose  to  $14.6  million,  from  $10.1  million  a  year  earli¬ 
er,  as  revenues  rose  to  $313.9,  from  $289.8  million. 

Newspaper  revenues  grew  to  $313.9  million,  from  $289.8 
million  in  third-quarter  1991. 

Lower  newsprint  costs  at  newspapers  were  offset  by  losses 
at  newsprint  manufacturing  operations.  (continued) 
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The  Edison  plant,  which  began  some  production  in  Sep¬ 
tember  after  sitting  idle  for  over  a  year  pending  labor  con¬ 
tracts,  was  expected  to  begin  full  operation  in  the  first  quar¬ 
ter  of  1993.  A  $25  million  charge,  or  180  a  share,  was  expect¬ 
ed  from  further  labor  settlements  at  the  plant. 

TTie  quarter  left  the  company  with  a  nine-month  net  loss  of 
$4.7  million,  or  60  a  share,  compared  with  a  net  profit  of  $12.4 
million,  or  160  a  share,  for  the  first  nine  months  of  last  year. 

Second-quarter  1992  included  a  $20  million  pretax 
charge,  or  150  a  share,  for  early  retirement  for  160  non-craft 
Times  employees,  and  an  $1 1  million,  or  80  a  share,  charge 
for  settling  a  labor  dispute  with  drivers  for  independent  dis¬ 
tributors  that  were  acquired  by  the  Times  Co. 

New  York  Times  ad  linage  declined  1.3%  for  the  quarter 
and  nine  months.  Through  September,  classified  declined 
10.6%  from  the  corresponding  period  last  year,  retail  slipped 
marginally,  and  national  grew  4.3%.  Times  circulation 
reached  record  highs  of  1.1  million  daily,  1.7  million  Sunday. 

The  regional  group — 23  dailies  and  eight  non-dailies — in¬ 
creased  ad  volume  5%  in  the  third  quarter  and  2.8%  over 
nine  months,  mainly  from  ad  inserts.  Through  September, 
national  linage  dropped  18.5%,  classified  contracted  margin¬ 
ally,  and  retail  gained  4.1%.  Aggregate  circulation  was  up 
daily  and  Sunday. 

Magazines  posted  operating  earnings  of  nearly  $1  million, 
compared  with  a  like-sized  loss  in  the  quarter  last  year,  as  rev¬ 
enues  grew  to  $95.8  million. 

The  forest  products  group  lost  $2  million  on  equity  in 
earnings  for  the  quarter,  compared  with  a  $1.5  million  profit 
a  year  earlier. 

Not  counting  charges  in  both  years,  per-share  earnings 
would  have  increased  to  40  a  share  for  the  quarter,  from  30  last 
year,  and  to  490,  from  3 10  in  the  first  nine  months  of  last  year. 

PARK  COMMUNICATIONS 
Park  Communications  Inc.  reported  third-quarter  net  in¬ 
come  rose  25%  to  $3.8  million,  while  per-share  earnings  rose 
to  180,  from  150  a  year  earlier. 

Revenues  for  the  quarter  advanced  8%  to  $39  million. 

Roy  H.  Park,  chairman  and  CEO  of  the  Ithaca,  N.Y.-based 
company,  credited  improved  radio  and  television  advertising 
and  cost  controls  in  newspapers. 

During  the  quarter  Park  acquired  the  weekly  Carlisle  (Ky.) 
Mercury,  also  an  AM  and  an  FM  station  in  Tallahassee,  Fla. 

For  the  nine  months  ended  Sept.  30.,  Park  reported  net  in¬ 
come  of  $  1 1 . 1  million,  or  540  a  share,  compared  with  $9. 1 
million,  or  440  a  share,  a  year  earlier,  as  revenue  rose  to 
$1 15.7  million,  from  $108.4  million. 

PULITZER  PUBLISHING  CO. 

Pulitzer  Publishing  Co.’s  third-quarter  net  income  more 
than  doubled  to  $4.3  million,  or  4l0  a  share,  from  $2  million, 
or  190  a  share,  a  year  earlier. 

The  company  said  broadcasting  revenues  increased  and,  in 
newspapers,  newsprint  and  payroll  costs  declined. 

The  quarter  included  a  charge  of  $1.7  million  from  closing 
and  selling  assets  of  Lemer  Newspapers  in  suburban  Chicago 
and  a  tax  write-off  of  $1.7  million  on  the  deal,  adding  about 
l0  a  share  to  quarterly  earnings. 

Revenue  for  the  quarter  increased  1.5%  to  $97.4  million. 
Publishing  revenues  declined  slightly  to  $70.4  million  and 
broadcast  revenue  rose  6.1%  to  $27  million. 

Operating  profit  grew  to  $7.4  million,  from  $5.6  million  in 
the  quarter  a  year  earlier. 
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Newspapers — including  the  St.  Louis  Post'Dispatch,  Ari¬ 
zona  Daily  Star  in  Tucson  and  Southtou'n  Economist  in  sub¬ 
urban  Chicago — raised  operating  profits  slightly  to  $3.5 
million. 

Broadcast  operating  earnings  jumped  over  50%  to  $4.7 
million  on  revenues  less  than  half  as  large  as  from  newspa¬ 
pers. 

Full-run  ad  linage  in  the  Post  Dispatch  fell  3.4%,  with 
classified  down  6.6%,  general  off  2.4%  and  retail  up  a  hair. 
Part-run  linage  dropped  18.2%,  bringing  total  linage  down 
5.7% 

Chicago  and  Tucson  showed  linage  gains. 

For  the  first  three  quarters  of  the  year,  net  income  surged 
to  $15.1  million,  or  $1.44  a  share,  from  $5.3  million,  or  5l0  a 
share  a  year  earlier,  as  revenues  grew  slightly  to  $292  million 
and  operating  income  jumped  to  $24.1  million,  from  $16 
million. 

TIMES  MIRROR  CO. 

Times  Mirror  Co.  raised  third-quarter  net  income  7%  to 
$43.8  million,  or  340  a  share,  from  $41  million,  or  320  a 
share,  in  the  period  last  year. 

Quarterly  revenues  rose  2.8%  to  $914-4  million. 

“The  strong  financial  performance  in  the  third  quarter  of 
all  business  segments,  except  newspaper  publishing,  was  suffi¬ 
cient  to  offset  the  earnings  decline  in  our  newspaper  opera¬ 
tions,”  said  Robert  F.  Erburu,  chairman  and  CEO. 

The  weak  Southern  California  economy,  he  said,  “is  not 
expected  to  improve  in  the  near  future  and  we  remain  con¬ 
cerned  about  its  effect  on  advertising  volume  at  the  Los  An¬ 
geles  Times.” 

Compared  with  the  third  quarter  of  last  year,  quarterly 
newspaper  revenues  slipped  2.2%  to  $460.5  million,  and  op¬ 
erating  profit  plunged  25%  to  $17.7  million,  primarily  from 
lower  ad  revenue  at  the  Times. 

Through  September,  run-of-press  advertising  linage  de¬ 
clined  5.4%,  compared  with  a  year  earlier.  Declines  included 
6.4%  at  the  Times;  Newsday,  8%;  Baltimore  Sun,  3.7%; 
Hartford  Courant,  4.7%;  Allentown,  Pa.,  Morning  Call,  4-7%. 
Only  the  southern  Connecticut  papers  posted  a  small  ROP 
gain,  and  all  gained  preprint  volume  but  Newsday. 

Newspaper  circulation  declined  2.8%  daily,  1 .3%  Sunday, 
for  the  six  months  ended  in  Sept.  30,  compared  with  a  year 
earlier.  The  Baltimore  Evening  Sun  lost  21.9%,  New  York 
Newsday  lost  1 1 .6%  Sunday. 

Other  segments  posted  the  following  gains:  book  and  mag¬ 
azine  publishing,  revenues  7%,  operating  profit  15%;  cable 
television,  revenues  10%,  operating  profit  38%;  broadcast 
television,  revenues  20%,  operating  profit  69%. 

The  quarter  raised  nine-month  earnings  for  the  year  34%  to 
$127.6  million,  or  990  a  share,  compared  with  $95  million,  or 
740  a  share  a  year  before,  as  revenues  edged  up  to  $2.69  billion. 

TRIBUNE  CO. 

Tribune  Co.’s  higher  earnings  from  newspapers  and 
broadcasting  failed  to  overcome  mounting  losses  from 
newsprint  manufacturing,  leaving  quarterly  earnings  slight¬ 
ly  lower. 

The  owner  of  the  Chicago  Tribune  reported  third-quarter 
net  income  slipped  2%  to  $33.8  million,  or  460  a  share, 
from  $34.5  million,  or  470  a  share,  in  the  quarter  last  year. 

Quarterly  revenues  grew  5%  to  $527  million  as  operating 
profit  slipped  5%  to  $66.6  million. 

Newspapers  raised  operating  profit  7%  to  $49.9  million  for 
the  quarter,  compared  with  year-earlier  figures,  thanks  to 
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higher  revenues  and  lower  newsprint  costs. 

The  three  months  ended  Sept.  27  produced  the  largest  quar¬ 
terly  revenue  growth  of  the  year  for  newspapers,  where  rev¬ 
enues  rose  2%  to  $281  million.  Ad  revenues  rose  2%,  with  re¬ 
tail  down  somewhat,  general  up  7%,  and  classified  up  5%. 

Broadcast  and  entertainment  turned  $34.8  million  in  op¬ 
erating  profits,  up  9%  from  a  year  earlier.  Broadcasting 
growth  outstripped  declines  in  entertainment. 

Newsprint  losses  grew  to  $1 1.8  million  for  the  quarter, 
compared  with  $3  million  a  year  earlier.  Revenues  dropped 
14%  to  $90  million  and  shipments  grew  4%.  Selling  prices 
16%  below  a  year  ago  resulted  from  the  combination  of  over¬ 
supply  and  weak  demand,  brought  on  by  lower  demand  for 
advertising. 

For  the  first  nine  months  of  the  year.  Tribune  reported  net 
income  slid  14%  to  $94  million,  as  per-share  income  dropped 
to  $1.26,  from  $1 .50  in  the  period  last  year.  Nine-month  rev¬ 
enues  grew  3%  to  $1.56  billion,  and  operating  profit  skidded 
13%  to  $191.4  million. 

WASHINGTON  POST  CO. 

Washington  Post  Co.  posted  third-quarter  net  income  of 
$27.5  million,  a  9%  hike  from  last  year. 

Per-share  income  rose  10%  to  $2.33,  from  $2.12  in  the 
third  quarter  of  1991. 

Quarterly  revenue  expanded  3%  to  $340  million,  as  oper¬ 
ating  income  grew  4%  to  $50.4  million,  compared  with  year- 
earlier  results. 

The  quarter  pushed  nine-month  net  earnings  to  $93  mil¬ 
lion,  or  $7.86  a  share,  a  gain  of  24%,  not  counting  special 
charges  last  year  of  $47.9  million,  or  $4.04  a  share,  to  ac¬ 


count  for  changes  in  pension  accounting  and  $3.5  million,  or 
30^  a  share,  for  voluntary  staff  cuts  at  the  Washington  Post. 

Nine-month  revenues  rose  4%  to  $1.06  billion  as  expenses 
remained  flat  and  operating  income  jumped  35%  to  $169.2 
million. 

The  company  credited  a  “modest  rebound”  in  advertising 
revenue,  higher  circulation  revenue  and  lower  newsprint 
prices.  Newspaper  revenues  grew  3%  in  the  third  quarter, 
4%  over  nine  months,  compared  with  year-earlier  figures. 
Post  ad  volume  fell  7.4%  for  the  quarter,  4.7%  over  three 
quarters. 

Quarterly  revenues  grew  2%  in  broadcasting,  6%  at 
Newsweek  magazine,  10%  in  cable  television.  Other  busi¬ 
nesses  lost  3%  of  revenues. 

Equity  in  earnings  losses  from  affiliates  grew  to  $2.4  mil¬ 
lion  for  the  quarter,  from  $1.7  million  a  year  earlier.  Growing 
losses  from  newsprint  affiliates  were  partly  offset  by  improved 
results  from  its  stake  in  Cowles  Media  Co.  BE^P 

9  weeklies  fold 
in  Anchorage 

RURAL  PUBLICATIONS  ALASKA  suspended  publica¬ 
tion  of  nine  of  its  10  weekly  papers  and  laid  off  most  of  its 
employees. 

Publisher  Jim  Dodson  said  he  planned  to  revive  at  least 
some  of  the  titles. 

General  manager  Bill  Boulay  said  the  papers  ran  into  cash 
problems  after  Dodson  last  July  led  an  investor  buyout  from 
founder  John  Lindauer.  — AP 


THE  SCHOOL  OF  JOURNALISM  AT  THE 
UNIVERSITY  OF  SOUTHERN  CALIFORNIA 

is  proud  to  announce  the  fourth  annual 

SELDEN  RING  AWARD  OF  $25,000  FOR 
INVESTIGATIVE  REPORTING  EXCELLENCE 


ELIGIBILITY:  Reporters  working  for  a  United  States  newspaper,  magazine  or  wire 
service  who  have  benefited  humanity  by  their  work  in  investigative  reporting  which 
has  informed  the  public  about  major  problems,  difficulties  or  corruption  in  our  society 
and  has  resulted  in  positive,  corrective  action. 

RULES  AND  NOMINATION  PROCEDURES:  Nominee  must  be  a  full-time  reporter  or 
free-lance  writer  for  an  American  general  circulation  newspaper,  magazine  or  wire 
service.  The  nominations  must  be  for  work  published  during  the  preceding  year  (1992). 
Provide  a  detailed  explanation  of  the  individual’s  nominated  work,  describing  how  it 
was  accomplished  and  under  what  circumstances,  including  any  obstacles  or  hurdles 
that  had  to  be  overcome.  Nominations  must  be  received  by  January  15,  1993. 

For  further  information,  contact  the  USC  School  of  Journalism,  GFS  315,  University  of 
Southern  California,  Los  Angeles.  CA  90089-1695,  or  call  (213)  740-3914. 
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WW  hat  do  Lufkin,  Texas,  and 
Palm  Beach,  Fla.,  have  in  common? 
Not  much,  you  might  say,  and  you 
would  be  right,  but  those  two  unlikely 
locales  are  home  to  the  only  telephone 
companies  in  the  country  willing  to 
help  newspapers  bring  local,  low-cost, 
pay-per-call  services  to  readers. 

T iny  Lufkin  Conroe  Telephone  and 
formidable  BellSouth  Corp.  are  the 
only  two  telcos  willing  to  move  ahead 
today  with  ambitious  plans  to  help 
newspapers  bring  pay-per-call  services 
to  the  masses  for  as  little  as  250  to  500 
per  five-minute  call,  or  about  one- 
fourth  the  price  of  the  least  expensive 
900-number  service  (E6?P,Nov.  7). 

By  approving  the  plan  for  a  two-year 
test  of  511  service  provided  by  Cox 
Newspapers  and  its  Palm  Beach  Post,  the 
Florida  Public  Services  Commission 
has  created  a  new  scenario  for  deliver¬ 
ing  voice  information  services  to  the 
mass  market.  Lufkin  Conroe  is  ready  to 
move  ahead  with  Cox  as  soon  as  the 
small  telephone  operating  company 
can  marshal  the  necessary  resources. 

“If  we  are  correct,”  says  Cox  News¬ 
papers  vice  president  of  telecommu¬ 
nications  Jim  McKnight,  “then  we 
have  an  incentive  to  significantly  ex¬ 
pand  the  types  of  information  we  have 
and  to  create  an  environment  where 
the  newspaper  information  service 
becomes  truly  a  gateway  to  informa¬ 
tion  from  public  schools,  govern¬ 
ment,  and  business  to  enhance  our  ed¬ 
itorial  product  with  information  we 
could  not  afford  to  print.  Frankly 
we’ve  never  had  the  incentive  to  ex¬ 
pand  before.  Audiotex  or  fax-on-de- 


(Conniff  is  senior  editor  of  the  Kelsey 
Report,  an  electronic  directory  market 
intelligence  service,  and  a  regular 
contributor  to  the  Technology  page 
of  the  San  Francisco  Examiner.) 


THE  LEAPING  EDGE 

by  Michael  Conniff 


The  Numbers  Game 


mand  for  editorial  products  before 
(three-digit  dialing]  would  have  just 
increased  our  operating  expenses.” 

Cox  has  requested  permission  to 
launch  similar  services  everywhere  it 
owns  a  newspaper — 17  papers  in  six 
states  in  all — with  both  the  Post  and 
the  Atlanta  Journal  and  Constitution  in 
the  BellSouth  region.  BellSouth  filed 
a  related  tariff  in  Louisiana  earlier  this 
month,  and  hearings  are  expected  to 
begin  before  the  Georgia  Public  Ser¬ 
vice  Commission  in  mid-December. 
Plans  are  also  in  the  works  for  the 
telco’s  three-digit  filing  in  Mississippi, 
North  Carolina  and  South  Carolina. 

“Four  years  ago  we  tried  to  get  some 
sort  of  local  pay-per-call  and  found 
there  was  none  available  through  the 
phone  company.”  McKnight  says. 
“Even  976  is  not  tariffed  to  allow  any 
interactivity  at  all,  not  even  in  Palm 
Beach,  because  it’s  tariffed  for  ‘passive’ 
information  like  time  and  tempera¬ 
ture.  After  trying  to  find  something  to 
meet  our  needs,  we  said.  How  can  we 
ask  for  something  where  they  can’t  say 
no  ?  The  answer  is  4 1 1 .  If  you  call  4 1 1 , 
you  get  audiotex  and  live  operators. 
It’s  modestly  priced,  and  they  [the 
telephone  operating  company]  do  the 
billing  and  collections.  It  met  our  cri¬ 
teria  and,  in  the  absence  of  anything 
else,  we  said,  that’s  what  we  want.” 

nfortunately  for  newspapers, 
Lufkin  Conroe  and  BellSouth  are  the 
exceptions  among  telephone  compa¬ 
nies.  Most  regional  Bell  operating  com¬ 
panies  have  been  fighting  tooth-and- 
nail  to  hold  on  to  their  numbering 
schemes,  with  particular  emphasis  on 
the  three-digit  41 1 -like  services.  They 
have  used  the  Notice  for  Proposed 
Rulemaking  on  national  three-digit  di¬ 
aling  moving  through  the  Federal  Com¬ 
munications  Commission  (FCC)  as  a 


convenient  excuse  to  sit  on  their  hands 
when  it  comes  to  serving  local  informa¬ 
tion  providers  such  as  newspapers. 

In  contrast  with  its  RBOC  brethren, 
BellSouth  has  come  to  the  conclusion 
that  it  simply  makes  sense  to  open  the 
door  as  quickly  as  possible  to  as  many 
information  providers  as  possible. 

The  three-digit  services  will  be 
available  to  “any  information  service 
provider,”  according  to  Karen  Rough- 
ton,  media  relations  manager  for  Bell¬ 
South  Telecommunications  Inc.  The 
RBOC  has  already  received  reams  of  in¬ 
quiries  from  information  providers  of 
all  stripes,  including  electronic  entre¬ 
preneurs,  health  care  services  provid¬ 
ers,  magazine  publishing  companies, 
and  newspapers  large  and  small. 

The  tariffs  being  filed  would  make 
the  service  available  to  anyone  who 
wants  to  apply  on  a  first-come,  first- 
served  basis.  That  would  include  the 
unregulated  RBOC  subsidiary,  Bell¬ 
South  Information  Services  Inc. 

“They  would  apply  just  like  any¬ 
body  else.”  said  Roughton,  “and  their 
name  would  go  in  the  hopper  just  like 
anyone  else.  They  certainly  won’t 
get  preference  or  special  treatment. 
They  could  be  assigned  a  number  on  a 
first-come,  first-served  basis  unless 
there  are  not  enough  numbers  to  go 
around.  Then  we  would  have  a  lottery 
scenario.” 

Cox  and  BellSouth  are  doing  every¬ 
thing  in  their  power  to  avoid  a  lottery. 
Though  Cox  has  a  claim  on  5 1 1  service 
because  of  its  “pioneer  preference”  in 
the  regulatory  process,  the  newspaper 
has  wisely  decided  to  open  up  the  num¬ 
bering  scheme  beyond  the  available 
three-digit  options  (211,  311,  511, 
611  and  711).  BellSouth  and  Cox 
Newspapers  are  the  co-sponsors  of  a 
proposal  before  the  telco’s  Informa- 
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tion  Industry  Liaison  Committee  to 
study  the  expansion  of  the  three-digit  “ab¬ 
breviated  dialing”  plans  to  a  “**NNN” 
numbering  scheme . 

“We’re  a  little  shocked  that  there’s 
no  infrastructure  planned  for  local  in¬ 
formation  service  providers,”  Mc- 
Knight  admitted.  “We  want  telcos  to 
develop  **NNN  with  a  thousand 
codes  [000-999]  for  every  local  dialing 
area  in  the  United  States.”  Bell  Com¬ 
munications  Research  Inc.,  the  re¬ 
search  arm  of  the  RBOCs,  has  sug¬ 
gested  that  100  to  200  of  these  codes 
could  be  set  aside  for  national  infor¬ 
mation  providers. 

“I  think  BellSouth  clearly  under¬ 
stands  the  concept  of  Open  Network 
Architecture  (ONA)  and  providing 
network  services  to  competitors  on  an 
equal  footing,”  said  Jim  McKnight  of 
Cox  Newspapers.  “They  have  pure  mo¬ 
tives,  and  they  are  to  be  applauded.” 

RBOCs  have  far  more  to  gain  from 
opening  the  low-cost,  pay-per-call 
pipeline  than  they  could  ever  gener¬ 
ate  from  their  own  information  ser¬ 
vices.  This  is  the  perfect  opportunity 
for  regional  Bell  operating  companies 
to  follow  the  lead  of  BellSouth — and 
Lufkin  Conroe — and  to  show  newspa¬ 
pers  that  partnership  in  information 
services  is  the  best  revenge.  BEOT 

Student  journalists 
prefer  Clinton 

AT  A  PRE-ELECTION  conference  of 
65  student  journalists  awarded  scholar¬ 
ships  by  the  Freedom  Forum,  Arling¬ 
ton,  Va.,  a  straw  poll  was  conducted  to 
find  out  which  presidential  candidates 
would  be  supported  by  the  students. 

The  scholarship  winners  overwhelm¬ 
ingly  selected  Gov.  Bill  Clinton  by  per¬ 
sonal  preference,  and  to  win  the  presi¬ 
dential  election. 

Of  the  57  who  responded,  45  {19%) 
said  they  planned  to  vote  for  Clinton, 
nine  (15%)  planned  to  vote  for  Bush, 
and  three  were  undecided.  By  similar 
margins,  the  respondents  predicted 
Clinton  to  win  the  election  (44  chose 
Clinton,  10  for  Bush,  and  three  called 
it  a  toss-up.) 

While  only  one  respondent  rated 
press  coverage  of  the  campaign  so  far  as 
“excellent,”  32  rated  coverage  as 
“good,”  21  rated  it  as  “fair,”  and  three 
rated  it  “poor.” 

Fifty-three  (93%)  of  the  respondents 
are  registered  to  vote,  with  the  majority 
Democratic. 


IN  THESE  DAYS  of  newspaper  down¬ 
sizing,  mergers  and  retrenchment,  fir¬ 
ing  people  is  an  unpleasant  manage¬ 
ment  task,  but  it  can  be  handled  in  ways 
that  benefit  the  employee  and  the  com¬ 
pany,  an  expert  told  publishers. 

The  “humane”  way  is  outplacement, 
a  process  by  which  the  released  worker 
is  counseled  and  assisted  in  such  mat¬ 
ters  as  retirement,  alternative  employ¬ 
ment,  retraining  and  career  change, 
said  jack  M.  Higgins,  vice  president 
and  general  manager  of  the  San  Diego 
consulting  firm  of  Lee  Hecht  Harrison. 

Higgins,  whose  company  has  worked 
with  such  media  organizations  as  Cop¬ 
ley  Newspapers,  Time  Warner  Inc., 
hlewsday,  the  New  York  Daily  News 
and  McGraw  Hill,  spoke  at  the  annual 
convention  of  the  National  Newspa¬ 
per  Assoc  iation  in  San  Diego. 

He  urged  tact,  compassion  and  un¬ 
derstanding  in  the  termination  pro¬ 
cess.  Not  only  is  this  humane,  Higgins 
stressed,  but  there  are  the  practical 
considerations  of  avoiding  lawsuits 


and  maintaining  the  morale  of  staffers 
who  survive  the  cut. 

“Soften  the  blow,”  Higgins  said. 

The  consultant  advised  that  dis¬ 
charge  interviews  should  never  be  held 
on  Friday,  a  common  practice  of  many 
employers  who  theorize  that  a  payday 
check  will  lighten  the  trauma. 

“The  weekend  is  coming  up,  so  look¬ 
ing  for  another  job  right  away  is  out,” 
Higgins  said.  “He  or  she  has  two  days  to 
brood  about  their  fate.  Schedule  the 
meeting  early  in  the  week  to  provide  an 
immediate  opportunity  to  start  a  job 
hunt.” 

However,  after  the  bad  news  is  deliv¬ 
ered,  the  former  employee  should  be 
told  about  a  severance  package  —  if 
there  is  one  —  and  outplacement  and 
other  services  the  company  is  provid¬ 
ing,  Higgins  said. 

Noting  that  wrongful  termination 
suits  are  a  growing  phenomenon,  Hig¬ 
gins  remarked,  “There  are  a  thousand 
reasons  they  can  sue  you.” 

—  M.L.  Stein 
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L«ii  Brvuas*,  former  assistant  man' 
aging  editor  of  the  Pensacola  (Fla.) 
News  Journal,  has  joined  The  Olympian 
of  Olympia,  Wash.,  as  managing  editor. 

Bruzzese  has  worked  for  USA  Today, 
the  Clarion-Ledger  of  Jackson,  Miss., 
and  Gannett  News  Service. 

Jim  Drummond,  assistant  business 
editor  at  the  San  Diego  Union  Tribune, 
has  been  named  executive  business 
editor. 

Earlier,  Drummond  worked  for  the 
Houston  Chronicle  and  Forbes  magazine. 

Tina  Wntormnn,  who  has  been  circu' 
lation  director  at  the  Daily  Record  in 
Coatesville,  Pa.,  now  is  assistant  circu¬ 
lation  director  of  the  New  Haven  Regis¬ 
ter  in  Connecticut. 

John  McCnsiin,  articles  and  opinions 
editor  for  the  Commentary  section  of 
the  Washington  Times,  has  been  named 
Inside  the  Beltway  columnist. 

McCaslin  has  covered  the  White 
House,  Congress  and  the  justice  De¬ 


partment  and  has  been  assistant  na¬ 
tional  editor,  deputy  metro  editor  and 
metro  editor  at  the  paper. 

Marly  Cinus,  managing  editor  for  fea¬ 
tures  and  business  at  the  Detroit  Free 
Press,  has  been  named  vice  president/ 
news  for  Knight-Ridder  Inc.  She  suc¬ 
ceeds  Bill  Bokor,  who  retires. 

Woyno  Poston,  executive  editor  of 
the  Bradenton  (Fla.)  Herald,  was  elected 
president  of  the  Florida  Society  of 
Newspaper  Editors.  He  succeeded 
Miko  Foloy  of  the  St.  Petersburg 
Times. 

Also  elected  were:  Nancy  Smith, 
managing  editor  at  the  Stuart  News — 
vice  president;  and  Diane  McFarlln, 
executive  editor  with  the  Sarasota  Her- 
ald-T ribune — secretary-treasurer. 

Thomas  A.  Bookslavor,  president 
and  publisher  of  the  Tarentum,  Pa., 
Valley  News  Dispatch,  has  moved  to  the 
Herald-Dispatch,  Huntington,  W.Va. 
He  succeeds  Rehort  C.  Carlson,  who 


becomes  advertising  director  at  the  De¬ 
troit  Newspaper  Agency. 

Scott  M.  Brown,  who  has  been 
publisher  of  the  North  Hills  News 
Record  in  Pittsburgh,  succeeds  Book- 
staver  in  Tarentum. 

R.  Bruce  Bradley,  vice  president  and 
advertising  director  for  Norfolk’s  Vir¬ 
ginian-Pilot  and  Ledger-Star,  has  been 
named  vice  president  and  general  man¬ 
ager  of  the  papers. 

Bradley  has  also  worked  at  the 
Roanoke  Times  &  World  News  in  Vir¬ 
ginia  and  the  Greensboro  News  &  Record 
in  North  Carolina. 

Gary  Tumaa,  Harrisburg,  Pa.,  corre¬ 
spondent  for  the  strikebound  Pittsburgh 
Post-Gazette,  has  been  appointed  press 
secretary  for  the  Pennyslvania  Depart¬ 
ment  of  Education. 

John  McGoo,  formerly  Eastern  re¬ 
gional  circulation  manager  at  the  sports 
daily  The  National  and  New  York  circu¬ 
lation  director  of  USA  Today,  has  been 
named  Brooklyn  circulation  manager 
for  New  York  Newsday. 

Thomas  M.  Conti,  assistant  con¬ 
troller  of  the  newspaper  division  at 
Park  Communications,  Ithaca,  N.Y., 
has  been  named  controller  of  the 
Record  in  Troy,  N.Y. 

Ron  Brackett,  deputy  community 
news  editor  of  the  Community  Times 
section  of  the  St.  Petersburg  (Fla.) 
Times,  has  been  promoted  to  editor  of 
the  section. 

Kevin  Walsh,  single  copy  supervi¬ 
sor  for  the  Times,  was  appointed  Tam¬ 
pa  circulation  manager  for  the  Tampa 
edition  of  the  paper. 
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Bill  Brennan,  72,  a  hockey  writer  for 
the  Detroit  News  and  a  memher  of  the 
National  Hockey  League  Hall  of  Fame, 
died  of  a  massive  heart  attack  Oct.  1 1 
in  Ann  Arbor,  Mich. 

Don  Caldwell,  32,  a  former  reporter 
for  the  Tampa  Tribune,  died  in  a  car  ac¬ 
cident  Oct.  28  outside  Johannesburg, 
South  Africa. 

Spencer  Davis,  82,  a  former  Associ¬ 
ated  Press  reporter,  died  Oct.  22. 

Davis  covered  World  War  11  and  the 
State  Department  for  the  AP,  focusing 
on  Asian  issues.  He  later  worked  for  the 
Senate  Intelligence  Committee  and  as 
a  free-lance  writer. 

Frederick  Eaton,  71,  retired  publish¬ 
er  of  the  Saratoga  Springs,  N.Y.,  SaratO' 
gian,  died  of  a  heart  attack  Oct.  23  in 
Provincetown,  Mass. 

Eaton  also  served  as  publisher  of 
Gannett-owned  papers  in  Binghamton, 
N.Y.,  Fort  Huron,  Mich.,  and  Taren- 
tum.  Pa. 

Robert  J.  Ebener,  former  managing 
editor  of  the  Atlantic  City,  N.J.,  Press, 
died  Oct.  1 1  in  Atlantic  City. 

John  P.  Fichter,  82,  a  retired  adver¬ 
tising  account  executive  with  Citizens 
Group  Publications,  Brookline,  Mass., 
died  Oct.  29  in  Braintree,  Mass. 

Mel  FInkelsteIn,  60,  photography 
editor  for  the  New  York  Post,  died  Oct. 
23  of  bone-marrow  cancer  in  Ocean- 
side,  N.Y. 

Frank  R.  Ford,  93,  former  chief  edi¬ 
torial  writer  for  Scripps  Howard  news¬ 
papers,  died  Oct.  12. 

Ford  had  served  as  editor  of  the 
EvansviUe  (Ind.)  Press  and  the  San  Fran¬ 
cisco  News,  city  editor  for  the  Columbus 
(Ohio)  Citizen  and  managing  editor  of 
the  Warren  (Pa.)  Journal. 

Harriet  GrifflHu,  71,  a  retired  reporter 
and  editor  for  the  defunct  Washington 
Star,  died  Oct.  17  in  Alexandria,  Va. 

Leonard  Hall,  92,  former  outdoor 
columnist  for  the  St.  Louis  Post- 
Dispatch,  died  of  infirmities  Oct.  18 
near  Caldonia,  Mo. 

Hall  wrote  on  farming,  forestry  and 
wildlife  for  other  publications,  including 


the  Missouri  Conservationist,  Life,  Field 
and  Stream  and  Outdoor  Life  magazines. 

Richard  P.  Hunt,  70,  a  retired  corre¬ 
spondent  who  covered  wars  in  Viet¬ 
nam  and  Cambodia  for  the  New  York 
Times  and  NBC  News,  died  of  cancer 
Oct.  21. 

Hunt  also  worked  for  the  Associated 
Press  as  chief  political  correspondent  in 
Albany,  N.Y.,  and  served  as  news  editor 
of  the  MacNeil-Lehrer  news  program 
on  PBS. 

Leona  Kfrtherine  Kllpsch,  78,  former 
owner  and  editor  of  the  Defensor  Chief¬ 
tain  of  Socorro,  N.M.,  died  Oct.  1 2. 

Hank  McKee,  69,  who  worked  for 
newspapers  throughout  the  West,  died 
of  a  respiratory  illness  Nov.  1  in  Seattle. 

McKee  was  city  editor  at  the  Lubbock 
(Texas)  Avalanche-Journal  and  the 
Grand  Junction  Daily  Sentinel  of  Col¬ 
orado,  copy  desk  chief  at  the  Salt  Lake 
City  Tribune,  military  editor  with  the 
Honolulu  Advertiser  and  night  city  edi¬ 
tor  at  the  Rocky  Mountain  News  in 
Denver. 

Nicholas  J.  Miranda,  84,  former 
newspaper  production  expert  for  the 
Newhouse  group  and  mechanical  su¬ 
perintendent  for  the  Long  Island  Press 
and  Long  Island  Star-Journal  of  New 
York,  died  of  heart  failure  Oct.  3  in 
Millbrook,  N.Y. 

Scott  Newhall,  78,  retired  editor  of 
the  San  Francisco  Chronicle  and  former 
owner  of  the  Newhall  (Calif.)  Signal, 
died  of  pancreatitis  Oct.  26  in  Valen¬ 
cia,  Calif. 


Marlon  Skoon  Pock,  79,  a  former 
journalist  and  speechwriter,  died  of  a 
stroke  Oct.  21. 

Peck  worked  for  the  Chattanooga 
(Tenn.)  Evening  Times  and  the  Associ¬ 
ated  Press.  She  also  worked  for  five 
Tennessee  governors. 

Otto  Schoopflo,  82,  chairman  of  the 
Lorain  County  Printing  and  Publishing 
Co.,  publishers  of  the  Chronicle- 
Telegram  in  Elyria,  Ohio,  died  Oct.  28. 

Jack  Shannon,  75,  an  artist  for  Den¬ 
ver’s  Rocky  Mountain  News,  died  Oct.  25. 

Frodrika  "Toddy”  A.  Shorwood, 

40,  night  graphics  editor  for  the  Min¬ 
neapolis  Star  Tribune  and  former  senior 
picture  editor  for  the  Hartford  (Conn.) 
Courant,  died  of  complications  from 
ovarian  cancer  Oct.  25. 

Max  Bock  Skolton,  76,  a  retired  As¬ 
sociated  Press  reporter  who  established 
the  organization’s  operation  at  the 
Johnson  Space  Center  in  Texas,  died 
Oct.  31. 

Phillip  Charlos  Wallach,  79,  a 

former  reporter  for  the  defunct  New 
York  Journal  American,  died  Oct.  28 
in  Greenwich,  Conn.,  following  a 
stroke. 

Herman  J.  Warner,  78,  a  retired  re¬ 
porter  and  bureau  manager  for  the 
Providence  (R.l.)  Jourrud  Bulletin,  died  of 
Alzheimer’s  disease  Oct.  1 1 . 

David  C.  Woldnor,  26,  a  high  school 
football  reporter  for  the  Daily  Evening 
Item,  Lynn,  Mass.,  died  Oct.  24. 
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Circulation _ 

Circulation  execs, 
independent 
distributors  meet 

Two  groups  realize  that  tough  times  demand 
they  understand  each  others  problems 

by  M.L,Stein 

TWO  LONGTIME  adversaries  — 
newspaper  circulation  managers  and  in¬ 
dependent  distributors  —  got  together 
recently  in  the  realization  that  tough 
times  demand  that  they  start  under¬ 
standing  each  other’s  problems  and 
work  for  their  mutual  betterment. 

The  meeting  took  place  at  the  annu¬ 
al  convention  of  the  American  Associ¬ 
ation  of  Independent  Newspaper  Dis¬ 
tributors  ( AAIND)  in  Santa  Monica, 

Calif.,  where  the  organization  took  the 
unusual  step  of  inviting  circulation  ex¬ 
ecutives  to  exchange  views  with  its 
members. 

Patrick  Brennan,  North  American 

Clyde  Northrup,  president  of  Southwest  Distribution 
Inc.  in  Washington,  D.C.,  and  AAIND  vice 
president,  told  E&P  that  getting  the  two  sides 
together  was  an  important  breakthrough. 

circulation  director  for  the  Financial 
Times  of  London,  set  the  tone  for  the 
conference  at  a  Distributor  &  Publisher 
Roundtable  when,  as  moderator,  he 
said,  “This  is  not  a  session  to  open  old 
wounds  or  air  old  grievances  but  a  ses¬ 
sion  with  an  eye  firmly  on  the  future  of 
our  industry  and  our  role  as  partners  in 
ensuring  that  the  future  is  as  bright  as 
possible  for  all  of  us.” 

Earlier,  Richard  Mader  of  Mader 
News  Co.,  Glendale,  Calif.,  had  told 
the  membership;  “I  maintain  that  our 
primary  customer  and  the  customer 
whose  needs  and  expectations  we  need 
to  meet  is  the  publisher  and  his  repre- 


have  been  at  odds  for  years  over  such  is¬ 
sues  as  lack  of  communication,  pay,  re¬ 
sentment  of  publishers’  demands,  and  a 
belief  by  publishers  that  wholesalers 
don’t  work  hard  or  efficiently  enough. 

It  is  time,  said  Brennan,  to  lay  differ¬ 
ences  aside  and  realize  that  both  groups 
need  each  other  and  have  a  vital  inter¬ 
est  in  regaining  lost  readership  and  ad¬ 
vertising. 

“We  have  all  been  faced  with  what 
we  feel  are  ridiculous  demands  from 
publishers  or  distributors,  and  we  have 
all  walked  away  from  such  negotiations 
absolutely  convinced  that  the  distribu¬ 
tor  or  publisher  you  were  talking  to 


sentatives.  Without  them,  we  cease  to 
have  a  business ...” 

Ignoring  this  approach  could  mean 
that  wholesalers  may  find  themselves 
competing  with  in-house  distribution 
by  newspapers,  he  said. 

Clyde  Northrup,  president  of  South¬ 
west  Distribution  Inc.  in  Washington, 
D.C.,  and  AAIND  vice  president,  told 
E&P  that  getting  the  two  sides  together 
was  an  important  breakthrough. 

“Four  years  ago,  we  would  not  have 
invited  any  publishers  to  our  conven¬ 
tion  and  if  they  were  invited  they 
wouldn’t  have  come,”  he  explained. 

According  to  Northrup,  other 
AAIND  members  and  newspaper  circu¬ 
lation  reps,  publishers  and  distributors 


knows  nothing  whatsoever  about  our 
business  and  has  a  tenuous  and  ever- 
loosening  grip  on  the  real  world,”  he 
continued. 

“While  we’re  doing  this  dance, 
who’s  selling  newspapers?  Who’s  buy¬ 
ing  newspapers?  And  who’s  picking 
both  our  pockets?” 

At  the  same  time,  however,  Bren¬ 
nan  made  clear  what  publishers  expect 
of  distributors:  maximum  coverage  of 
both  newsstands  and  vending  ma¬ 
chines,  prompt  reports  of  sales  figures, 
and  a  search  for  new  and  “untradition- 
al”  outlets. 

From  the  floor,  distributors  were  not 
ready  to  drop  “old  grievances”  com¬ 
pletely.  They  fired  a  volley  of  gripes 
they  have  with  their  newspaper  con¬ 
tacts,  including  “endless  red  tape”  in¬ 
volving  contracts,  being  kept  “out  of 
the  loops”  about  the  paper’s  promotions 
and  special  issues,  and  holiday  cuts. 

Panelist  Ken  Hackett,  circulation 
manager  for  the  New  York  Times  na¬ 
tional  edition,  agreed  that  needless  red 
tape  should  be  eliminated,  saying  that 
newspapers  should  lay  out  “clear,  sim¬ 
ple  requirements”  in  contracts. 

Brennan  said  that  one  problem  in 
communicating  with  the  independents 
on  special  issues  or  hot,  upcoming  sto¬ 
ries  is  that  “sometimes  we  aren’t  in¬ 
formed  ourselves  in  time  to  let  you 
know.” 

Another  panelist,  Ken  Goddard  Jr., 
the  Orange  County  Register’s  single¬ 
copy  sales  manager,  suggested  that 
newspapers  have  at  least  five  sales  reps 
to  give  them  information  and  assis¬ 
tance.  He  also  urged  that  circulation 
managers  frequently  touch  base  with 
the  editorial  department  to  learn  of 
news  plans  and  pass  the  word  to 
wholesalers. 

At  the  other  end  of  the  panel,  Mad¬ 
er  said  that,  despite  their  differences, 
distributors  should  aim  at  meeting  the 
needs  and  expectations  of  publishers, 
if  for  no  other  reason  than  it  will  help 
their  relations  with  dealer  outlets. 

Publishers’  needs  can  be  discovered 
fairly  easily,  he  said. 

“Sometimes  they  will  tell  you  direct¬ 
ly  because  they  are  well  focused  and  are 
working  from  a  plan,”  he  elaborated. 
“At  other  times,  you  have  to  dig,  listen 
and  figure  out  what  they  really  need  be¬ 
cause  plans  are  evolving  and  the  person 
you  contact  may  not  be  clear  on  what  is 
needed.” 
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Judy  Fisher  of  the  Denver-based 
Sagebrush  News,  said  that  the  chal¬ 
lenge  for  distributors  is  to  “maintain 
our  independence  and  also  be  a  team 
player.  We  must  arrive  at  a  compro¬ 
mise  that  addresses  both  sets  of  needs. 
We  are  small  business  operators  who 
cannot  afford  to  make  big  mistakes.” 

In  a  luncheon  speech,  Hackett,  who 
began  his  career  as  a  carrier  for  the 
Oakland  Tribune,  urged  distributors  to 
tethink  their  business  and  look  toward 
“new  concepts.” 

“Passive  selling”  is  not  enough  in 
today’s  economy,  he  said. 

Both  newspapers  and  distributors 
would  do  well  to  learn  from  sales  tech¬ 
niques  used  in  supermarkets,  Hackett 
said,  adding:  “They  understand  the  na¬ 
ture  of  merchandising  to  create  buyer 
interest  and  excitement”  in  displaying 
detergents,  toothpaste  and  canned 
soup. 

Newspapers,  on  the  other  hand,  are 
accorded  “the  same  status  as  firewood” 
in  store  arrangements,  Hackett  contin¬ 
ued.  “Think  about  this  when  you  visu¬ 
alize  your  in-store  displays.  Are  you  get¬ 
ting  the  most  exposure  possible?” 

Hackett  said  distributors  also  might 
think  of  merchandising  non-newspaer 
products.  He  disclosed  that  the  Times 
is  examining  the  idea  of  selling  its  own 
merchandise  such  as  T-shirts,  hats  and 
mugs,  not  so  much  for  revenue  as  for 
boosting  the  profitability  of  its  inde¬ 
pendent  distributors. 

Hackett  said  the  Times  is  now 
“mending  tarnished  relationships  with 
its  dealers  after  years  of  neglect.  We 
realize  this  will  take  time,  but  we  also 
understand  the  importance  of  develop¬ 
ing  business  partners  for  our  long-term 
success.” 

The  same  is  true  of  distributors,  al¬ 
though  “we  have  a  long  way  to  go,”  he 
allowed. 

Hackett  concluded,  “As  I  look 
ahead,  I  see  a  number  of  possibilities  for 
increased  sales  and  profits  for  publishers 
and  distributors  alike.  I  see  an  environ¬ 
ment  where  we  work  together  as  a  team 
through  improved  communication  and 
shared  marketing  expertise.”  BECT 

Editions  delayed 

THE  PHILADELPHIA  INQUIRER 
will  delay  the  debut  of  new  suburban 
editions  because  of  sluggish  ad  revenue 
and  production  problems  at  its  new 
printing  plant. 

The  newspaper  had  been  scheduled 
to  start  publishing  four  zoned  editions 
in  the  Pennsylvania  suburbs  in  Febru¬ 
ary  and  March. 


California  daily  serves  readers 


by  M.L.  Stein 

FIREFIGHTERS  BATTLING  A  huge 
forest  blaze  in  Northern  California  had 
a  newspaper  waiting  for  them  during 
breaks,  thanks  to  Brad  Dent,  country 
circulation  manager  for  the  Sacramento 
Union. 

When  Dent  learned  that  the  weary 
workers  were  cut  off  from  any  informa¬ 
tion  source,  he  decided  to  help  out. 

With  the  permission  of  Union  circu¬ 
lation  director  Dan  Sidbury,  Dent 
loaded  his  van  with  papers  and  headed 
for  the  fire  line  in  the  Sierra  Nevada 
mountains  in  El  Dorado  County.” 

“I  wasn’t  supposed  to  be  up  there,  but 
at  first  the  fire  chiefs  thought  I  was  a  re¬ 
porter  so  they  let  me  in,”  Dent  recalled. 

Raging  for  several  days  in  early  Octo¬ 
ber,  the  fire  burned  almost  25,000  acres 
and  caused  damage  estimated  at  $245 
million.  The  blaze  blocked  Highway 
50,  the  main  road  from  California  to 
Lake  Tahoe.  Forty  homes  and  other 
structures  were  destroyed. 

Dent  began  by  taking  150  papers, 
which  were  distributed  free  at  the  base 
camp. 

The  number  of  copies  grew  to  400  as 
the  burning  continued.  About  5,000 
firefighters,  working  12-hour  shifts, 
fought  the  wildfire. 

“They  were  really  glad  to  get  the  pa¬ 
pers,”  Dent  said.  “They  hadn’t  read  a 
newspaper  in  days  and,  as  far  as  I  could 
tell,  no  other  papers  were  being  sent  up 


U.S.  Forrest  Service  personnel  look  over  a 
copy  of  the  Sacramento  Union,  which  was 
distributed  free  to  workers  battling  a  huge 
blaze  in  the  Sierra  Mountains.  The  service 
was  the  idea  of  Union  country  circulation 
numager.  Brad  Dent,  who  wanted  to  do 
something  for  the  firefighters  who  were 
isolated  from  any  information  source. 


there.  In  gratitude  for  his  trouble,  fire 
authorities  gave  Dent  a  helicopter  ride 
over  the  devastated  area. 

Said  Sidbury:  “The  papers  were  really 
a  big  hit  up  there.” 


Special  Metrolink  edition 


THE  DAILY  NEWS  of  Los  Angeles  was 
right  on  track  when  the  Metrolink  com¬ 
muter  train  service  began  recently. 

The  more  than  5,000  passengers  on 
the  train’s  inaugural  ride  were  treated  to 
a  special  Metrolink  edition,  which  was 
banner-headed  “Trains  for  L.A.”  and 
featured  everything  from  train  schedules 
and  maps  to  a  crossword  puzzle. 

The  Daily  News’  single-copy  staff  was 
out  in  force,  said  newspaper  spokes¬ 
woman  Lynne  T.  Jewell,  adding  that  the 
theme  for  a  promotional  campaign  was 
“Your  Metrolink  Newspaper.” 

The  special  edition  was  wrapped 
around  the  newspaper  and  handed  to 
commuters  by  hawkers  wearing  old- 
fashioned  conductor  hats  and  T-shirts 


with  the  Daily  News  logo.  Also  includ¬ 
ed  in  the  package  were  pencils  for  the 
crossword  puzzle  and  newspaper-style 
refrigerator  magnets  with  the  paper’s 
800  phone  number. 

“Trains  were  big  news  when  they  fi¬ 
nally  began  rolling  from  some  of  our  sub¬ 
urban  areas  to  downtown  Los  Angeles,” 
said  Daily  News  editor  Bob  Burdick. 
“First-day  riders  needed  a  complete  pack¬ 
age  of  helpful  information,  and  we  want¬ 
ed  to  be  certain  that  they  found  it  in 
their  special  copies  of  the  Daily  News.” 

A  bonus  of  the  promotion,  Jewell 
said,  was  that  the  Daily  News’  headline 
and  the  bright-blue  plastic  bags  holding 
the  edition  “were  seen  on  every  local  tv 
news  show  that  evening.”  HEOT 
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Financial _ 

Ansbacher  plans  to 
close  its  NYC 
brokerage  office 


by  Qeorge  Qameau 

HENRY  ANSBACHER  INC.,  one  of 
the  most  aggressive  players  in  the  1980s 
newspaper  buyout  frenzy,  is  being 
phased  out  by  its  British  parent  compa¬ 
ny  for  lack  of  business. 

“We  are  slowly  winding  it  down,” 
Richard  Fenhalls,  chairman  of  the 
British  merchant  bank  Henry  Ans¬ 
bacher  Holdings  PLC,  said  from  Lon¬ 
don. 

Ansbacher’s  New  York  office,  which 
once  bustled  with  13  deal  makers,  not 
counting  support  staff,  is  down  to  four 
or  five,  and  is  slated  to  close  when  re¬ 
maining  business  commitments  are 
complete,  he  said.  Its  activities  will  be 
merged  with  the  parent  company’s  cor¬ 
porate  finance  department  in  London. 

The  decline  of  Ansbacher’s  media 
mergers  and  acquisitions  business  is  a 
sign  of  the  times.  Started  in  the  early 
1980s  by  former  Bankers  Trust  execu¬ 
tive  Christopher  Shaw,  in  the  boom 
years  of  the  late  1980s,  Ansbacher  was 
a  key  player  in  buying  and  selling  news¬ 
paper  companies.  Its  aggressive  tactics 
earned  it  a  large  share  of  the  business — 
and  fees  based  on  percentage  of  the 
sales — as  prices  and  numbers  of  deals 
soared  to  record  levels. 

In  an  unprecedented  era  of  wheeling 
and  dealing  in  the  late  1980s,  publicly 
traded  newspaper  corporations,  closely 
held  groups,  and  financial  investors — 
attracted  by  high  profits,  easy  credit, 
and  tax  laws  encouraging  indebted¬ 
ness — gobbled  up  privately  owned 
newspapers. 

Many  deals  were  highly  leveraged, 
secured  by  future  earnings  of  the  ac¬ 
quired  company  or  financed  by  high- 
yield,  high-risk  junk  bonds. 

By  the  end  of  the  decade  the  number 
of  newspapers  in  private  hands  had  de¬ 
clined  to  about  one-third  of  the  na¬ 
tion’s  1,500  dailies,  from  two-thirds  10 


Christopher  Shaw,  former  Bankers  Trust 
executive  who  started  Ansbacher’s  New 
York  City  operation  in  the  early  1980s,  is 
pictured  during  the  firm’s  U.S.  heyday. 


years  earlier.  When  recession  arrived 
with  a  new  decade,  companies  that 
used  debt  to  expand — epitomized  by 
Ralph  Ingersoll  II’s  U.S.  newspaper  em¬ 
pire — were  in  trouble. 

When  the  recession  hit  in  1990,  de¬ 
pressed  newspapers  were  suddenly  no 
longer  the  coveted  cash  cows  they 
were.  Buyers  were  more  cautious  about 
earnings  expectations.  Credit  was 
tighter.  Prices  for  newspaper  companies 
plunged,  while  asking  prices  remained 
high.  As  a  result,  few  newspapers  have 
been  sold. 

As  Ansbacher  Holdings  chairman 
Fenhalls  put  it,  “Market  conditions 
have  been  dreadful.” 

“The  deal  pipeline  has  dried  up,” 
said  William  Dean  Singleton,  who  ac¬ 


quired  the  Houston  Post  and  other 
newspapers  through  Ansbacher  during 
a  prolonged  buying  spree.  His  acquisi¬ 
tions  have  resulted  in  newspaper  clos¬ 
ings  and  debt  renegotiations,  but  he  is 
still  buying. 

Singleton  downplayed  the  impor¬ 
tance  of  Ansbacher’s  U.S.  departure, 
saying,  “They  geared  up  to  do  a  lot  of 
deals,  and  there  aren’t  a  lot  of  deals  be¬ 
ing  done.  It’s  not  a  good  time  to  be  a 
broker.” 

Publicly  traded  Ansbacher  Holdings 
announced  in  London  earlier  this  year 
that  staff  cuts  in  1991  had  helped  re¬ 
duce  losses  at  its  New  York  unit,  but  it 
was  still  losing  money.  So  the  parent 
company’s  board  decided  to  phase  out 
the  office  and  move  its  functions  to 
London. 

However,  Bill  McClusky,  president 
of  Ansbacher’s  U.S.  arm,  said  the  com¬ 
pany  had  trimmed  down  to  five  profes¬ 
sional  deal  makers  and  was  profitable. 

“We’ve  closed  three  deals,  and  we’re 
not  being  wound  down,”  he  said  citing 
its  role  in  sales  of  Pulitzer  Publishing 
Co.’s  Lerner  newspapers  in  suburban 
Chicago,  an  advertising  mailer  in 
Philadelphia,  and  a  trade  magazine  in 
Texas. 

“All  we’ve  been  told  i.«  to  be  prof¬ 
itable  and  to  continue  doing  business,” 
McClusky  said.  “We  are  being  more 
closely  aligned  with  the  corporate  fi¬ 
nance  department  in  London  ....  If 
market  conditions  improve,  we’ll  stay 
where  we  are.” 

Two  of  Ansbacher’s  top  media  deal¬ 
ers,  Drew  Marcus  and  Andrew  Horne, 
left  for  other  jobs  earlier  this  year.  A 
third,  L.  Mark  Stone,  joined  a  new  me¬ 
dia  investment  banking  firm. 

The  market  for  selling  newspapers  is 
small  and  shrinking,  as  privately  held 
papers  have  slowly  been  shifting  from 
family  to  group  ownership  for  most  of 
this  century.  Besides  a  few  hundred  that 
remain  in  family  control,  the  only  other 
transactions  are  groups  selling  to 
groups. 

While  other  investment  bankers 
have  shrunk  or  consolidated  their  me¬ 
dia  mergers  and  acquisitions  groups  to 
accommodate  the  declining  number  of 
deals,  Ansbacher  more  than  most  epit¬ 
omizes  how  times  have  changed. 

In  the  heaviest  dealing  years,  Ans¬ 
bacher  developed  a  high-profile  reputa¬ 
tion  as  a  predator  stalking  family- 
owned  newspaper  companies,  which  it 
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methodically  tracked,  exploiting  family 
differences  with  prospects  of  huge  pay¬ 
offs  to  force  sales. 

Singleton  said  Ansbacher  operated 
“a  very  good  intelligence  network. 
They  knew  what  was  going  on.  Some 
sellers  felt  they  were  too  aggressive.” 

Family  newspaper  owners  felt  so 
threatened  by  the  merger  mania  in 
1986  that  they  started  an  annual  con¬ 
ference  as  part  of  the  New  England 
Newspaper  Association. 

At  the  1989  conference,  Sidney  H. 
“Skip”  Bliss,  president  of  Gazette 
Newspapers  Group  of  Jonesville,  Wis., 
said  of  the  Ansbacher  firm:  “These 
people  have  one  purpose,  to  get  their 
hands  on  your  newspaper.”  He  said  the 
company  was  called  in  to  sell  a  radio 
station  but  sought  information  about 
the  newspaper. 

Much  of  Ansbacher’s  reputation 
stemmed  from  its  role  in  the  sale  of 
the  Bingham  empire  and  its  jewel,  the 
Louisville  Courier'] oumal  in  Kentucky. 
It  also  represented  sisters  of  the  late  | 
Nelson  Poynter  in  their  sale  of  a  mi¬ 
nority  interest  in  the  St.  Petersburg 
Times  in  Florida  to  an  investor  group 
led  by  Texas  financier  Robert  Bass. 
The  group  nearly  forced  the  sale  of 
the  Times,  which  Poynter  tried  to 
protect  forever,  but  dropped  its  share¬ 
holder  suit  after  selling  its  stock  back 
to  the  company  for  an  undisclosed 
price. 

Andrew  Barnes,  president,  CEO  and 
editor  of  the  Times,  who  fought  to  keep 
the  paper  independent,  did  not  mourn 
Ansbacher’s  departure. 

“In  my  opinion  they  took  the  lead  in 
valuing  newspapers  entirely  in  terms  of 
dollars — which  I  feel  has  confused  us,” 
Barnes  said  of  the  firm.  “I  think  news¬ 
papers  are  valuable  in  terms  of  their  ser¬ 
vice  and  relationship  to  their  commu¬ 
nities.  If  you  must  deliver  ever  more 
dollars,  you  can’t  play  the  role  of  in¬ 
forming  the  community.  I’m  pleased  to 
see  that  era  end.” 

Barnes  said  that  he  and  Ansbacher 
“just  look  at  the  world  differently.  I 
think  newspapers  are  supposed  to  print 
news.  They  think  newspapers  are  sup¬ 
posed  to  print  money,”  he  said  of  the 
firm. 

“I  think  that’s  an  unfair  rap,”  Mc- 
Clusky  said  of  the  company’s  reputa¬ 
tion.  When  approached  by  minority 
shareholders,  he  said,  Ansbacher  uni¬ 
versally  advises  them  to  try  selling  their 
shares  back  to  the  company.  Only 
when  minority  holders  do  not  get  the 
market  value  does  it  advise  selling  to 
outsiders,  he  said,  and  that  advice  led 


to  only  “a  handful”  of  breakups  of  fami¬ 
ly  businesses. 

“If  a  family  company  breaks  up,  it’s 
because  the  family  wants  to  break  it  up, 
not  because  Ansbacher  wants  to  break 
it  up,”  he  said. 

In  a  separate  development  that  could 
affect  Ansbacher’s  U.S.  business,  Ans¬ 
bacher  Holdings  has  agreed  to  be  acquired 
by  the  First  National  Bank  of  South 
Africa,  but  the  sale  of  the  parent  company 
awaits  British  government  approval. 

In  what  acquisition  specialist  George 
Lenher  called  “a  seller’s  dream  market,” 
Ansbacher  charged  fees  of  5%  on  the 
first  $5  million  of  a  transaction,  1% 
thereafter.  BE^P 


UAW  organizes 
Sault  Ste.  Marie 

THE  NATIONAL  LABOR  Relations 
Board  recently  certified  the  United 
Auto  Workers  as  collective  bargaining 
representatives  for  employees  of  the 
Evening  News  of  Sault  Ste.  Marie, 
Michigan. 

Employees  voted  25-14  to  organize 
under  the  UAW,  which  will  represent 
all  employees  in  the  editorial,  advertis¬ 
ing,  composing,  mailroom,  pressroom 
and  front-office  departments  of  the 
American  Publishing  Co.-owned  news¬ 
paper. 


Q  Editat^l’PulMer  HH  The  Kelsey  Group 

The  Fourth  Annual  Conference 
Newspapers  and  Telecommunications  Opportunities: 
Voice,  Fax  and  Online  Services 

March  15-17, 1993 

At  The  Grand  Hyatt,  San  Francisco  on  Union  Square 
YOU  NEED  TO  BE  AT  THIS  IMPORTANT  CONFERENCE 

The  newspaper  industry  is  at  a  final  crossroads  as  it  heads  for  the  21st  Century.  A  new 
administration  is  on  the  way  to  Washington,  and  that  means  that  some  regulatory  relief  might 
be  in  sight  for  newspaper  publishers.  But  the  newspaper  that  relies  upon  deliberations  within 
the  Beltway  to  decide  its  future  is  the  newspaper  that  is  consenting  to  its  own  st^ation. 

The  lawmakers  can  only  hold  back  technology  for  so  long,  and  telecommunications  is 
exploding  throughout  the  newspaper  business,  changing  the  way  news  and  advertising  is 
delivered  to  people  every  day.  From  free  voice  information  services  to  pay-per-call,  from 
online  retrieval  to  videotex,  from  fax-on-demand  to  database  marketing,  newspapers  across 
the  country  have  brought  telecommunications  to  bear  upon  the  basic  franchise  of  delivering 
information  and  advertising  to  its  readership.  Change  is  the  watchword  for  the  nation,  and 
change  too  is  the  name  of  the  game  in  the  newspaper  business. 

THE  BEST  INVESTMENT  YOU  CAN  MAKE  IN  1993 

At  this  working  conference  you  will  experience  total  immersion  in  the  issues  that  will  help 
you  shape  your  opportunities  in  voice,  fax  and  onfine  services.  Two  and  one  half  days  of 
great  speakers,  interesting  panel  discussions,  interactive  workshops  and  tabletop  exhibits 
will  provide  you  with  the  valuable  information  you  need.  This  is  the  one  conference  where 
newspaper  manj^ement  can  meet  with  the  entire  community  of  suppliers  to  the  voice  and 
electronic  services  market. 

Each  day  will  start  with  a  well  known  keynote  speaker  followed  by  speakers  on  topics  such 
as:  Standing  Out  -  How  to  Do  it  Right;  The  Future  of  Newspapers;  How  to  Get  There  from 
Here;  Beyond  the  Information  Franchise;  The  Voice  Personals  Formula  for  Success;  Database 
Publishing;  Protecting  the  Classified  Franchise;  Fax,  Online  and  Multimedia  Publishing. 

SIGN  UP  BEFORE  DECEMBER  1st  AND  SAVE  $200* 

For  more  information,  call  Natalie  Kaye  at  609-730-1000. 

•The  complete  cost  of  the  conference  is  $595  before  December  1,  $695  before  February  1  and  $795  thereafter. 
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Advertising/Promotion 


Electronic 
newspaper  of 
the  future 


Newspapers  ponder  participation 
examine  advertising  implications 

by  Ann  Marie  Kerwin 

A  LCXDK  INTO  the  future  does  not  re¬ 
quire  a  crystal  ball,  just  gaze  into  a  com¬ 
puter  screen. 

One  company  is  counting  on  the 
next  generation’s  familiarity  with  com¬ 
puters  to  be  the  jumping-off  point  for 
the  personalized  electronic  newspaper 
of  the  future. 

Telebase  Systems  Inc.,  Wayne,  Pa.,  is 
a  supplier  of  database  access  to  over  850 
public  databases  for  many  users  of  on¬ 
line  computer  services,  including  GE- 
nie,  CompuServe,  and  AT&T. 


markets.  Each  electronic  newspaper 
would  be  linked  to  all  other  newspapers 
offering  the  same  service  in  a  network 
Telebase  is  calling  the  Electronic 
Newspaper  Consortium. 

“We’re  looking  for  the  support  of 
many  newspapers,”  said  Weinberger. 

Telebase  plans  on  soliciting  partici¬ 
pation  from  major  newspapers  in  the 
E.N.C.  from  22  major  media  markets: 
New  York  City;  Chicago;  San  Francis¬ 
co;  Oakland;  San  Jose;  Washington, 
D.C.;  Detroit;  Houston;  Minneapolis; 
St.  Paul;  Miami;  Ft.  Lauderdale;  Pitts¬ 
burgh;  Sacramento;  Denver;  Los  Ange¬ 


The  electronic  edition  of  the  newspaper,  Weinberger 
said,  could  be  a  supplemental  advertising  vehicle,  a 
bundling  of  print  and  electronic  medium  purchases. 


Its  newest  service,  named  Homework 
Helper,  would  give  students  in  sec¬ 
ondary  and  post-secondary  education 
with  a  personal  computer  and  modem 
an  in-home  research  tool. 

Scheduled  for  launch  in  the  fourth 
quarter  of  1993,  the  service  has  plans  to 
include  a  database  of  an  encyclopedia, 
national  and  international  news  wires, 
newspapers,  consumer  magazines,  liter¬ 
ature  and  study  guidebooks,  movie  re¬ 
views,  standardized  examinations  and 
tutorials,  maps,  photographs,  graphics 
libraries,  and  basic  reference  works. 

Marvin  Weinberger,  Telebase’s  exec¬ 
utive  vice  president,  believes  that 
newspapers  could  successfully  be  the 
source  of  Homework  Helper,  and  then 
move  on  to  develop  localized  electronic 
editions  of  their  newspapers  for  adult 


les;  Philadelphia;  Boston;  Dallas-Ft. 
Worth;  Atlanta;  Cleveland;  Seattle- 
Tacoma;  Tampa-St.  Petersburg;  St. 
Louis;  Phoenix;  and  Baltimore. 

Only  one  newspaper  from  each  me¬ 
dia  market  would  be  allowed  member¬ 
ship  in  the  consortium.  Once  a  mem¬ 
ber,  the  paper  would  have  long-term 
rights  and  privileges  exclusively  against 
all  other  local  newspapers,  cable  opera¬ 
tors  and  telephone  companies,  accord¬ 
ing  to  Telebase  literature. 

Weinberger  points  out  that  the  plat¬ 
form  established  by  Homework  Helper 
is  “not  inconsequential”  to  launching 
an  electronic  edition. 

“If  the  kids  are  already  accustomed 
to  getting  their  information  from  the 
computer,  then  we  have  what  we 
need  for  growth,  an  enthused,  literate 


customer  base,”  Weinberger  said. 

Education  is  considered  economical¬ 
ly  valuable  to  parents,  he  said.  The 
homework  service  would  let  newspa¬ 
pers  wanting  to  explore  electronic  in¬ 
formation  delivery  a  chance  to  do  so 
while  also  “doing  good”  for  their  com¬ 
munities,  Weinberger  added. 

“It  is  important  for  newspapers  to 
develop  skills  and  procedures  for  pack¬ 
aging  information  for  electronic  deliv¬ 
ery.  Regardless  of  how  it  is  displayed 
once  it  is  delivered.. .digital  television, 
display  telephone  . . .  newspapers  need 
to  do  something,”  said  Scott  White- 
side,  vice  president  of  strategic  plan¬ 
ning  and  advanced  systems  for  the  Bal¬ 
timore  Sun. 

Whiteside,  who  is  exploring  mem¬ 
bership  in  the  consortium  for  the  Sun 
and  parent  company.  Times  Mirror 
Co.,  has  long  believed  newspapers  need 
to  have  a  network  of  their  own. 

Competition  is  already  popping  up 
from  other  media  in  the  electronic  de¬ 
livery  of  news  and  information. 

Just  this  week,  IBM  and  NBC  an¬ 
nounced  plans  to  test  the  market  with  a 
desktop  news  service  that  would  turn 
the  personal  computer  into  a  television, 
providing  news  and  information  on  de¬ 
mand.  They  see  the  potential  market  as 
the  more  than  35  million  users  of  per¬ 
sonal  computers.  Initially,  the  service  is 
intended  to  concentrate  on  corporate 
users,  according  to  Tom  Rogers,  presi¬ 
dent  of  NBC  Cable  and  Business  De¬ 
velopment. 

The  project  will  use  technology  de¬ 
veloped  by  the  Numedia  Corp.,  a  part¬ 
ner  in  the  venture.  The  technology 
makes  it  possible  to  collect  news  infor¬ 
mation  in  both  text  and  video  form  on 
personal  computer,  which  can  be  in¬ 
dexed  to  a  user’s  specific  needs  and 
stored  to  be  replayed  on  a  computer 
monitor. 

Also  announced  this  week,  the 
Washington  Post  Co.’s  Newsweek  mag¬ 
azine  is  dabbling  in  electronic  publish¬ 
ing  using  multimedia  technology  CD- 
ROM  disks.  The  CDs,  called  Newsweek 
Interactive,  mix  text  with  still  photog¬ 
raphy,  video,  animation  and  voice¬ 
overs  of  Newsweek  correspondents. 
The  disks  also  contain  relevant  articles 
from  the  magazine  and  the  Washington 
Post.  The  CDs  will  feature  interactive 
advertising  as  well,  which  could  let  the 
reader  visually  test-drive  a  car. 

Subscribers  to  Motorola  Inc.’s  Em- 
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bare  wireless  electronic-mail  service 
can  tune  in  every  morning  to  special 
news  and  weather  from  USA  Today  on 
their  portable  computers  for  $15  a 
month.  For  an  additional  charge,  fea¬ 
tures  such  as  sports,  personal  finance  re¬ 
ports,  and  technology/industry  update 
are  also  available. 

Cellular  phone  companies  are  get¬ 
ting  in  the  game  too.  BellSouth  Corp. 
in  Los  Angeles  and  McCaw  Cellular 
Communications  are  testing  news  ser¬ 
vices  to  their  customers.  Pacific  Telesis 
Group,  also  located  in  Los  Angeles,  is 
testing  a  similar  service. 

Local  paging  services,  such  as  the  Na¬ 
tional  Dispatch  Center  Inc.  of  San 
Diego,  are  offering  news  services  to  their 
customers.  Called  NewsMaster/Front 
Page,  the  San  Diego  company  provides 
business,  sports,  weather,  and  “infotain¬ 
ment”  such  as  word  puzzles,  daily  bio¬ 
rhythms  and  trivia. 

Telebase  approached  Times  Mirror 
because  of  its  other  publishing  divi¬ 
sions — consumer  magazines  such  as 
Popular  Science  and  textbooks —  that 
would  fit  in  well  with  the  homework 
product,  Whiteside  said. 

For  the  consortium  to  be  successful, 
several  newspapers  from  various  news¬ 
paper  groups  would  have  to  be  mem¬ 
bers,  Whiteside  said.  He  believes  a  fo¬ 
cus  on  local  news  would  be  the  project’s 
strength. 

“Electronic  networks  already  exist 
that  deliver  national  news.  We  should 
focus  on  local  news,”  Whiteside  said. 
“In  my  own  view,  [the  electronic  deliv¬ 
ery  of  news]  is  a  supplement  to  the 
newspaper  product.  It  can  be  a  way  of 
enhancing  the  value  of  the  paper  it¬ 
self.” 

In  the  early  stages,  Whiteside  sees  an 
electronic  delivery  of  news  focusing  on 
business  news,  and  developing  local  in¬ 
formation. 

The  advertising  environment  in  the 
ENC  would  be  interactive.  Weinberger 
foresees  users  being  able  to  search  for  a 
particular  item  using  natural  language. 
For  instance,  a  customer  would  ask  the 
network  to  find  all  the  stores  advertis¬ 
ing  sales  on  jeans.  The  store  names  and 
items  for  sale  would  be  listed.  Coupons 
could  be  offered,  a  map  with  directions 
to  the  store  provided,  or  items  could  be 
ordered  by  mail. 

“It  would  allow  the  consumer  to 
comparison-shop  at  home,”  Weinberg¬ 
er  said.  In  addition  to  the  ad,  the  net¬ 
work  would  provide  the  equivalent  of 
a  white-  and  yellow-pages  directory. 
Customers  would  be  able  to  get  in- 
depth  information  from  one  source,  he 
said. 


Retail  ads,  as  well  as  classified  ads, 
would  be  interactive.  Whiteside  envi¬ 
sions  the  transaction  being  completed 
via  the  computer  transferring  money, 
with  the  seller  and  buyer  never  having 
to  meet  in  person. 

The  ads  could  include  more  than 
text  as  well. 

“Eventually  it  could  be  a  full  multi- 
media  ad,  with  sounds  and  movement. 
All  of  the  different  capabilities  could  be 
combined,”  Weinberger  said. 

The  electronic  edition  of  the  news¬ 
paper,  Weinberger  said,  could  be  a  sup¬ 
plemental  advertising  vehicle,  a 
bundling  of  print  and  electronic  medi¬ 
um  purchases.  Existing  advertisers 
could  explore  electronic  ads,  and  new 
advertisers  may  be  drawn  into  the  pa¬ 
per,  he  added. 

He  admits  that  the  project  is  “very 
ambitious,”  but  he  wanted  a  project 
that  was  “a  grand  departure”  from  any¬ 
thing  else  that  has  been  proposed. 

“We  intentionally  tried  to  make  it 
ambitious  to  get  ready  for  the  next  cen¬ 
tury,”  Weinberger  said.  “We  hope  to 
stimulate  the  whole  newspaper  industry 
to  get  behind  it.” 

Whiteside  sees  the  major-market 
newspapers  being  the  first  ones  in¬ 
volved,  though  he  added  that  the  tech¬ 
nology  can  be  scaled  to  a  newspaper’s 
needs,  and  a  paper  would  be  able  to  add 
equipment  as  it  expands  the  operation. 

For  a  smaller  paper  to  offer  the 
Homework  Helper  would  require  a  fair¬ 
ly  minimal  investment,  Whiteside  said. 
But  to  set  up  an  electronic  newspaper 
would  require  a  staff  and  equipment 
that  is  high  for  a  smaller  paper  since  the 
return  on  the  investment  would  come 
from  a  smaller  audience  than  at  larger 
papers. 

Shortly  after  the  launch  of  Home¬ 
work  Helper,  Telebase  plans  to  intro¬ 
duce  the  tools  to  allow  those  participat¬ 
ing  to  create  and  maintain  locally  an 
interactive  electronic  edition  of  its 
newspaper. 

Readers  will  be  able  to  receive  an  in¬ 
dividually  tailored  publication  auto¬ 
matically  typeset  on  the  computer 
screen  to  look  like  the  newspaper’s 
print  product. 

The  electronic  editions  will  be  de¬ 
signed  to  complement  editorially  the 
print  newspaper  and  provide  access  to 
its  back  files.  Other  features  would  be 
interactive  classified  ads  and  electronic 
letters  to  the  editor. 

Other  local  and  special  interest  in¬ 
formation  may  be  built  into  the  system, 
like  a  local  calendar  of  events,  mort¬ 
gage  rates  and  houses  for  sale.  BECT 


Conn,  daily  teams 
up  with  NHL 
hockey  franchise 

THE  HARTFORD  (CONN.)  COURANT 
and  Hartford’s  National  Hockey 
League  team,  the  Whalers,  have 
forged  a  new  marketing  relationship, 
featuring  an  advertising  campaign 
that  combines  print  and  electronic 
marketing. 

Full  color  ads  featuring  photos  of 
Whalers’  team  members,  coach  and  gen¬ 
eral  manager  in  the  Courant  have  head¬ 
lines  such  as  “The  Iceman  Cometh,” 
“No  More  Mr.  Nice  Guy,”  and  “Ice  Your 
Seat  for  the  Season.” 

The  ads  also  promote  the  “Whaler 
Ice  House  Hot-Line,”  a  reader  call-in 
line  that  allows  one  to  hear  the  team’s 
general  manager  and  coach  describe 
the  change  that’s  “sweeping  the 
Whaler  organization.” 

Callers  are  invited  to  stay  on  the 
line  and  enter  a  contest  to  win  a  lunch 
date  with  the  general  manager  or 
coach,  or  to  be  connected  with  the 
Whalers’  ticket  sales  office.  The  con¬ 
test  entry  information  is  then  made 
available  to  the  Whalers  to  use  as  a 
database  for  direct  marketing  of 
tickets. 

In  six  weeks,  the  phone  line  received 
more  than  2,500  calls,  with  nearly 
1,000  callers  entering  the  contest.  So 
far,  the  hockey  team  organization  has 
sold  more  than  200  full-season  tickets 
to  callers. 

Reaching  teens 

TIMES  INFORMATION  SERVICES, 
a  subsidiary  of  the  Seattle  Times  Co., 
will  launch  a  monthly  publication,  the 
Mirror,  for  teens  in  January,  it  was  an¬ 
nounced. 

The  Mirror,  which  will  be  a  free¬ 
standing  publication,  will  derive  its 
content  in  part  from  monthly  meetings 
with  an  editorial  board  of  area  high 
school  students.  Stories  will  be  written 
by  both  professional  journalists  and  stu¬ 
dents. 

Product  manager  Wanda  Cameron 
said  the  Mirror  plans  regular  coverage 
of  sports,  movies,  music,  local  issues 
and  current  events. 

“We  want  to  keep  in  touch  with  our 
readers  as  much  as  we  can  and  to  give 
them  what  they  want,  not  what  adults 
think  they  want,”  she  added. 

The  Mirror  will  be  distributed  sepa¬ 
rately  by  the  Seattle  Times. 
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Ad  Scene 


by  Ann  Marie  Kerwin 


Lost  in  the 
New  York  Times 

FROM  NOV.  15  to  29,  the  New  York 
Times,  along  with  Bloomingdale’s,  20th 
Century  Fox,  and  Young  and  Rubicam, 
Fox’s  advertising  agency,  will  run  a 
three-way  joint  promotion  in  conjunc¬ 
tion  with  Fox’s  unveiling  of  the  sequel 
to  1 990’s  Home  Alone . 

In  the  sequel,  the  young  hero,  Kevin, 
will  find  himself  left  alone  in  New  York 
City,  and  in  the  promotion  he  will  find 
himself  lost  in  the  pages  of  the  Times. 

Each  day  during  the  two  weeks,  an  ad 
will  appear  in  the  Times  with  the  head¬ 
line  “Kevin  Lost  in  the  T imes  ?’’ 

Readers  can  enter  the  sweepstakes 
by  finding  a  photograph  of  Kevin  some¬ 
where  in  the  newspaper  and  mailing 
the  entry  to  the  paper.  The  entry  can 
also  be  brought  to  the  children’s  de¬ 
partment  of  Bloomingdale’s  at  any  of 
14  locations. 

The  winner  and  three  guests  will 
spend  a  weekend  at  the  Plaza  Hotel  in 
New  York  City,  seen  in  the  sequel;  will 
receive  round-trip  transportation,  and  a 
$1,000  gift  certificate  from  Blooming¬ 
dale’s.  The  department  store  will  also  be 
hosting  a  Kevin  look-alike  contest,  with 
the  winner  winning  a  role  as  a  model  in 
an  upcoming  store  advertisement. 

Editor  plugs 
vacuum  cleaner 

IAIN  CALDER,  EDITOR  in  chief  of 
the  National  Enquirer,  was  hired  by 
Hoover  vacuum  cleaners  for  a  15-sec¬ 
ond  television  commercial. 

“Here  at  the  Enquirer,  we  get  more 
dirt  every  week  than  anyone  —  except 
this  Hoover  Elite  II  cleaner,”  Calder 
says  in  the  ad. 

The  spot  was  created  for  Maytag 
Corp.’s  Hoover  unit  by  Chicago  adver¬ 
tising  agency  Tatham  Euro  RSCG. 

Rogers  named 
regional  CEO 

KENNETH  R.  ROGERS  was  named 
chairman-Americas’  region  and  chief 
executive  officer  of  Backer,  Spielvogel, 
Bates  Worldwide. 

The  Americas’  Region  includes 


Canada,  the  United  States  and  Latin 
America.  He  was  president  and  chief 
operating  officer  of  BSB,  the  United 
States  company  of  BSBW. 

At  the  same  time,  Frank  Assumma 
was  appointed  managing  director,  group 
executive,  responsible  for  Miller  Brew¬ 
ing  Co.  business  and  BSB/Dryden  and 
Petisi  Promotion.  Jerrold  H.  Gottlieb 
was  promoted  to  managing  director- 
multinational  accounts,  with  responsi¬ 
bility  for  Mars  Inc.  and  Philips  Con¬ 
sumer  Electronics  Company  accounts. 

Marketing  program 
rewards  subscribers 

THE  LONDON  FREE  PRESS  in  On¬ 
tario,  Canada,  launched  its  Privilege 
Card,  a  new  marketing  program  devel¬ 
oped  to  reward  long-term  subscribers 
by  making  available  to  them  special 
discounts  and  offers  from  more  than 
100  local  businesses  and  services. 

Approximately  70,000  of  the  free 
cards  are  being  sent  to  current  London 
Free  Press  subscribers  who  have  com¬ 
mitted  to  home  delivery  for  26  or  52 
weeks  or  who  have  selected  to  pay  by 
monthly  automatic  payments. 

New  long-term  subscribers  will  auto¬ 
matically  receive  a  Privilege  Card  as  will 
those  customers  who  renew  their  long¬ 
term  subscriptions  upon  expiration. 

The  card  provides  a  minimum  10% 
discount  and  unique  offers  for  special 
promotions  from  the  more  than  100 
participating  merchants,  all  of  which 
are  Free  Press  advertisers. 

Information  listing  the  businesses 
and  their  offers  are  published  each 
Monday  in  the  classified  section.  Also, 
a  quarterly  newsletter.  Privileged  In/or- 
mation,  containing  updates  on  new  of¬ 
fers  and  advertisers  joining  the  pro¬ 
gram  will  be  sent  to  all  cardholders. 

Myths  about 
Hispanic  consumers 

MYTHS  ABOUT  HISPANIC  con¬ 
sumers  can  hurt  a  marketer  trying  to 
reach  out  to  the  second-largest  minority 
group  in  the  United  States,  according  to 
a  marketing  and  research  executive. 

Edward  T.  Rincon,  president  of 
Dallas-based  Rincon  &.  Associates, 
said  advertisers  too  often  view  Hispan- 


ics  as  “one  mass  consumer  segment.” 

“The  number  one  myth  is  that  the 
Spanish  language  is  the  best  way  to 
reach  the  community,”  he  said.  “At 
least  40%  of  the  Hispanics  in  Dallas 
and  Fort  Worth  spend  time  with  Eng¬ 
lish-speaking  media.  We  don’t  all  speak 
Spanish.  We  are  segmented.” 

The  U.S.  Hispanic  population  in¬ 
creased  53.4%  from  1980  to  1990,  to 
22.4  million  from  14.6  million,  accord¬ 
ing  to  the  U.S.  Census  Bureau. 

“The  Hispanic  market  is  exploding 
. .  .  but  advertisers  and  marketers  need 
to  understand  the  purchasing  patterns, 
attitudes  and  media  behavior  if  they  are 
going  to  be  effective,”  Rincon  said. 

PR  agency 
chairman  resigns 

ROBERT  K.  GRAY  has  resigned  as 
chairman  of  the  board  of  Hill  and 
Knowlton  Inc.,  a  position  he  was  named 
to  last  year.  No  reason  was  given  for  the 
resignation. 

Gray  served  as  director  of  communi¬ 
cations  of  the  Reagan-Bush  campaign 
in  1980,  as  co-chairman  of  the  Reagan- 
Bush  inaugural  in  1981,  and  as  hon¬ 
orary  chairman  of  the  Reagan-Bush  in¬ 
augural  in  1985. 

New  clients 

THE  LOS  ANGELES  Times,  the  Boston 
Globe,  the  Detroit  News,  and  the  Detroit 
Free  Press  have  all  signed  agreements 
with  North  American  ClassiFACTS, 
Denver,  Colo. 

The  papers  are  currently  operating 
under  letters  of  intent  pending  final  con¬ 
tract  negotiations.  The  total  number  of 
newspapers  signed  with  the  telephone 
classified  service  company  is  now  17. 
Through  ClassiFACTS,  local  newspa¬ 
pers  can  offer  readers  classified  ads  from 
across  the  country.  The  consumer  ac¬ 
cesses  the  fee-based  information  by  call¬ 
ing  a  toll-free  800  number. 

The  service  is  scheduled  to  start  up  by 
the  first  quarter  of  1993,  said  Don  Gold¬ 
en,  NAC  president. 

“As  partner  newspapers  the  [four  new 
clients]  are  among  the  largest  in  terms  of 
daily  circulation,  and  represent  major  an¬ 
chors  in  Southern  California,  New  Eng¬ 
land  and  the  Upper  Midwest,”  said  Golden. 


32 


Editor6?Publisher  •  November  21, 1992 
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Your  ad  in  Editor  &  Publisher's  2 1  st  annual 
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for  listings,  of  awards,  grants,  fellowships  and  scholarships  which  are  offered 
to  journalists. 
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New  York  Times  to 
stay  in  New  York 

Local  site  selected  to  print  daily  editions  in  color 


by  Jim  Rosenberg 

LATER  THIS  DECADE,  the  Old  Gray 
Lady  won’t  wait  for  the  weekend  to 
dress  up,  and  she  won’t  have  to  go  to 
Jersey  to  do  it. 

When  color  comes  to  daily  editions 
of  the  Neu/  York  Times,  it  will  be  print¬ 
ed  at  a  plant  in  the  borough  of  Queens, 
across  the  East  River  from  the  Manhat¬ 
tan  offices  near  Times  Square,  which 
the  paper  will  retain  for  business,  news 
and  prepress  operations. 

The  selection  of  3 1  acres  of  city- 
owned  land  in  the  College  Point  Cor¬ 
porate  Park  to  build  a  360,000-square- 
foot  facility  means  the  eventual  end  of 
production  at  the  paper’s  80-year-old 
43rd  Street  premises  and  at  the  Carl- 
stadt,  N.J.,  plant. 

The  Times  announced  Nov.  5  that  it 


which  are  expected  to  appear  sometime 
next  year.  After  Edison  is  in  full  opera¬ 
tion,  the  Carlstadt  plant  will  be  closed. 

Together,  New  York  City  and  State 
came  up  with  $29  million  in  tax  and 
energy  savings  over  the  term  of  the 
lease.  In  return.  The  New  York  Times 
Co.  committed  to  retaining  jobs  related 
to  production  and  distribution  now  op¬ 
erating  out  of  Manhattan.  It  said  the 
new  plant  will  put  about  $  1 1 5  million 
back  into  the  city  in  rent  and  in  direct 
and  indirect  tax  revenue. 

One  city  estimate,  according  to 
Times  spokesman  William  K.  Adler, 
said  the  multiplier  effect  from  inciden¬ 
tal,  one-time  and  related  spending 
could  pump  as  much  as  another  half¬ 
billion  dollars  into  the  city’s  economy. 

Cost  of  the  Queens  plant  was  put  at 
$280  million.  The  site,  however,  will 


Together,  New  York  City  and  State  came  up 
with  $29  million  in  tax  and  energy  savings  over 
the  term  of  the  lease. 


had  reached  agreement  with  city  and 
with  state  agencies  to  lease  the  property 
for  35  years  with  an  option  to  buy  the 
land. 

Depending  on  how  soon  the  site  is 
made  suitable  for  construction,  the 
Times  will  begin  building  some  time  in 
the  next  10  years.  The  lease  runs  for  25 
years  from  the  date  operations  com¬ 
mence.  The  lease  still  awaits  borough 
review,  and  a  timetable  for  construc¬ 
tion  is  up  to  The  New  York  Times  Co. 
board  of  directors. 

The  Times’  Edison,  N.J.,  plant, 
which  began  operation  last  month  (see 
next  week’s  E&P)  ,  prints  the  Sunday 
Times  and  a  portion  of  the  daily  edi¬ 
tions  that  are  also  printed  in  Manhat¬ 
tan  and  Carlstadt.  Edison  is  equipped  to 
print  color  Sunday  advance  sections. 


accommodate  expansion  to  approxi¬ 
mately  twice  the  proposed  size.  Should 
that  happen,  the  company  could  re¬ 
ceive  an  additional  capital  grant. 

The  Times  said  it  considered  putting 
up  a  plant  north  of  the  city  in  West¬ 
chester  County  and  upgrading  its  Carl¬ 
stadt  plant.  While  the  latter  was  a  less 
expensive  option,  financial  incentives, 
better  distribution,  and  commitment  to 
remaining  in  the  city  were  among  rea¬ 
sons  given  for  staying  closer  to  home. 

Nevertheless,  Adler  said  that  there 
remains  a  “gap”  between  the  cost  of  up¬ 
grading  Carlstadt  and  the  subsidized 
cost  of  erecting  a  plant  in  Queens.  “The 
Times  is  still  paying  a  price  to  stay  in 
New  York,”  he  said. 

Chairman  and  chief  executive 
Arthur  Ochs  Sulzberger  said  that  his 


company  had  sought  a  way  to  continue 
its  141  years  of  printing  in  New  York. 
According  to  publisher  Arthur 
Sulzberger  Jr.,  the  selection  ends  a  10- 
year  site  search. 

In  addition  to  saving  $5  million  on 
stabilized  real  estate  taxes  over  the  term 
of  the  lease,  the  Times  is  getting  help 
with  the  cost  of  construction.  The  city 
granted  $4.7  million  through  its  Eco¬ 
nomic  Development  Corp.  to  improve 
the  site’s  poor  soil  conditions  so  that  a 
suitable  foundation  can  be  laid,  and  the 
state  is  exempting  $4.8  million  worth  of 
sales  taxes  on  building  materials. 

The  publisher  called  College  Point 
the  only  in-city  location  meeting  the 
paper’s  “space,  logistic  and  geographic 
needs.”  At  the  announcement.  City 
Council  Speaker  Peter  Vallone  noted 
that  the  corporate  park  was  created  to 
keep  businesses  in  the  city. 

When  production  and  distribution 
leave  midtown,  so  will  trucks  carrying 
newsprint  to  the  presses  and  others  car¬ 
rying  newspapers  from  the  presses,  re¬ 
lieving  traffic  congestion  close  to 
Times  Square. 

The  Times  employs  approximately 
3,000  people  in  New  York.  Roughly 
two-thirds  will  remain  in  the  43rd 
Street  building.  While  the  Times  gave 
no  estimate  of  how  many  of  the  other 
employees  will  work  in  Queens,  the  city 
granted  the  company  a  12-year  tax 
credit  for  each  job  it  relocates  there. 

Adler  said  that,  although  the  city 
valued  the  total  tax  credit  at  $1.1  mil¬ 
lion,  this  and  all  other  numbers  “are 
moving  targets  . . .  based  on  projections 
the  city  made”  that,  among  other 
things,  take  into  account  possible  press 
capacity  and  staff  size.  He  said  there 
was  no  way  to  say  precisely  how  the  city 
had  arrived  at  the  figure. 

Adler  said  that  as  yet  the  Times  has 
arrived  at  no  decision  on  whether  it 
will  need  four,  six  or  eight  presses.  Each 
scenario,  he  said,  carries  a  different  dol¬ 
lar  amount  in  savings  from  city  and 
state  incentives. 

When  the  Times  first  opened  its  Edi¬ 
son  plant  to  visitors,  it  made  no  secret 
that  a  greenfield  site  was  a  future  option 
for  producing  Monday-Saturday  edi¬ 
tions.  As  for  future  labor  arrangements, 
Adler  said  there  was  no  reason  to  expect 
to  have  to  begin  again  from  scratch  after 
having  sewn  up  agreements  on  Edison 
and  Manhattan  with  most  unions. 

“Any  kind  of  staff  changes  would  be 
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discussed  within  the  framework  of  the 
agreements  that  we’ve  been  working 
out  for  Edison,”  he  said. 

Another  measure  to  preserve  jobs  is 
the  state’s  “Power  for  Jobs”  program  in 
which  the  New  York  State  Power  Au¬ 
thority  contributes  more  than  $13  mil¬ 
lion  to  the  Times’  savings  in  the  form 
of  a  low-cost  electricity  allocation  from 
an  upstate  nuclear  power  plant.  The 
Times,  however,  will  not  have  to  wait 
to  benefit  from  the  program,  which  be¬ 
gins  the  allocation  next  year  for  its 
Manhattan  plant. 

(Next  door,  in  Nassau  County, 
hJewsday  was  the  beneficiary  of  the 
same  program  when  it  was  granted  last 
spring  a  five-year  allocation  of  cheaper 
power  from  the  upstate  generating 
plant  in  exchange  for  assurances  that 
jobs  would  be  preserved.) 

The  state’s  director  of  economic  de¬ 
velopment,  Vincent  Tese,  said  that  re¬ 
taining  the  Times’  operations  was  as 
important  as  earlier  successes  in  keep¬ 
ing  banks  and  stock  and  commodities 
exchanges  in  the  city. 

A  week  after  the  Times  announce¬ 
ment,  the  board  of  the  New  York  Mer¬ 
cantile  Exchange  voted  to  begin  final 
talks  with  the  city  to  relocate  within 
Manhattan  in  exchange  for  incentives 
worth  $80  million.  Like  the  Times,  it 
opted  to  remain  in  New  York  in  spite  of 
lower  costs  in  New  jersey.  Quoted  in 
The  Wall  Street  Journal,  the  Merc’s  at¬ 
torney  and  negotiator  said  that  al¬ 
though  New  Jersey  “offered  somewhat 
more...  it  was  not  enough  to  make  the 
difference.” 

Reporting  for  the  Times,  Alan  Find¬ 
er  wrote  that,  while  the  Times  enjoys 
larger  and  longer-running  per-person 
incentives  than  those  recently  granted 
other  major  organizations,  city  officials 
say  the  arrangement  recognizes  the 
company’s  large  capital  investment  and 
the  difficulty  in  retaining  manufactur¬ 
ing  jobs,  in  contrast  to  a  mostly  white- 
collar  work  force  in  the  financial  ser¬ 
vices  industry. 

The  Times  would  be  accepting  mil¬ 
lions  from  the  city  and  state  govern¬ 
ments  on  which  it  reports  and  com¬ 
ments  daily.  It  would  not,  however,  be 
the  first  New  York  news  outlet  to  make 
use  of  such  savings  incentives.  But  siting 
another  newspaper  company’s  plant  in 
another  state  resulted,  at  least  in  part, 
from  a  decision  to  avoid  conflicting  in¬ 
terests,  according  to  management. 

Scouting  locations  for  a  new  produc¬ 
tion  plant,  Cleveland’s  Plain  Dealer 
two  years  ago  came  down  to  a  choice 
between  a  city  rail  yard  and  an  unde¬ 
veloped  suburban  site.  While  he 


praised  municipal  leaders’  efforts  to 
keep  the  operations  in  Cleveland,  pub¬ 
lisher  Alex  Machaskee  said  that  a  tax 
abatement  offer  was  turned  down  be¬ 
cause  it  “could  have  compromised  our 
editorial  integrity  to  comment  on  fu¬ 
ture  abatement  proposals.”  In  the  end, 
the  suburban  site  was  chosen  for  its  op¬ 
erational  and  economic  advantages, 
said  Machaskee. 

Times  spokesman  Adler  was  quick  to 
note  that,  to  varying  degrees,  two  of  the 
three  other  New  York  dailies  and  one 
broadcast  network  already  had  reached 
some  financial  accommodations  with 
city  and/or  state  government. 

Acknowledging  pressures  to  keep 
news  coverage,  editorial  positions  and 
business  decisions  independent  of  one 
another,  he  said,  “We’re  comfortable 
that  the  three  are  separate  spheres  of 
existence”  for  the  company. 


Comar  Inc., 

Richardson,  Texas 

Windows-based  production  totaliz¬ 
ing  system  in  operation  at  the  Tampa 
Tribune  and  the  Akron  Beacon  Journal. 
The  software  provides  real-time  pro¬ 
duction  control  and  complete  produc¬ 
tion  reports. 

Idab  International, 

Hampton,  Va. 

Automated  roll  handling  and  mail- 
room  systems  for  the  1 15,000-circula¬ 
tion  Sydsvenska  Dagbladets ,  Malmo, 
Sweden.  Installation  is  to  be  completed 
by  the  end  of  next  year,  with  produc¬ 
tion  slated  to  begin  in  February  1994. 

Four  Press  Delivery  Vehicles  will  au¬ 
tomatically  transport  newsprint  rolls 
from  an  Idab  roll  prep  and  paster  sta¬ 
tion  to  intermediate  storage  or  directly 
to  reelstands,  where  they  will  be  auto¬ 
matically  loaded  after  spent  cores  are 
automatically  removed  for  later  deliv¬ 
ery  to  a  waste  area.  Primary  and  backup 
DEC  VAXes  control  the  system,  with 
an  X- Window  interface  allowing  opera¬ 
tor  interaction  for  system  diagnostics, 
status  and  updates. 

The  mailroom  system  from  Idab  Wa- 
mac  in  Eksjo  will  consist  of  TS  900 
stackers,  on-line  bundle  addressing, 
plastic  wrapping,  side  welding  and  cross 
strapping.  Two  lines  can  process  bun¬ 
dles  as  small  as  a  single  copy.  A  TLS 
6000  twin  truck  loading  system  can  dis¬ 
tribute  bundles  to  six  loading  positions. 


Pointing  to  the  company’s  decision 
to  keep  production  in  New  York,  Adler 
also  noted  that  another  such  sphere  is  a 
newspaper’s  civic  interests  and  obliga¬ 
tions.  He  said  Times  executives  are  in¬ 
volved  in  local  organizations  that  try  to 
attract  domestic  and  foreign  businesses 
to  New  York  City. 

The  site  selection  made  at  least  one 
Queens  native  happy.  From  his  Albany 
office.  Gov.  Mario  Cuomo  asked,  “Who 
could  imagine  New  York  without  the 
New  York  Times?” 

Closer  to  home.  Queens  Borough 
President  Claire  Shulman  reportedly 
expressed  relief  that  one  day  she  would 
no  longer  suffer  the  sight  of  thousands 
of  cars  now  impounded  at  College 
Point  by  the  police  department.  How 
fast  the  city  can  remove  the  cars  may 
help  determine  how  soon  the  Times  be¬ 
gins  work  there.  BE^P 


Harland  Simon  Automation  Systems 
Inc. 

Kirkland,  Wash. 

An  expandable  Newspaper  Totaliz¬ 
ing  System  to  be  installed  at  the  Orlan¬ 
do  Sentinel  in  December.  Operating  un¬ 
der  a  Novell  network  running  on  stan¬ 
dard  PCs,  the  system  will  totalize  seven 
folders  on  five  presses  running  concur¬ 
rently  and  will  monitor  all  presses  for 
folder  and  total  paper  counts,  make- 
ready  waste  count,  good  copy  count, 
and  production  waste  and  packaging 
waste  count.  It  also  monitors  press  start, 
speed  and  stop  conditions,  and  has  an 
auto  press  to  function.  A  user-definable 
report  generator  increases  management 
control  of  production. 

John  Juliano  Computer  Services  Co., 
Atlanta,  Ga. 

Atan  Express  at  Hull  (England)  Dai¬ 
ly  Mail  Publications,  where  it  is  used  to 
produce  more  than  400  pages  per  week 
for  the  entire  Hull  Daily  Mail,  the  Sports 
Mail,  Property  Guide  and  Motor  Mail 
weeklies,  the  Journal  monthly  and  Busi¬ 
ness  Journal  bimonthly. 

According  to  the  supplier,  Hull  rep¬ 
resents  the  largest  Atan  Express  instal¬ 
lation  in  terms  of  pages  produced.  It  is  a 
single-site  license,  which  permits  an  un¬ 
limited  number  of  copies  to  be  connect¬ 
ed  to  a  single  Atex  MultiBus  Server. 
The  product  allows  Macintosh-based 
QuarkXPress  page  makeup  in  conjunc¬ 
tion  with  an  Atex  front-end  system  and 
existing  markup  and  formats. 


Orders  and  installations 
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Rockwell  vs.  DEV 
finally  goes  to  trial 


by  Mark  Fitzgerald 

EIGHT  YEARS,  THREE  months,  and 
three  days  after  the  lawsuit  was  filed, 
trial  began  in  Rockwell  Graphic  Systems 
V.  DEV  Industries,  No.  84  C  6746. 

Despite  its  tangled  legal  history, 
Rockwell  attorney  Michael  O.  War- 
necke  told  jurors  in  his  opening  state¬ 
ment  that  it  was  a  simple  case. 

“Stealing,  bribery,  unfair  competi¬ 
tion  —  that’s  what  this  case  is  about,” 
he  said. 

Trial  opened  Nov.  9  in  U.S.  District 
Court  in  Chicago  with  Judge  Ann 
Clare  Williams  presiding. 

Warnecke  said  that  Rockwell  will 
show  that  DEV’s  top  executives  stole, 
or  arranged  to  have  stolen,  from  Rock¬ 
well  critical  piece  parts  drawings  — 
trade  secrets,  in  fact  —  that  permitted 
DEV  to  build  printing  presses  just  like 
Rockwell’s  Community,  Urbanite  and 
Suburban  presses. 

“The  evidence  will  show  DEV  could 
not  have  obtained  this  information  ex¬ 
cept  by  copying  it.  By  copying,  they  in  ef¬ 
fect  encapsulated  20  to  30  years  of  expe¬ 
rience.  In  other  words,  they  were  jump- 
started  into  business,”  Warnecke  said. 

Rockwell  is  asking  for  $21  million  in 
damages,  in  effect  a  21%  royalty  on  the 
$100  million  of  sales  DEV  made  on  its 
Horizon  1400  and  Horizon  2400  series  | 
presses,  Warnecke  said. 

DEV  defense 

In  his  opening  statement,  DEV  attor¬ 
ney  Stephen  P.  Carponelli  readily  con¬ 
ceded  that  DEV  had  Rockwell  drawings. 

“Yes,  let’s  get  that  out  right  away: 
The  evidence  will  show  DEV  had  Rock¬ 
well  drawings  —  no  question  about  it. 
We  had  them  properly,”  he  said. 

However,  Carponelli  argued,  the 
drawings  were  not  trade  secrets.  Cer¬ 
tainly,  he  said,  Rockwell  did  not  pro¬ 
tect  them  as  one  would  protect  trade 
secrets. 

Instead,  he  portrayed  DEV  as  a  small 
start-up  spare-parts  manufacturer  that 
built  a  printing  press  the  market  wanted 
—  one  with  parts  interchangeable  with 
Rockwell  units  —  through  legal  re- 
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verse-engineering  of  Rockwell  presses. 

By  contrast,  according  to  Carponel- 
li’s  portrait,  Rockwell  was  a  giant  that 
paid  no  attention  to  DEV’s  cloning  of 
Rockwell  parts  until  it  built  a  press. 

“What  happened  is  that  entrepre¬ 
neurs  —  working  long  hours  into  the 
night,  working  seven  [days  a  week]  — 
were  better  engineers  than  Rockwell, 
which  is  not  the  most  prestigious  and 
precious  press  manufacturer  and  who 
don’t  make  the  best  printing  press  in 
the  world,”  said  Carponelli. 

The  last  reference  was  to  a  statement 
by  Warnecke  that  Rockwell  made  “the 
best  printing  press  in  the  world”  and 
the  attorney’s  repeated  suggestions  that 
DEV  could  not  possibly  have  built  its 
Horizon  series  without  the  help  of  trade 
secrets  stolen  from  Rockwell. 

Important  issues 

In  addition  to  shaping  up  as  an  emo¬ 
tionally  charged  confrontation  between 
Rockwell  and  a  company  largely 
formed  by  former  Rockwell  employees, 
the  trial  promises  to  cover  important 
and  perennially  disputed  issues  of  intel¬ 
lectual  property  and  fair  competition. 

When,  for  instance,  does  legal  re¬ 
verse-engineering  cross  over  the  line 
into  theft  of  trade  secrets? 

Both  sides  say  they  will  call  experts 
who  will  disagree  sharply  on  whether 
such  critical  components  as  rollers  and 
gear  trains  can  be  exactly  duplicated 
through  legal  reverse-engineering. 

How  extensive  must  a  company’s  se¬ 
curity  be  to  legitimately  claim  some¬ 
thing  as  a  trade  secret? 

Rockwell  argues  it  safeguarded  its 
piece-part  drawings  adequately,  and  it 
says  executives  from  two  other  graphics 
product  makers,  Harris  and  AM  Inter¬ 
national,  will  testify  that  their  own  se¬ 
curity  is  similar. 

DEV  says  it  will  present  testimony 
that  thousands  of  copies  of  Rockwell 
drawings  —  all  marked  “confidential” 
—  were  scattered  throughout  the  world 
during  the  late  1970s. 

DEV  said  it  will  present  in  evidence 
a  1979  memo  from  an  executive  warn¬ 
ing  that  there  was  “no  companywide 


policy  in  respect  to  keeping  our  trade 
secrets,”  attorney  Carponelli  said. 

Finally,  there  is  the  question  of  who 
is  competing  unfairly:  The  small  press- 
maker  who  allegedly  steals  secrets  or 
the  big  pressmaker  who  allegedly  uses 
legal  muscle  to  stop  a  new  competitor? 

A  human  drama 

There  also  is  an  element  of  intensely 
human  drama  in  Rockwell  v.  DEV. 

There  are  allegations  that  one  former 
Rockwell  employee  became  a  DEV  exec¬ 
utive  by  stealing  secrets  from  Rockwell. 

Rockwell  further  accuses  a  DEV  di¬ 
rector,  Robert  j.  Fleck,  its  founder  and 
president.  Tosh  Yamagata,  and  other 
top  executives  of  inducing  a  young 
Rockwell  employee  to  steal  trade  se¬ 
crets.  All  those  DEV  executives  will 
testify,  Carponelli  said. 

The  hard  feelings  emerged  on  the 
very  first  day  of  the  trial  when  former 
Rockwell  Graphics  Systems  president 
Ronald  White  testified  that  he  decided 
to  launch  the  lawsuit  against  DEV  after 
a  meeting  with  Yamagata,  executive 
vice  president  Randy  Coakley  and  oth¬ 
er  DEV  executives  to  discuss  Rock¬ 
well’s  complaints  about  the  Horizon 
printing  press  he  said  he  had  first  seen  a 
few  days  before  at  ANPA/TEC  1984. 

“1  interpreted  the  demeanor  of  the 
DEV  people  ...  as  exceedingly  arro¬ 
gant,  and  .  .  .  and  the  comments  stuck 
in  my  mind,”  said  White,  who  testified 
Yamagata  told  him  Rockwell  “couldn’t 
prove  they  had  used  improperly  gath¬ 
ered  documents.” 

“Rockwell  was  making  sales  of  $1.2 
billion  a  year  and  DEV  had  made  one 
press  —  and  they  were  arrogant?”  DEV 
attorney  Carponelli  asked  White  with  a 
sarcastic  edge. 

White  demurred,  saying  he  had  not 
said  how  much  Rockwell  Graphics 
(which  was  then  known  as  Goss  Prod¬ 
ucts  division  and  did  not  disclose  finan¬ 
cial  results)  had  made  in  1984,  and  that 
he  would  not  say. 

After  a  pregnant  pause  in  which 
everyone  looked  at  the  judge.  White,  at 
the  judge’s  gentle  urging,  said  he  could 
disclose  the  sales  were  “in  the  range  of 
$400,000  to  $550,000.” 

The  complex  trial  is  expected  to  last 
well  into  December.  The  first  day  was 
enough  to  give  jurors  a  hint  of  what 
they  were  in  for:  Each  was  presented 
with  a  shipping  box  filled  with  many 
arcane  exhibits  to  be  introduced  in 
coming  weeks.  BE^P 
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Financial  Briefs 


Maclean  Hunter 
earnings  up 

MACLEAN  HUNTER  LTD.  reported  third-quarter  net  in¬ 
come  grew  to  $17  million  (Canadian),  or  100  a  share,  from 
$10  million,  or  70  a  share,  in  the  period  last  year,  as  revenue 
grew  6%  to  $390  million  and  operating  income  grew  17%  to 
$42.5  million. 

Growth  came  mainly  from  cable  television,  commercial 
printing  and  U.S.  publishing  businesses. 

Newspapers,  a  minority  contributor  to  reveaues,  raised 
revenues  for  the  quarter,  but  op)erating  losses  remained  steady 
at  $1.3  million. 

At  the  Toronto  Sun  Publishing  Corp.,  the  Financial  Post 
and  Ottawa  Sun  reported  smaller  losses,  but  the  Toronto  Sun 
turned  in  unexpectedly  weak  results  because  of  declining  re¬ 
tail  and  classified  advertising  volume. 

Maxwell  firm  sells 
Donohue  shares 

MIRROR  GROUP  NEWSPAPERS  pic  said  it  will  sell  part 
of  its  stake  in  the  Canadian  forest  products  company  Dono¬ 
hue  Inc  to  Quebecor  Inc.,  the  Canadian  printer  and  publish¬ 
er  that  already  owns  controlling  interest. 

The  price  was  not  disclosed  but  Mirror  Group,  formerly 
controlled  by  the  late,  now  discredited,  British  publishing  ty¬ 
coon  Robert  Maxwell,  said  it  will  use  the  proceeds  to  reduce 
debt.  — AP 

Hollinger  buys 
Southam  stake 

HOLLINGER  INC.  CHAIRMAN  Conrad  Black  has  acquired 
the  largest  single  stake  in  Southam  Inc.,  Canada’s  biggest 
newspaper  publisher,  as  Southam  suffers  mounting  losses. 

Black  agreed  to  pay  $206.5  million  ($259  million  Canadi¬ 
an)  to  Torstar  Corp.  for  its  23%  Southam  stake,  acquired  in 
1985  as  part  of  Southam’s  anti-takeover  plans.  Southam  re¬ 
ported  a  third-quarter  loss  of  $42.7  million  (Canadian), 
bringing  losses  for  the  first  nine  months  to  $185.9  million. 

The  company’s  18  dailies — including  dailies  in  Montreal, 
Vancouver,  Ottawa,  and  Calgary — earned  just  $1.2  million 
on  revenues  of  $191  million  in  the  quarter,  as  operating 
earnings  rose  1 1 .9%  and  revenues  slipped  2.2%  compared 
with  the  year-earlier  quarter.  Book  retailing  and  business 
communications  lost  money  for  the  three-month  and  nine- 
month  periods. 

Despite  losses,  Southam  continued  to  pay  its  regular  divi¬ 
dend  of  100  a  share. 

Hollinger,  which  owns  the  Daily  Telegraph  in  London  and 
80  small  U.S.  dailies  of  American  Publishing  Co.,  will  seek  at 
least  three  seats  on  Southam’s  15 -member  board. 

The  acquisition  raised  questions  in  Canadian  newspaper 
circles  about  what  influence  Black  would  assert  at  Southam 
and  whether  he  would  attempt  to  buy  control.  Southam  has 
a  shareholder  rights  plan — or  “poison  pill” — that  expires  in 
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U.S.  Media  Stock  Values 


( W eekly  Closing  Quotes ) 


Stock  11/17/92  11/10/92  1 

1/19/91 

Affiliated  Publications  Inc.  (NY) 

11.50 

11.00 

8.00 

A.H.  BeloCorp.  (NY) 

42.75 

43.25 

27.875 

CapitalCities/ABCInc.  (NY) 

441.50  441.875 

397.50 

Central  Newspapers  Inc.  (N  Y ) 

23.125 

22.75 

19.50 

DowJones&O).  Inc.  (NY) 

28.25 

29.125 

23.00 

Gannett  Co.  Inc.  (NY) 

50.375 

50.625 

38.25 

KnightRidderlnc.(NY) 

58.25 

57.25 

47.125 

Lee  Enterprises  Inc.  (NY) 

31.00 

33.875 

22.50 

McClatchy  Newspapers  Inc.  (NY) 

19.625 

19.125 

16.125 

Media  General  Inc.  (AM) 

18.125 

17.375 

20.25 

Multimedia  Inc.  (OTC)  * 

26.75 

27.00 

20.75 

New  York  Times  Co.  (AM) 

27.625 

27.625 

19.125 

Park  Communications  Inc.  (OTC) 

16.75 

16.75 

13.25 

Pulitzer  PublishingCo.  (OTC) 

34.25 

33.75 

20.00 

E.  W.  ScrippsCo.  (NY) 

26.00 

25.25 

20.00 

TimesMirrorCo.  (NY) 

30.375 

30.875 

26.75 

Tribune  Co.  (NY) 

46.25 

46.25 

36.875 

Washington  PostCo.  (NY) 

219.00 

220.00 

181.75 

*3  fori  stock  split 

Editor  &  Publisher 

1  Foreign  Media  Stock  Values 

1  (Weekly  Stock  Quotes) 

Stock 

11/17/92  11/10/92 

11/19/91 

Maclean  Hunter  Ltd.  (a) 

11.75 

11.875 

11.125 

Hollinger  Inc.  (a) 

10.125 

11.00 

12.875 

Quebecor  Inc.  Class  A  (a)(d) 

16.25 

16.25 

10.00 

Reuters  (c) 

57.25 

56.875 

47375 

Southam  Inc.  (a) 

15.50 

16.00 

16.75 

Thomson  Corp.  (a) 

13.875 

13.50 

15.00 

Toronto  Sun  Publidiing  Corp.  (a) 

16.25 

16.25 

14.00 

TorStarCorp.  (a) 

23.25 

24.625 

22.375 

Pearson  Ltd.  (b)(e) 

339 

3.48 

3.75 

News  Corp.  Ltd.  (c) 

37.75 

36.875 

22.50 

(a)  Quotes  are  in  Canadian  Dollars 

(b)  Quote  is  in  British  Pouiids 

(c)  C^rote  is  in  U.  S.  Dollars 

(d)  2  for  1  stock  split  -  January  24, 1992 

(e)  2  for  1  stock  split  -  June  15, 1992 

1  Prepared  for  £&lP  by  Werdieim  Schroder  &  Company  Irtc. 

1995  and  whose  enforceability  Black  has  questioned. 

Hollinger  chief  financial  officer  Jack  Boultbee  told  Finan¬ 
cial  Post  reporter  Richard  Siklos  the  company  had  no  plans  to 
acquire  a  bigger  Southam  share. 

Boultbee  said  Hollinger  was  considering  debt  financing 
followed  by  a  U.S.  “quasi-equity”  issue,  possibly  convertible 
debentures,  because  debt  is  easier  to  sell  here. 

He  also  said  that  Hollinger,  which  lost  a  bid  for  the  New 
York  Daily  News  to  Mort  Zuckerman,  the  Canadian-born 
publisher  of  U.S.  News  &  World  Report,  was  considering  an 
initial  public  offering  of  stock  in  American  Publishing. 

Torstar  will  use  the  proceeds  to  help  pay  for  the  new  pro¬ 
duction  plant  at  its  Toronto  Star.  —George  Gameau 
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Ad  Data 


September  1992 
Advertising  Data 

LNA  NEWSPAPER 

Data  on  the  following  newspapers 
are  provided  by  LNA  NEWSPAPER, 
reported  inSAU™  INCHES. 

To  maintain  uniformity  and  stan¬ 
dardized  records  for  their  subscribing 
newspapers,  LNA  NEWSPAPER  uti¬ 
lizes  a  system  of  classification  whereby 
all  display  advertising  naturally  falls 
into  one  of  four  major  classifications, 
“Retail,”  “General,”  “Automotive,”  or 
“Financial”. 

LNA  NEWSPAPER  defines  “Na¬ 
tional”  advertising  as  a  combination 
of  the  “General”  and  “Automotive” 
classifications.  For  those  newspapers 
subscribing  to  LNA  NEWSPAPER 
service  levels  that  do  not  include  “Re¬ 
tail”  or  “Financial”  classifications, 
data  shown  is  for  “National”  (“Gen¬ 
eral”  and  “Automotive”. ) 


1992  1991 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

ALLENTOWN,  PA. 

Morning  Call-m 

ROP  Local . 

55,290 

584 

54,244 

PrepfintLocal . 

3,768 

59,719 

11,220 

39,785 

ROP  National . 

2,539 

10 

3,744 

Preprint  National . . . 

86 

487 

Financial 

1,364 

179 

1,414 

Classified 

61,851 

60,483 

TOTAL . 

124,898 

60,979 

131,105 

39,785 

Morning  Call-S 

ROP  Local . 

18,390 

12,189 

26,885 

4,330 

Preprint  Local . 

15,288 

63,616 

21,514 

63,886 

ROP  National . 

5,723 

278 

5,836 

47 

Preprint  National . 

10,120 

10,258 

Financial 

1,144 

196 

1,532 

30 

Classilied 

20.835 

26,131 

TOTAL . 

71,500 

76,279 

92,156 

68,293 

GRAND  TOTAL... 

.  196,398 

137,258 

223,261 

108,078 

YEAR  TO  DATE.. 

.  1.884,868  1,020.396  2,013,631 

790,613 

BERGEN  COUNTY, 

NJ. 

Record-m 

ROP  Local . 

62,767 

4,757 

60,769 

3,630 

Preprint  Local . 

2,420 

7,419 

660 

3,045 

ROP  National . 

6,792 

227 

7,632 

162 

Preprint  National . 

860 

Financial 

2,014 

39 

2,507 

133 

Classified 

62,412 

48,332 

TOTAL . 

.  136,405 

13,302 

119,900 

6,970 

Record-S 

ROP  Local . 

33.137 

2,138 

39,349 

6,751 

Preprint  Local . 

13,674 

61,474 

16,288 

65,106 

ROP  National  . 

7,096 

49 

7,591 

71 

Prepfinl  National . 

10,464 

96 

12,298 

736 

Financial . . 

2,169 

27 

3,371 

254 

Classified  . . . 

34219 

40,822 

TOTAL . 

,.  100,759 

63,784 

119,719 

92,918 

GRAND  TOTAL. 

.  237,164 

77,086 

239,619 

99,888 

YEAR  TO  DATE. 

,.  2,023,407 

715,037  1,950,418 

748,226 

♦Indicates  newspapers  reporting  figures  in  lines. 
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1992  1991 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 

BOSTON,  MASS. 

Globe-m 


ROP  Local . 

.  53,973 

756 

50923 

PrepfintLocal . 

15,042 

5,476 

ROP  National . 

...  11,545 

12,959 

Financial 

3,133 

1,890 

Classified 

80,025 

69,663 

TOTAL . 

.  148,676 

15,798 

135,435 

5,476 

Globe-S 

ROP  Local . 

25,261 

11,360 

31,192 

12,376 

Preprint  Local . 

21278 

40,047 

26,194 

28,522 

ROP  National . 

14,066 

1,100 

16,242 

1,483 

Preprint  National . 

Financial 

11,516 

1,364 

642 

13,646 

1,437 

1,367 

Classified 

74,401 

206 

67,649 

435 

TOTAL . 

.  147,886 

53,355 

176,360 

44,183 

GRAND  TOTAL.. 

.  296,562 

69,153 

311,795 

49,659 

YEAR  TO  DATE.. 

.  2,642,354 

623,368  2,537,086 

399,330 

Herald-m 


ROP  Local . 

.  24,906 

26,270 

ROP  National . 

3,766 

5,658 

Financial 

1,297 

1,359 

Classified 

76,037 

63,732 

TOTAL . 

.  106,006 

97,019 

HeraM-S 

ROP  Local . 

4,079 

5,329 

Preprint  Local . 

32,754 

1,100 

32,562 

ROP  National . 

5,303 

5,683 

Preprint  National . 

4,540 

7,110 

Financial 

89 

131 

Classified . 

19,924 

17,170 

TOTAL . 

.  29,395 

37,294 

29,413 

39,672 

GRAND  TOTAL.. 

.  135,401 

37,294 

126,432 

39,672 

YEAR  TO  DATE.. 

.  1,151,484 

352,598  1,098,478 

350,053 

CINCINNATI,  OHIO 


Enquirer-m 

ROP  Local .  39,226  677  41.548 

Prepfinl  Local  25,664  5,592  16,996  2,679 

ROP  National  6,413  34  4,710 

Prepfinl  National .  258  86 

Financial  2,078  1,763 

Classilied  72,040  14,686  75,724  9,862 

Total .  145,421  21,247  140,741  12,627 

Post-e 

ROP  Local .  25,762  679  26,874 

PrepfintLocal .  28,146  11,890  25,106  5,892 

ROP  National  4,443  34  2,072 

Financial  1,143  424 

Classified .  31,721  30,161 

Total .  91,215  12,603  84,637  5,892 

Enquirer-S 

ROP  Local .  27,115  32,389 

PrepfintLocal .  44,610  1,821  46,530  5,764 

ROP  National .  7,238  7,340 

Preprint  National .  9,852  13,388 

Financial .  1,044  1,429 

Classified .  32,266  40,177 

Total .  122,125  1,821  141,253  5,764 


GRAND  TOTAL...  358,761  35,671  366,631  24,283 

YEAH  TO  DATE...  3,331,787  250,927  3,190,177  214,473 


DAUAS,  TEXAS 

Morning  News-m 


ROP  Local . 

....  111,720 

13,142 

85,277 

9,789 

PrepfintLocal . 

....  30,298 

37,568 

31,112 

19,907 

ROP  National . 

....  12,177 

1,973 

9,458 

1,117 

Preprint  National . 

1,912 

7,412 

2,936 

Financial . 

2,256 

162 

2,729 

181 

Classified . 

....  186,921 

1,409 

174,084 

8,143 

Total . 

...  345,284 

61,666 

302,660 

42,073 

1992  1991 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

Morning  News-S 

ROP  Local . 

44,072 

1,594 

50,504 

1,436 

Preprint  Local . 

44,466 

10,512 

44,843 

19.996 

ROP  National . 

10,338 

905 

10,850 

882 

Preprint  National . 

10.182 

86 

12,986 

272 

Financial 

1,997 

3237 

Classilied 

82,035 

343 

100,805 

501 

Total . . 

.  193,090 

13,440 

223,225 

23,089 

GRAND  TOTAL.. 

.  538,374 

75.106 

525,885 

65,162 

YEAR  TO  DATE.. 

.4,799,947  580,108  4,538,636 

478,417 

FREMONT, 

CAUF. 

Argus-m 

ROP  Local . 

52,713 

38,088 

Preprint  Local . 

41,618 

10,934 

ROP  National . 

12,548 

7,616 

Preprint  National . 

221 

Financial . 

1,669 

136 

2,005 

Classified 

67,443 

67,930 

Total . 

.  175,991 

11,291 

115,639 

Argus-S 

ROP  Local . 

11,981 

10,772 

Preprint  Local . 

42,173 

3,994 

ROP  National . 

4,714 

3,950 

Preprint  National . 

9,108 

Financial . 

111 

84 

Classilied . 

24,386 

25,959 

Total . 

.  92,473 

3,994 

40,765 

GRAND  TOTAL.. 

.  268,464 

15,285 

156,404 

YEAR  TO  DATE.. 

.  2,407,686 

74,822  1,461,230 

HARTFORD, 

,  CONN. 

Courant-m 

ROP  Local . 

32,910 

26,982 

34,129 

18,762 

PrepfintLocal . 

1,592 

35,187 

660 

20,132 

ROP  National . 

11,298 

3,786 

10,316 

6,256 

Preprint  National . 

258 

Financial . 

2,885 

2,696 

1,673 

2,402 

Classilied . 

40,520 

3,103 

38,412 

62 

TOTAL . 

89,205 

72,012 

85,190 

47,614 

Courant-S 

ROP  Local . 

13,953 

4,967 

16,335 

5,287 

PrepfintLocal . 

2,764 

125,406 

4,180 

157,793 

ROP  National . 

7,979 

1,615 

9,556 

734 

Preprint  National . 

12,500 

387 

15,028 

530 

Financial . 

1,111 

901 

1,459 

598 

Classified . 

22,713 

26,045 

TOTAL .  61,020  133,276  72,603  164,942 

GRAND  TOTAL...  150,225  205,288  157,793  212,556 
YEAR  TO  DATE...  1,343,819  1,805,105  1,381,367  1,641,383 


HAYWARD,  CAUF. 

Review-m 


ROP  Local . 

44,475 

32,232 

PrepfintLocal . 

32,950 

27,688 

ROP  National . 

12,410 

8,220' 

Preprint  National . 

86 

551 

Financial . 

1,193 

2,003 

Classilied . 

66,363 

67,619 

TOTAL . 

.  157,477 

28,239 

110,074 

Review-S 

ROP  Local . 

10,398 

10,506 

PrepfintLocal . 

40,700 

7,294 

ROP  National . 

4,523 

4,704 

Prepfinl  National . 

8,772 

Financial . 

48 

65 

Classified . 

24,327 

32,195 

TOTAL . 

88,768 

7,294 

47,470 

GRAND  TOTAL.. 

.  246,245 

35,533 

157,544 

YEAR  TO  DATE.. 

.  2,273,183 

179,685  1,340,817 

LONG  ISLAND,  N.Y. 

Newsday-m 


ROP  Local . 

....  28,949 

42,057 

28,177 

41,679 

Preprint  Local . 

17,600 

9,364 

ROP  National 

5,442 

14,111 

9,401 

13,472 

Preprint  National . 

464 

Financial . 

3,393 

2,824 

4,471 

2,038 

Classified . 

25,204 

53,444 

27,273 

58,985 

TOTAL . 

...  62,988 

130,036 

69,322 

126,002 
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1992 

1991 

FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

New$day-S 

ROP  Local . 

10,967 

15,810 

12,378 

26,294 

Preprint  Local . 

746 

107,727 

12,444 

116,024 

ROP  National 

8,151 

1,633 

8,947 

2,812 

Preprint  National . 

10,464 

1,406 

13,412 

240 

Financial . 

267 

655 

369 

757 

Classllied . 

6.648 

19,081 

7,726 

21,319 

TOTAL . 

37,243 

146,312 

55,276 

167,446 

6RAN0  TOTAL... 

100,231 

276,348 

124,598 

293,448 

YEAR  TO  OATE... 

815,993  2,464,695  1,092,407 

2,426,671 

LJL./LONG  BEACH, 

CAUF. 

Press-Telegram-m 

ROP  Local . 

35,839 

10,107 

36,489 

11,432 

Preprint  Local . 

11,092 

23,693 

10,340 

24,167 

ROP  National . 

3,764 

390 

3,434 

294 

Preprint  National . 

1,990 

548 

2.600 

Financial . 

1,542 

320 

1.806 

180 

Classified .... 

58.936 

2,474 

62,476 

TOTAL . 

111,173 

38,974 

115,093 

38,673 

Press-TelegramS 

ROP  Local . 

10,033 

18 

13,950 

22 

Preprint  Local 

32.468 

3,740 

30.360 

6,524 

ROP  National 

5,543 

712 

5.640 

259 

Preprint  National . 

9.508 

12,126 

Financial . 

191 

338 

Classified. . 

15,355 

17,869 

TOTAL . 

73,098 

4,470 

80,283 

6,805 

GRANO  TOTAL... 

184,271 

43,444 

195,376 

45,478 

YEAR  TO  DATE...  1,737,464  378,187  1,674,464  355,855 

LOS  ANGELES,  CAUF. 


Dally  News-m 


ROP  Local . 

59,439 

17,205 

54,748 

11,158 

Preprint  Local 

24,512 

28,183 

28,390 

24,453 

ROP  National 

11,488 

749 

9,548 

160 

Preprint  National . 

24 

1,165 

Financial . 

1.843 

1,119 

2,552 

493 

Classified.... 

133,821 

8,320 

149.084 

2,290 

TOTAL . 

...  231,103 

55,600 

244,322 

39,719 

News-S 


ROP  Local . 

11,131 

7,087 

15.279 

6,936 

Preprint  Local . 

21,780 

12,566 

24,220 

17,893 

ROP  National . 

8,220 

569 

7,288 

450 

Preprint  National . 

3,440 

86 

11,696 

383 

Financial . 

370 

346 

299 

825 

Classified... 

45,646 

1,905 

65,750 

566 

TOTAL . 

.  90,587 

22,559 

124,532 

27,053 

GRANO  TOTAL.. 

.  321,690 

78,159 

368,854 

66,772 

YEAR  TO  OATE.. 

.  2,928,423 

672,349  3 

,204,942 

523,915 

Times-m 


ROP  Local . 

.  132,685 

64,303 

130,481 

63.059 

Preprint  Local . 

13,292 

67,678 

11,110 

66,972 

ROP  National . 

17,304 

6,836 

18,349 

6,628 

Preprint  National . 

1,185 

670 

Financial . . 

4,472 

2,548 

5,285 

3,576 

Classified . 

82,116 

152,861 

94,601 

146,710 

TOTAL . 

...  249,869 

295,411 

259,826 

287,615 

TImes-S 


ROP  Local . 

42,054 

15,344 

53,989 

20,671 

Preprint  Local . 

22,880 

27.928 

21,120 

38,377 

ROP  National . 

14,850 

2,491 

21,457 

1,635 

Preprint  National . 

10,602 

385 

12,814 

344 

Financial . 

1.480 

770 

1,296 

1,859 

Classified.... 

42,340 

50,874 

60,532 

77,105 

TOTAL . 

.  134,206 

97,792 

171,208 

139,991 

GRANO  TOTAL.. 

.  384,075 

393,203 

431,034 

427,606 

YEAR  TO  OATE.. 

.  3,507,585 

3,639,644  3,713,294  3,536,801 

MARIN  COUNTY,  CALIF. 

Independent  Journal-e 


HOP  Local .  38,156  28,673 

Preprint  Local .  1,870 

ROP  National .  2,411  2,446 

Preprint  National .  110 

Financial .  2,701  2,307 

Classllied...  40,773  42,565 

TOTAL .  84,041  77,971 


♦Indicates  newspapers  reporting  figures  in  lines. 
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1992  1991 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

Independent  Journal-S 

ROP  Local . 

8,378 

9,447 

Preprint  Local . 

220 

ROP  National . 

3,288 

4212 

Preprint  National . 

86 

Financial . 

637 

439 

Classified . 

18,055 

25,275 

TOTAL . 

30,664 

39,373 

GRAND  TOTAL... 

114,705 

117,344 

YEAR  TO  DATE... 

1,020,470 

982,638 

NEW  YORK,  N.Y. 


Dally  News-m 


ROP  Local . 

30,556 

19,558 

27,503 

16,663 

ROP  National . 

5,962 

4,999 

6,026 

6.356 

Financial . 

718 

1,404 

445 

1,263 

Classified . 

12,241 

14,768 

12,782 

16,743 

Total . 

49,477 

40,729 

46,756 

41,025 

Daily  News-S 

ROP  Local . 

10,443 

9,149 

12,960 

6,677 

Preprint  Local . 

2,066 

41,298 

3,300 

49,740 

ROP  National . 

3,964 

740 

7,466 

1,098 

Preprint  National . 

6,450 

1,626 

4,128 

2,084 

Financial. 

32 

49 

Classified 

2,952 

3,107 

3,321 

4,374 

Total  . 

.  25,907 

55,969 

31,175 

63,973 

GRAND  TOTAL.. 

75,384 

96,698 

77,931 

104,998 

YEAR  TO  DATE.. 

.  718,899 

835,956 

572,894 

486,768 

Post-m 

ROP  Local . 

23,388 

630 

26,648 

Preprint  Local . 

440 

ROP  National 

14,246 

12,740 

Preprint  National . 

1,224 

Financial 

543 

1,365 

Classified 

3,779 

4,874 

GRAND  TOTAL.. 

41,956 

2,294 

45,627 

YEAR  TO  DATE.. 

.  417,877 

20,985 

551,724 

Times-m 

ROP  Local . 

60,547 

12,528 

54,667 

9,728 

ROP  National . 

23,210 

3,290 

24,182 

3,112 

Financial. 

6,720 

5,363 

7,252 

4,745 

Classified 

26,436 

920 

29,984 

1,316 

Total  . 

.  116,913 

22,101 

116,085 

18,901 

Times-S 

ROP  Local . 

46,563 

29,590 

51,440 

36,291 

Preprint  Local 

440 

28,126 

440 

30,352 

ROP  National . 

29,978 

6,652 

37,391 

7,772 

Preprint  National . 

6,192 

8,792 

8,476 

1,806 

Financial. 

4,356 

2,783 

6,111 

2,743 

Classified 

43,773 

8,017 

59,083 

9,230 

Total . 

.  131,302 

83,960 

162,941 

88,194 

GRAND  TOTAL.. 

.  248,215 

106,061 

279,026 

107,095 

YEAR  TO  DATE.. 

.  2,244,330 

776,056 

2,364,306 

730,131 

NEWARK,  N.J. 


star  Ledger-m 


ROP  Lrxal . 

71,095 

11,134 

65,076 

8,505 

ROP  National . 

9,471 

624 

8,170 

7,633 

Financial... 

2,147 

610 

3,137 

884 

Classified . 

84,179 

30,080 

81,540 

18.308 

Total . 

.  166,892 

42,448 

157,923 

35,330 

Star  Ledger-S 

ROP  Local . 

44,255 

932 

50,105 

284 

Preprint  Local . 

32,432 

54,428 

39,352 

70,470 

ROP  National . 

12,251 

8 

12,991 

Preprint  National . 

10,686 

1,100 

13,302 

86 

Financial. 

3,154 

127 

4,302 

Classified 

59,139 

69,072 

Total  . 

.  161,917 

56,595 

189,124 

70,840 

GRAND  TOTAL.. 

.  328,809 

99,043 

347,047 

106,170 

YEAR  TO  DATE.. 

.  2,992,601 

917,623  2,980,350 

728,679 

OAKLAND,  CALIF. 


Tribune-m 


ROP  Lrxal . 

....  25,579 

4,067 

19,723 

3,597 

Preprint  Local . 

10.010 

65,584 

11,330 

66,721 

ROP  National . 

3,588 

134 

6,258 

164 

Preprint  National . 

129 

392 

Financial. 

1,232 

389 

1,107 

621 

Classified 

27,837 

33 

33,396 

Total  . 

..  68,246 

70,336 

71,814 

71,495 

1992 

1991 

FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

Tribune-S 

ROP  Local . 

8,995 

10,935 

Preprint  Local . 

220 

46,324 

440 

60.060 

ROP  National 

4,719 

4,943 

Preprint  National . 

9,030 

11,266 

Financial 

327 

885 

Classified 

8.353 

13,623 

Total . 

31,644 

46,324 

42,092 

60.060 

GRAND  TOTAL... 

99,890 

116,660 

113,906 

131,555 

YEAR  TO  OATE... 

885,740  1,015,332  1,013,391  1,123,688 

PASADENA,  CAUF. 

Star-News-m 

ROP  Local . 

21.190 

24,845 

ROP  National . 

3,158 

1,553 

Financial . 

553 

1,341 

Classified . 

30.368 

29.633 

Total . 

55,269 

57,372 

Star-News-S 

ROP  Local . 

7,450 

10,109 

ROP  National . 

3,977 

4,139 

Financial 

53 

187 

Classified 

8,517 

10.362 

Total  . 

19,997 

24,797 

GRAND  TOTAL... 

75,266 

82,169 

YEAR  TO  DATE... 

719,032 

721,035 

PLEASANTON,  CAUF. 

Herald-m 


ROP  Local . 

47,518 

1,024 

37,948 

Preprint  Local . 

24,340 

37.538 

7,700 

ROP  Nat  onal 

Preprint  National . 

13,224 

258 

9,593 

Financial 

1,259 

8 

1,775 

Classified 

66,544 

70,580 

Total  . 

152,885 

38,828 

127,596 

Heiafd-S 

ROP  Local . 

10,874 

10.500 

Preprint  Local . 

38,610 

7.207 

ROP  National . 

Preprint  National . 

4.889 

9,108 

5,102 

Financial . 

62 

235 

Classified 

24.968 

33,980 

Total  . 

88,531 

7,207 

49,817 

GRAND  TOTAL... 

241,416 

46,035 

177,413 

YEAR  TO  OATE... 

1,978,415 

241,565 

1,460,225 

SAN  GABRIEL,  CAUF. 

TrIbune-m 


ROP  Local . 

24,604 

35,816 

ROP  National . 

5.670 

4,715 

Financial . 

1,469 

1,284 

Classified . 

32,480 

35,526 

Total  . 

64,223 

77,341 

Tribune-S 

ROP  Local . 

6.001 

10,268 

ROP  National . 

4,052 

4,027 

Financial . 

44 

263 

Classified 

7.454 

8,570 

Total . 

17,551 

23,128 

GRAND  TOTAL... 

81,774 

100,469 

YEAR  TO  DATE... 

851,897 

905,640 

SAN  JOSE,  CALIF. 

Mercury  News-a/d 


ROP  Local . 

83,522 

14,153 

70,483 

Preprint  Local . 

54,698 

45,258 

ROP  National . 

13,285 

619 

14,718 

Financial 

4.828 

147 

5,088 

Classified 

134,260 

1,252 

148,857 

Total . 

.  290,593 

16,171 

284,404 

Mercury  News-S 

ROP  Local . 

26,384 

28,730 

Preprint  Local . 

55,544 

62,344 

ROP  National . 

9,428 

11.884 

Preprint  National . 

9,312 

11.954 

Financial . . 

284 

540 

Classified 

46,201 

61,714 

Total . 

.  147,153 

177,166 

GRAND  TOTAL.. 

.  437,746 

16,171 

461,570 

YEAR  TO  DATE.. 

.  3,942,712 

42,007  3,918,520 

39 


1992  1991 


1992  1991 


FULL  PART  FULL  PART 

RUN  RUN  RUN  RUN 


SAN 

Times-e 

MATEO, 

CAUP. 

ROPLoeH . 

26.011 

19.578 

Preprint  Local . 

23.151 

21.120 

ROP  National . 

6.226 

4.569 

Preprim  National . . 

8.686 

10.636 

Financial . . . 

1.381 

1.903 

Ctassitied . 

29.939 

31.121 

GRAND  TOTAL... 

95.394 

88,927 

YEAR  TO  DATE... 

884.059 

808.424 

FULL 

PART 

FULL 

RUN 

RUN 

RUN 

Contra  Costa  Times-S 

ROP  Local . 

17.155 

16,173 

Preprint  Local . 

43.512 

4,366 

54,678 

ROP  National . 

5.883 

463 

5,495 

Preprint  National . 

9.202 

11,094 

Financial . 

1.548 

1,247 

Classified . 

18.570 

38,529 

Total . 

95,870 

4,829 

127,216 

GRAND  TOTAL... 

256,656 

55,538 

277,116 

YEAR  TO  DATE... 

2,169,521 

435,080  2,379,456 

1992  1991 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 

BINNINGTON,  VT. 


Banner-m 


ROP  Local . 

7,932 

10,454 

Preprint  Local . 

1,626 

1,585 

ROP  National . 

638 

63 

Preprint  National . 

50 

55 

Classified . 

6,642 

7,283 

GRAND  TOTAL 

16,888 

19,450 

YEAR  TO  DATE 

157,190 

175,759 

SANTA  ANA,  CAUP. 


Orange  County  Register-a/d 


ROP  Local 

116,971 

7,811 

125,360 

15,435 

Preprint  Local . 

21,781 

27,814 

29.628 

30,542 

ROP  National 

11,767 

12,331 

Preprint  Natimal 

1,186 

1,344 

Financial 

3,452 

3,455 

215 

Classified 

119,272 

4,095 

141,192 

43 

Total . 

...  273,243 

40,906 

311,966 

47,579 

Orange  County  Register-S 


ROP  Local . 

26,507 

38.693 

Preprint  Local . 

36,472 

8,812 

40.010 

4,316 

ROP  National 

8,835 

11,163 

Preprint  National . 

10,406 

12,728 

Financial 

493 

503 

Classified  . 

43,341 

57,960 

Total . 

.  126,054 

8,812 

161,057 

4,316 

GRAND  TOTAL.. 

.  399,297 

49,718 

473,023 

51,895 

YEAR  TO  DATE.. 

.  3,779,419 

401,738  4,102,187 

421,113 

SANTA  ROSA,  CAUP. 


Press  Democrat-m 


ROP  Local 

44,053 

37,360 

Preprint  Local . 

1,320 

ROP  National . 

1,483 

1,338 

Financial . 

2,227 

2,005 

Classified 

69,418 

72,570 

Total . 

.  118,501 

113,273 

Press  Oemocrat-S 


ROP  Local . 

13,342 

15,510 

Preprint  Local . 

1,100 

ROP  National . 

4,743 

4,694 

Financial . 

1,172 

1,356 

Classified  . . 

16.580 

23,295 

Total  . 

36,937 

44,855 

GRAND  TOTAL.., 

,  155,438 

158,128 

YEAR  TO  DATE... 

,  1,377,355 

1,394,714 

ViNTURA,  CAUP. 


Star-Free  Press-m 


ROP  Local 

38,204 

31,160 

Preprint  Local . 

1.980 

660 

ROP  National . 

10,028 

8,611 

Financial . 

1.905 

2,598 

Classified . 

41254 

37,046 

Total  . 

....  93,371 

80,075 

Star  Free  Press-S 


ROP  Local . 

9,648 

14,138 

Preprint  Local . 

908 

1,320 

ROP  National . 

4,348 

4,554 

Financial . 

1,113 

1,387 

Classified . 

14,588 

16,815 

Total . 

.  30,605 

38,214 

GRAND  TDTAL.. 

.  123,976 

118,289 

YEAR  TO  DATE.. 

.  1,053,736 

1,027,090 

WAMUT  CRiiK,  CAUP. 


Contra  Costa  Times-m 


ROP  Local . 

....  50,009 

2,482 

39,925 

Preprint  Local . 

46,124 

43,502 

46,380 

ROP  National . 

7,092 

22 

4,103 

Preprint  National . 

86 

1,047 

86 

Financial . 

2,634 

656 

2,976 

Classitied 

54,841 

3,000 

56,430 

Total  . 

...  160,786 

50,709 

149,900 

♦Indicates  newspapers  reporting  figures  in  lines. 


WSSTCHISTIR/ROCIUAND,  N.Y. 


Reporter-Dispatch-e 


ROP  Local . 

27,886 

1,893 

28,925 

991 

Preprint  Local . 

6,600 

12,717 

7,948 

10,634 

ROP  National . 

5,001 

6,474 

37 

Preprint  National . 

86 

141 

Financial . 

3,367 

128 

4,270 

Classified 

33,159 

29,871 

Total . 

76,013 

14,824 

77,488 

11,803 

Reporter-Dispatch-S 

ROP  Local . 

9,762 

695 

14,195 

179 

Preprint  Local . 

30,942 

28,540 

37,926 

40,804 

ROP  National . 

5,767 

154 

6,280 

225 

Preprint  National . 

9,920 

12,614 

Financial . 

3,398 

100 

2,477 

8 

Classified . 

9.828 

12,574 

Total . 

69,617 

29,489 

86,066 

41,216 

GRAND  TOTAL... 

145,630 

44,313 

163,554 

53,019 

YEAR  TO  DATE... 

1,302,812 

311,416  1,466,868 

295,394 

ADVERTISING  DATA 
SUPPLIED  BY 
PUBLISHER 


ALBANY,  N.Y. 


Times  Union-m 

ROP  Local . 

30,532 

32,226 

Preprint  Local . 

42,980 

40.890 

ROP  National . 

5,404 

3,770 

Preprint  National . 

675 

Classified . 

36,998 

36,305 

Total . 

,  115,914 

113,866 

Times  Union-S 

ROP  Local . 

16,007 

17,686 

Preprint  Local . 

76,880 

75,830 

ROP  National . 

3,022 

1,643 

Preprint  National . 

18,580 

16,440 

Classified . 

16,403 

17,181 

Total  . 

130,892 

128,780 

GRAND  TOTAL 

246,806 

242,646 

YEAR  TO  DATE 

1,794,210 

1,823,576 

ALBANY, 

Democrat-Herald-e 

ORE. 

ROP  Local . 

22,875 

21,930 

ROP  National . 

288 

311 

Classified . 

16,313 

18,599 

GRAND  TOTAL 

40,046 

41,707 

YEAR  TO  OATE 

395,912 

403,167 

BANGOR,  MAINE 


Daily  News-m 


ROP  Local . 

14,422 

7,753 

14,329 

8,103 

Preprint  Local . 

1,453 

27,061 

8,354 

21,194 

ROP  National . 

931 

1,229 

Preprint  National . 

81 

Classified . 

13,930 

128 

11,473 

105 

Total  . 

30,736 

35,023 

35,385 

29,402 

News-S 

ROP  Local . 

7,152 

1,490 

7,511 

1,552 

Preprint  Local . 

886 

16,491 

400 

17,806 

ROP  National . 

338 

361 

Preprint  National . 

10,449 

10,854 

Classified . 

9,201 

7,568 

Total . 

28,026 

17,981 

26,694 

19,358 

GRANO  TOTAL 

58,762 

53,004 

62,079 

48,760 

YEAR  TO  OATE 

559,999 

464,468 

584,548 

366,987 

BINGHAMTON,  N.Y. 


Press  &  Sun  Bulletin-m 


ROP  Local . 

28,492 

24,850 

Preprint  Local . 

24,047 

5,715 

21,437 

8,517 

ROP  National . 

1,094 

1,377 

Classified . 

20.268 

23,231 

Total . 

73,901 

5,715 

70,895 

8,517 

Press  &  Sun-Bulletin-S 

ROP  Local . 

15,664 

14,459 

Preprint  Local . 

23,754 

10,774 

23,573 

10,074 

ROP  National . 

535 

379 

Preprint  National . 

13,471 

13,625 

22 

Classified . 

7,486 

6,818 

Total . 

60,910 

10,774 

58,854 

10,096 

GRAND  TOTAL 

134,811 

16,489 

129,749 

18,613 

YEAR  TO  OATE 

1,201,363 

148,560  1,211,885 

148,768 

BLOOMINGTON,  IND. 

Herald  Times-mS 


ROP  Local . 

27,641 

32,212 

Preprint  Local . 

65,845 

63,440 

ROP  National 

1,316 

504 

Preprint  National . 

3,360 

4,212 

Classified . 

29,213 

30,928 

GRAND  TOTAL 

127,375 

131,296 

YEAR  TO  OATE 

1,194,720 

1,082,084 

BUPPALO,  N.Y. 


News-a/d 


ROP  Local . 

36.980 

25,705 

Preprint  Local . 

3.028 

5,184 

2,006 

7,618 

ROP  National . 

4.174 

5,052 

Preprint  National . 

43 

Classified . 

33.299 

33,677 

Total . 

77,481 

5,227 

66,440 

7,618 

News-S 

ROP  Local . 

18.096 

20,534 

Preprint  Local . 

2.256 

11,550 

517 

12,271 

ROP  National . 

3.128 

3,760 

Preprint  National . 

3,705 

4,678 

Classified ... 

10.099 

11,822 

Total . 

33,579 

15,255 

36,633 

16,949 

GRAND  TOTAL 

111,060 

20,482 

103,073 

24,567 

YEAR  TO  DATE 

948,996 

193,010 

894,452 

173,105 

CHAMPAIGN,  ILL. 

News  Gazette-eS 


ROP  Local.. 

36,214 

144 

37,141 

150 

Preprint  Local . 

92,622 

15,609 

93,267 

29,025 

ROP  National . 

707 

650 

Preprint  National . 

14,319 

18,189 

Classified... 

30,003 

31,157 

GRAND  TOTAL 

443,865 

15,753 

180,404 

29,175 

YEAR  TO  DATE 

1,812,493 

214,911  1,688,648 

405,628 

CLEVELAND,  OHIO 

Plain  Dealer-m 


ROP  Local . 

58,649 

18,644 

70,496 

16,317 

Preprint  Local . 

50,235 

35,277 

46,122 

21,895 

ROP  National . 

11.699 

106 

10,411 

1,082 

Preprint  National . 

10.091 

1,786 

12,939 

1,078 

Classified... 

61,333 

17,007 

64,856 

19,503 

GRAND  TOTAL 

192,007 

72,820 

204,824 

59,875 

YEAR  TO  DATE 

1,777,351 

602,143  1,731,150 

542,351 

CONWAY,  ARK. 

Log  Cabin  Democrat-eS 


ROP  Local . 

19,966 

17,768 

Preprint  Local . 

19,061 

14,195 

ROP  National . 

128 

42 

Classified.. 

9,255 

8,285 

GRANO  TOTAL 

48,410 

40,290 

YEAR  TO  DATE 

407,716 

365,316 

40 
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RUN  RUN 


Dimorr,  mich. 


News  &  Free  Press-meS 


ROP  Local . 

94,783 

43,317 

96,694 

35,823 

Preprint  Local . 

38,889 

78,194 

33,620 

81,387 

ROP  National 

14,528 

617 

13,356 

418 

Preprint  National . 

9,334 

394 

13,001 

783 

Classitied... 

67,393 

79,681 

GRAND  TOTAL.. 

.  224,927 

122,552 

236,352 

118,411 

YEAR  TO  DATE.. 

.  1,959,383  1,058,448  1,988,652 

967,128 

DULUTH, 

MINN 

• 

News-Tribune-mS 

ROP  Local . 

26,604 

5,050 

25,512 

4,993 

Preprint  Local . 

21,276 

44,640 

20,427 

39,489 

ROP  National . 

1,060 

1,778 

Preprint  National . 

11,750 

14,250 

Classilied . 

37,732 

31,821 

1,681 

GRAND  TOTAL... 

98,422 

49,690 

93,788 

46,163 

YEAR  TO  DATE... 

920,612 

437,581 

825,614 

436,487 

DURHAM,  N.C. 

Hetald-Sun-mS 

ROP  Local . 

40,841 

44,387 

ROP  National . 

1,643 

1,293 

Classified . 

43,121 

43,496 

GRAND  TOTAL... 

85,605 

89,176 

YEAR  TO  DATE... 

759,924 

801,011 

FRiDf  RICK,  MD. 


Post-m 


ROP  Local . 

40,629 

40,363 

Preprint  Local . 

100,026 

87,636 

ROP  National . 

888 

862 

Classified . 

38,505 

35,220 

Total . 

.  180,048 

164,081 

News-e 

ROP  Local . 

40,629 

40,363 

Preprint  Local . 

100,026 

87,384 

ROP  National . 

888 

862 

Classified . 

38,505 

35,220 

Total  . 

180,048 

163,829 

GRAND  TOTAL.. 

360,096 

327,910 

YEAR  TO  DATE.. 

3,038,286 

3,050,342 

GRAND  FORKS, 

Herald-m 

N.D. 

ROP  Local . 

20,461 

24,808 

Preprint  Local . 

53,845 

45,916 

ROP  National . 

523 

624 

Preprint  National . 

9,321 

12,321 

Classitieo . 

19,511 

17,320 

GRAND  TOTAL... 

103,651 

100,989 

YEAR  TO  DATE... 

955,502 

905,128 

LINCOLN,  NiB. 


Joumal-Star-meS 


ROP  Local . 

43,161 

42,261 

PreprinI  Local 

67,128 

64,232 

ROP  National . 

910 

961 

Preprint  National . 

9.600 

8,928 

Classilied . 

35,583 

40,054 

GRAND  TOTAL... 
YEAR  TO  DATE... 

156,382 

N/A 

156,436 

LOUISVILLE,  KY. 

Courier-Joumal-a/d 


ROP  Local . 

44,763 

26,450 

40,534 

23,912 

Preprint  Local . 

66,835 

28,155 

ROP  National . 

1,849 

780 

Preprint  National . 

8 

Classified 

26,735 

23,301 

25,164 

8,647 

Total  . 

73,347 

116,586 

66,478 

60,722 

Courier-Joumal-S 

ROP  Local . 

28,709 

91 

35,328 

230 

Preprint  Local . 

40,070 

55,090 

ROP  National . 

585 

401 

Preprint  National . 

9,732 

12,456 

Classitieo . 

14,003 

17,560 

Total  . 

43,297 

49,893 

53,289 

67,776 

GRAND  TOTAL... 

116,644 

166,479 

119,767 

128,498 

YEAR  TO  DATE...  978,359  1,244,501  1,029,798  1,071,750 


EAU  CLAIRE,  WIS. 


Leader  Telegram-eS 


ROP  Local . 

36,832 

33,471 

Preprint  Local . 

37,152 

34,485 

34,860 

22,953 

ROP  National . 

910 

1,190 

Preprint  National . 

8,448 

10,912 

Classified.. 

33,589 

32,168 

GRAND  TOTAL.. 

.  116,931 

34,485 

112,601 

22,953 

YEAR  TO  DATE.. 

.  1,011,042 

257,994 

992,679 

242,261 

EDMONTON,  ALTA. 

Journal-m* 


ROP  Local . 

.  771,046 

836,357 

Preprint  Local 

1,338,692 

1,261,654 

ROP  National . 

285,610 

241,423 

Preprint  National . 

50,836 

59,998 

Classified.. 

685,143 

715,613 

GRAND  TOTAL.. 

3,131,327 

3,115,045 

YEAR  TO  DATE.. 

.  24,895,175 

24,762,957 

Note:  Figures  given  in  modular  agate  lines. 


ERIE,  PENN. 


Morning  News-m 


ROP  Local . 

18,574 

18,889 

PreprinI  Local . 

25,787 

22,530 

ROP  National . 

804 

1,753 

Preprint  National . 

1,158 

Classified. 

22,428 

24,358 

Total . 

,  68,751 

67,530 

Daily  Times-e 

ROP  Local . 

21,692 

21,568 

PreprinI  Local 

26,517 

24,502 

ROP  National . 

821 

1,774 

PreprinI  National . 

1,092 

Classified 

30,623 

31,284 

Total . . 

80,745 

79,128 

Times  News-S 

ROP  Local . 

16,574 

20,738 

Preprint  Local . 

31,647 

40,857 

ROP  National . 

306 

938 

Preprint  National . 

8,427 

10,724 

Classilied . 

18,380 

25,898 

Total . 

75,334 

99,155 

GRAND  TOTAL.. 

224,830 

245,813 

YEAR  TO  DATE.. 

2,021,357 

2,049,581 

FOKT  LAUDEBDALE,  FLA. 

Sun  SentineTmS 

ROP  Local . 

88,794 

132,029  92,047 

124,647 

Preprint  Local . . 

37,412 

60,206  35,042 

41,940 

ROP  National . 

19,946 

790  15,924 

445 

PreprinI  National . 

12,320 

1,023  17,606 

913 

Classified . 

156,546 

73,435  151,795 

61,035 

GRAND  TOTAL.. 

.  315,018 

267,483  312,414 

228,980 

YEAR  TO  DATE.. 

.  3,101,011  2,547,893  3,175,436  2,306,569 

♦Indicates  newspapers  reporting  figures  in  lines. 


GRAND  ISLAND,  NEB. 


Independent-eS 


ROP  Local . 

39,355 

35,936 

Preprint  Local . 

24,871 

9,051 

28,805 

6,774 

ROP  National . 

1,192 

1,149 

Preprint  National . 

120 

Classilied . 

16,252 

15,605 

GRAND  TOTAL... 

81,670 

9,051 

81,615 

6,774 

YEAR  TO  DATE... 

741,590 

99,841 

721,138 

73,312 

GREENSBURG,  PENN. 

Tribune- Review-m 


ROP  Local . 

23,581 

19,964 

Preprint  Local . 

13,990 

45,498 

5,237 

12,960 

ROP  National . 

1,458 

774 

Preprint  National . 

129 

Classified . 

39,147 

28,841 

Total  . 

78,176 

45,498 

54,945 

12,960 

Tribune- Review-S 

ROP  Local . 

22,980 

21,804 

PreprinI  Local . 

35,421 

23,322 

45,590 

21,570 

ROP  National . 

714 

427 

PreprinI  National . 

15,469 

1,820 

18,330 

Classified . 

21,989 

18,499 

Total . 

96,573 

25,142 

104,650 

21,570 

GRAND  TOTAL.. 

.  174,749 

70,640 

159,595 

34,530 

YEAR  TO  DATE.. 

.  1,464,174 

375,612  1,401,203 

309,449 

GREENWICH,  CONN. 


Time-a/d 

ROP  Local . 

20,570 

20,430 

Preprint  Local . 

385,216 

384,485 

ROP  National . 

3,952 

4,932 

PreprinI  National . 

32,674 

Classilied . 

17,799 

17,367 

Total  . 

.  460,211 

427,214 

Time-S 

ROP  Local . 

7,842 

6,415 

Preprint  Local . 

.  383,339 

331,183 

ROP  National . 

1,494 

1,645 

Preprint  National . 

181,220 

163,568 

Classilied . 

6,965 

6,951 

Total . 

.  580,860 

509,762 

GRAND  TOTAL.. 

.  1,041,071 

936,976 

YEAR  TO  DATE.. 

.  8,285,723 

7,960,231 

HUTCHINSON,  KAN. 

News-mS 


ROP  Local . 

20,022 

23,370 

Preprint  Local . 

9,616 

80,928 

10,901 

64,049 

ROP  National . 

465 

791 

Preprint  National . 

7,512 

187 

Classified 

18,799 

25,494 

GRAND  TOTAL... 

56,414 

80,928 

60,743 

64,049 

YEAR  TO  DATE... 

675,790 

704,306 

556,635 

553,803 

MANCHESTER,  N.H. 

Union  Leader-m 


ROP  Local . 

44,423 

43,918 

ROP  National . 

950 

771 

Classilied . 

28,667 

28,872 

Total . 

74,040 

73,561 

N  H.  Sunday  News-S 

ROP  Local . 

13,859 

18,520 

ROP  National . 

521 

409 

Classified . 

16,367 

20,004 

Total . 

30,747 

38,933 

GRAND  TOTAL... 

104,787 

112,494 

YEAR  TO  DATE... 

948,143 

979,650 

MEDICINE  HAT, 

ALTA.* 

News-e‘ 

ROP  Local . 

348,557 

345,481 

Preprint  Local . 

962,627 

761,863 

ROP  National . 

43,195 

32,205 

Preprint  National . 

14,108 

21,726 

Classilied . 

107,661 

106,869 

GRAND  TOTAL... 

1,476,824 

1,270,393 

YEAR  TO  DATE... 

10,103,078 

10,200,448 

‘Note:  Figures  given  in  modular  agate  lines. 


MIDDLETOWN,  N.Y. 

Times  Herald  Record-mS 


ROP  Local .  74.271  78,146 

Preprint  Local .  65,799  131,145  57,957  120,783 

ROP  National .  289  1,214 

Preprint  National .  18,000  1,080  23,595 

Classilied .  58,563  63,281 


GRAND  TOTAL...  216,922  132,225  224,193  120,783 
YEAR  TO  DATE. ..  1 ,991 ,945  1 ,027,51 8  1 ,980,562  792,392 


MONTREAL,  QUE. 


Gazette-mS* 


ROP  Local . 

626,818 

729.545 

PreprinI  Local . 

.  847,912 

932,200 

ROP  National . 

.  367,120 

334,231 

Preprint  National . 

.  277,145 

96,722 

Classineo . 

.  619,831 

646,937 

GRAND  TOTAL.. 

2,738,826 

2,739,635 

YEAR  TO  DATE. 

20,606,968 

20,654,639 

‘Note:  Figures  given  in  modular  agate  lines. 


MUNCIE,  IND. 

Star-m 


ROP  Local . 

...  17,840 

20,814 

Preprint  Local . 

5,077 

4,041 

ROP  National . 

290 

546 

Preprint  National . 

88 

Classilied . 

...  15,976 

16,524 

Total . 

..  39,183 

42,013 
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1992 

1991 

FULL  PART 

FULL  PART 

RUN  RUN 

RUN  RUN 

Press-e 

ROP  Local  . 

24.330 

28,725 

Preprint  Local . 

7,551 

5.663 

ROP  National . . 

290 

546 

Preprint  Nationri . 

88 

Ctassified 

17,807 

18,238 

Tstil . 

49,978 

53,260 

Star-S 

ROP  Local . 

5.859 

6,876 

Preprim  Local . 

6.934 

5,779 

ROP  National . 

42 

44 

Preprint  National . 

648 

671 

Classilied . 

4,824 

4,589 

ratal  . 

18,307 

17,959 

GRAND  TOTAL... 

107,468 

113,232 

YEAR  TO  DATE... 

834,801 

894.988 

NASHVILLE, 

TENN. 

Tennessean-m 

ROP  Local . 

40,522 

39,212 

Preprint  Local 

27,830 

14,848 

ROP  National . 

1.348 

1,515 

Preprint  National . 

93 

35 

Classified 

34.588 

30.611 

Tout . 

.  104,381 

86,221 

Banner-e 

ROP  Local . 

37,246 

39,194 

Preprim  Local . 

27.830 

14,848 

ROP  National 

1,334 

1,497 

Preprim  National . 

93 

35 

Classitied 

26,874 

30,935 

Total  . 

.  93,377 

86,509 

Tennessean-S 

ROP  Local . 

27,145 

31,458 

Preprim  Local . 

28,229 

22,664 

ROP  National . 

1,585 

1,356 

Preprim  National . 

9,151 

11,076 

Classilied 

19,869 

22,620 

Total . 

.  85,979 

89,174 

GRAND  TOTAL.. 

.  283,737 

261,904 

YEAR  TO  DATE.. 

.  2,442,762 

2,389,731 

NORTHAMPTON,  MASS. 

Daily  Hampshire  Gazette-e 


ROP  Local . 

37,534 

35,054 

Preprim  Local . 

22,833 

30,573 

26,058 

19,479 

ROP  National . 

303 

311 

Preprim  National . 

129 

129 

Classified . 

14,622 

13,061 

GRAND  TOTAL... 

75,421 

30,573 

74,613 

19,479 

YEAR  TO  DATE... 

682,997 

174,150 

674,446 

129,774 

NORTH  BAY,  ONT. 

Nugget-m 


ROP  Local . 

22,258 

22,379 

Preprint  Local . 

60,485 

50,804 

ROP  National . 

5,264 

5,132 

Preprim  National . 

3,169 

2,069 

Classilied . 

22,219 

21,963 

GRAND  TOTAL... 

114,415 

102,347 

YEAR  TO  DATE... 

881,351 

882,044 

NORTH  PLATTE,  NEB. 

Telegraph-mS 


ROP  Local . 

23,489 

17,426 

Preprim  Local . 

13,833 

19,053 

16,965 

10,179 

ROP  National . 

1,549 

1,396 

Preprim  National . 

783 

783 

Classified 

10,192 

10,142 

GRAND  TOTAL... 

49,846 

19,053 

46,712 

10,179 

YEAR  TO  DATE... 

473,384 

162,602 

423,601 

151,251 

ONEONTA,  N.Y. 

Daily  Star-m 


ROP  Local . 

18,787 

18,621 

ROP  National . 

686 

1,247 

Classilied . 

13,660 

14,077 

GRAND  TOTAL... 

33,133 

33,946 

YEAR  TO  DATE... 

273,435 

280,415 

♦Indicates  newspapers  reporting  figures  in  lines. 
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1992 

1991 

FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

ONTARIO, 

ORE 

Argus  Observer^eS 
ROP  Local . 

11,913 

12,531 

Preprint  Local . 

45,408 

41,603 

ROP  National . 

452 

1,412 

11,650 

14,088 

GRAND  TOTAL, 

..  69,423 

69,634 

YEAR  TO  DATE. 

..  617,499 

574,858 

OTTAWA,  ILL. 

Daily  Times-e 

ROP  Local . 

18,266 

14,592 

Preprint  Local . 

.  34,680 

2,430 

31,877 

2,784 

ROP  National . 

708 

536 

Preprim  Nmional . 

252 

172 

6,994 

6,379 

GRAND  TOTAL 

60,900 

2,430 

53,556 

2,784 

YEAR  TO  DATE 

..  535,859 

20,942 

508,239 

20,693 

PORTAGE  LA  PRAIRIE,  MAN. 

Daily  Graphic-e 


ROP  Local . 

11,147 

11,961 

Preprint  Local . 

10,437 

10,114 

ROP  National . 

1,638 

709 

Preprint  National . 

160 

Classified 

3,522 

3,633 

GRAND  TOTAL... 

26,744 

26,577 

YEAR  TO  DATE... 

212,257 

229,955 

PORTLAND,  MAINE 


Press  Herald-m 


ROP  Local . 

23,743 

25,278 

Preprint  Local . 

16,034 

14,575 

ROP  National . 

661 

785 

Preprint  National . 

160 

160 

Classilied . 

12,499 

13,417 

Total . 

53,097 

54,215 

Telegram-S 

ROP  Local . 

15,758 

16,796 

Preprint  Local . 

33,012 

28,058 

ROP  National . 

524 

659 

Preprint  National . 

4,200 

4,045 

Classilied . 

15,761 

14,375 

Total . 

69,255 

63,933 

GRAND  TOTAL... 

122,352 

118,148 

YEAR  TO  DATE... 

1,090,838 

1,079,313 

PROVIDENCE,  R 

.1. 

Journal-BulletIn-a/d 

ROP  Local . 

48,442 

16,974 

40,988 

12,122 

Preprim  Local . 

4,296 

182,136 

14,170 

134,494 

ROP  National . 

2,018 

3,275 

Preprint  National . 

1,103 

31,219 

404 

12,132 

Classilied 

35,654 

1,106 

42,713 

1,192 

Total . 

91,513 

231,435 

101,550 

159,940 

Joumal-S 

ROP  Local . 

33,823 

3,807 

26,097 

2,972 

Preprint  Local . 

42,815 

186,160 

48,301 

161,349 

ROP  National . 

3,071 

2,871 

Preprint  National . 

15,971 

14,306 

Classilied . 

16,981 

329 

16,724 

419 

Total . 

112,661 

190,295 

108,300 

164,739 

GRAND  TOTAL.. 

204,174 

421,730 

209,850 

324,679 

YEAR  TO  OATE.. 

1,467,297  2,793,862  1,496,170  1,978,864 

READING 

PENN. 

Eagle-Times-e 

ROP  Local . 

37,485 

36,310 

Preprint  Local . 

24,555 

29,145 

ROP  National . 

833 

863 

Classilied . 

37,630 

36,686 

Total . 

.  100,503 

103,004 

Eagle-S 

ROP  Local . 

25,170 

31,479 

Preprint  Local . 

6,130 

40,270 

9,625 

25,055 

ROP  National . 

356 

1,099 

Preprint  National . 

9,810 

11,700 

Classified . 

19,117 

23,185 

Total . 

60,583 

40,270 

77,088 

25,055 

GRANO  TOTAL. 

161,086 

40,270 

180,092 

25,055 

YEAR  TO  OATE. 

1,694,836 

222,810 

814,341 

155,000 

1992  1991 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

o 

z 

VI 

NEV. 

Gazette-Journal-m 

ROP  Lrxal . 

66,317 

55,791 

Preprint  Lrxal . 

94,102 

104,745 

ROP  National . 

2,871 

1,114 

Preprint  National . 

8,712 

11,176 

Classified . 

56,782 

51,290 

GRAND  TOTAL.. 

.  228,784 

224,116 

YEAR  TO  DATE.. 

.  2,248,596 

2,169,528 

RICHMOND,  VA. 

Times-Oispatch-m 

ROP  Local . 

41,858 

5,483 

43,301 

3,470 

Preprint  Local. . 

18,111 

1,748 

17,139 

2,759 

ROP  National . 

3,295 

140 

2,832 

8 

Preprint  National . 

1,259 

1,298 

205 

277 

Classified . 

34,437 

4,435 

31.039 

1,077 

Total . 

98,960 

13,104 

94,516 

7,591 

Times-Dispatch-S 

ROP  Local . 

20,794 

2,944 

27,458 

Preprint  Local . 

24,838 

436 

28,050 

2,792 

ROP  National . 

1,286 

8 

1,703 

Preprint  National . 

8,490 

11,153 

Classilied . 

20,279 

4,280 

25,710 

Total . 

75,687 

7,668 

94,074 

2,792 

GRAND  TOTAL. 

174,647 

20,772 

188,590 

10,383 

YEAR  TO  DATE. 

1,952,144 

217,595  1,935,220 

121,623 

RIVERSIDE,  CALIF. 

Press-Enterprise-mS 

ROP  Local . 

...  55.303 

27,520 

74,898 

25,557 

Preprint  Local . 

...  128,452 

131,488 

ROP  National . 

3,904 

492 

5,299 

307 

Preprint  National . 

...  14,270 

18,901 

Classilied . 

...  72,671 

358 

74,003 

119 

GRAND  TOTAL 

..  274,600 

28,370 

304,589 

25,983 

YEAR  TO  DATE 

..  2,496,517 

226,064  2,561,776 

213,642 

ROCKFORD,  ILL. 


Register-Star-m 


ROPLocal . 

42,657 

41,468 

Preprint  Local . 

73,534 

66,447 

ROP  National . 

3,452 

2,396 

Preprint  National . 

8,640 

11,520 

Classified . 

36,052 

40,934 

GRAND  TDTAL... 

164,335 

162,765 

YEAR  TD  DATE... 

1,573,976 

1,553,447 

ST 

.  LOUIS,  MO. 

Post-Oispatch-m 

ROPLocal . 

41,958 

27,680  37,692 

25,592 

Preprim  Local . 

38,639 

21,608 

ROP  National . 

4,080 

396  3,385 

844 

Preprint  National . 

216 

Classified . 

43,591 

3,069  44,493 

5,035 

Total . 

128,484 

31,145  107,178 

31,471 

Post-Dispatch-S 

ROP  Local . 

24,850 

33,969 

Preprint  Local . 

40,340 

48,388 

ROP  National 

3,572 

4,213 

Preprim  National . 

9,850 

13,414 

Classified . 

33,606 

40,434 

Total . 

112,218 

140,418 

GRAND  TOTAL... 

240,702 

31,145  247,596 

31,471 

YEAR  TO  DATE... 

2,219,124 

227,430  2,226,647 

277,509 

SAN  BERNARDINO,  CALIF. 

Sun-mS 

ROP  Local . 

40,944 

49,707 

Preprint  Local . 

59,504 

45,876 

ROP  National 

4,233 

4,919 

Preprint  National . 

9,875 

12,069 

Classified . 

55,973 

44,287 

GRAND  TOTAL... 

,  170,529 

156,858 

YEAR  TO  DATE... 

m 

SAN  DIEGO,  CALIF. 

Unlon-Tribune-mS 


ROP  Lrxal . 

.  118,857 

17,021 

126,644 

17,924 

Preprim  Lrxal 

54,630 

34,133 

44,763 

31,936 

ROP  National . 

18,056 

1,789 

17,048 

553 

Preprint  National . 

8,944 

782 

11,200 

244 

Classified... 

99,222 

4,166 

113,017 

5,340 

GRAND  TDTAL.. 

.  299,709 

57,891 

312,672 

55,997 

YEAR  TD  DATE.. 

.  2,807,241 

551,628  2,844,463 

534,838 
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1992  1991 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

SAN  FRANCISCO,  CAUF. 

Chronicle-m 

ROP  Local . 

57.832 

19,619 

47,648 

15,961 

Preprint  Local . 

57,976 

63.440 

ROP  National . 

16,687 

1,404 

19,360 

1227 

Preprint  National . 

260 

390 

Classilied . 

42,096 

49,590 

Total . 

174,851 

21,023 

180,428 

17,188 

Examiner-e 

ROP  Local . 

52,059 

17,230 

39,521 

14,778 

Preprint  Local . 

57,976 

63,440 

ROP  National . 

15,961 

1,294 

18,363 

1,066 

Preprint  National . 

260 

390 

Classified . 

41,548 

49,178 

Total . 

167,804 

18,524 

170,892 

15,844 

E.xaminer/Chronicle-S 

ROP  Local . 

29,777 

3,872 

25,955 

4,352 

Preprint  Local . 

57,850 

65,390 

ROP  National 

11,037 

654 

10,105 

394 

Preprint  National . 

20,930 

17,680 

Classified . 

23,226 

25,045 

Total  . 

142,820 

4,526 

144,175 

4,746 

GRAND  TOTAL... 

485,475 

44,073 

495,495 

37,778 

YEAR  TO  DATE... 

3,680,228 

277,313  3,690,555 

256,983 

SANTA  MONICA,  CALIF. 


Outlook-e 


ROP  Local . 

23,651 

26,319 

Preprint  Local . 

7,144 

7,144 

ROP  National . 

3,573 

4,629 

Classilied . 

24,810 

25,460 

GRAND  TOTAL... 

59,178 

63,552 

YEAR  TO  DATE... 

615,976 

638,492 

SARATOGA  SPRING 

S,  N.Y. 

Saratogian-m 

ROP  Local . 

9,339 

9,217 

Preprint  Local . 

12,492 

7,404 

16,760 

3,354 

ROP  National . 

277 

454 

Classified . 

10,354 

9,275 

Total . 

32,462 

7,404 

35,706 

3,354 

Saratogian-S 

ROP  Local . 

4,412 

4,793 

Preprint  Local . 

28,734 

6,294 

27,200 

8,292 

ROP  National . 

3 

46 

Preprint  National . 

216 

Classified... 

3,779 

4,017 

Total . 

37,144 

6,294 

36,056 

8,292 

GRAND  TOTAL... 

69,606 

13,698 

71,762 

11,646 

YEAR  TO  DATE... 

575,220 

153,210 

600,816 

17,541 

SHELBYVILLE,  TENN. 


Times-Gazette-e 


ROP  Local . 

20,028 

11,477 

Preprint  Local . 

21,616 

24,022 

ROP  National 

129 

46 

Classified.... 

5,212 

4,917 

GRAND  TOTAL... 

46,985 

40,462 

YEAR  TO  DATE... 

382,681 

362,009 

SPOKANE,  WASH. 


Spokesman-Revlew-m 


ROP  Local.. 

33,882 

30,042 

Preprint  Local . 

10,031 

7,144 

ROP  National . 

2,597 

2,157 

Preprint  National . 

61 

Classified... 

40,052 

43,844 

Total . 

86,562 

83,248 

Spokesman-Review-S 

ROP  Local.. 

12,280 

12,556 

Preprint  Local . 

4,810 

7,003 

ROP  National 

1,502 

1,154 

Preprint  National . 

1,501 

1.696 

Classified... 

15,981 

20,276 

Total . 

36,074 

42,685 

GRAND  TOTAL.,. 

122,636 

125,933 

YEAR  TO  DATE... 

1,078,922 

1,059,923 

1992 

1991 

FULL 

PART  FULL  PART 

RUN 

RUN  RUN  RUN 

STAMFORD, 

CONN. 

Advocate-a/d 

ROP  Local . 

28,176 

28.040 

Preprint  Local . 

875,214 

904,495 

ROP  National . 

3,952 

4,867 

Preprint  Nalronal . 

41,312 

Classified... 

19,345 

16,937 

Total . 

.  968,002 

954,339 

Advocate-S 

ROP  Local . 

9,318 

8,416 

Preprint  Local 

.  951,497 

860,178 

ROP  National . 

1,494 

1,645 

Preprint  National . 

.  540.462 

481,188 

Classified.. 

7,033 

6,945 

Total  . 

.  1,509,804 

1,358,372 

GRAND  TOTAL.. 

.  2,477,806 

2,312,711 

YEAR  TO  DATE.. 

.  14,084,996 

13,089,418 

SYRACUSE,  N.Y. 


Post-Standard-m 

ROP  Local . 

30,722 

11,442 

31,103 

12,542 

Preprint  Local 

85,186 

73,874 

ROP  National . 

1,558 

1,757 

Preprint  National . 

185 

Classified.. 

16,488 

17,062 

Total . 

.  134,139 

11,442 

123,796 

12,542 

Herald  Journal-e 

ROP  Local . 

27,252 

7,558 

28,320 

7,208 

Preprint  Local . 

90,502 

79,631 

ROP  National . 

1,320 

1,534 

Preprint  National . 

185 

Classilied. 

15,783 

16,505 

Total  . 

.  135,042 

7,558 

125,990 

7,208 

Herald  American-S 

ROP  Local . 

15,316 

449 

19,796 

592 

Preprint  Local . 

75,546 

85,602 

ROP  National . 

830 

1,676 

Preprint  National . 

10,837 

12,172 

Classified 

13,100 

16,857 

Total . 

.  115,629 

449 

136,103 

592 

GRAND  TOTAL.. 

.  384,810 

19,449 

385,889 

20,342 

YEAR  TO  DATE.. 

.  3,452,804 

179,954  3,117,340 

170,741 

TACOMA, 

WASH. 

Morning  News  Tribune-m 

ROP  Local . 

48,173 

1,829 

44,828 

1,835 

Preprint  Local . 

70,635 

17,385 

56,606 

13,497 

ROP  National . 

12,576 

485 

9,818 

258 

Preprint  National . 

16,113 

40 

17,315 

1,003 

Classilied . 

47,255 

1,909 

52,635 

1,856 

GRAND  TOTAL.. 

.  194,752 

21,648 

181,202 

18,449 

YEAR  TO  DATE.. 

.  1,668,187 

246,400  1,583,715 

163,841 

TOLEDO, 

OHIO 

Blade-e 

ROP  Local . 

29,398 

5,307 

30,083 

6,087 

Preprint  Local . 

24,633 

19,908 

ROP  National . 

1,860 

76 

1,955 

4 

Preprint  National . 

1,008 

Classified 

16,878 

574 

16,006 

656 

Total . . 

73,777 

5,957 

67,952 

6,747 

Blade-S 

ROP  Local . 

16,282 

20,431 

Preprint  Local . 

47,817 

47,754 

ROP  National . 

866 

2.699 

Preprint  National . 

14,616 

17,955 

Classified 

11,273 

13,390 

Total . 

90,854 

102,229 

GRAND  TOTAL.. 

.  164,631 

5,957 

170,181 

6,747 

YEAR  TO  DATE.. 

.  1,468,825 

55,881  1,461,648 

66,307 

TOPEKA, 

KAN, 

Capital  Journal-m 

ROP  Local . 

48,062 

53,470 

Preprint  Local . 

20,668 

56,220 

9,153 

73,619 

ROP  National . 

1,422 

997 

Preprint  National . 

7,341 

79 

9,658 

Classified . 

27,381 

28,073 

GRAND  TOTAL... 

97,553 

63,561 

92,073 

83,277 

YEAR  TO  DATE... 

891,404 

571,622 

849,617 

641,720 

1992  1991 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

TORRANCE, 

CAUF. 

Daily  Breeze-eS 

ROP  Local . 

43,667 

49,317 

Preprint  Local 

74,487 

74,487 

ROP  National . 

4,509 

5,713 

Preprint  National . 

18,330 

18,330 

Classilied . 

48,949 

60,145 

GRAND  TOTAL... 

189,942 

207,992 

YEAR  TO  DATE...  1,782,691 

1,837,274 

TROY,  OHIO 

Daily  News-eS 

ROP  Local . 

16,120 

14,232 

ROP  National . 

432 

231 

Classified . 

11,302 

10,796 

GRAND  TOTAL... 

27,854 

25,259 

YEAR  TO  DATE... 

233,634 

219,808 

TULSA,  OKLA, 

Worid-m 

ROPLocai . 

31,669 

1,630 

31,031 

1,744 

Preprint  Local . 

2,584 

911 

2,788 

472 

ROP  National . 

1,621 

720 

Preprint  National . 

123 

67 

25 

Classified 

32,042 

29,399 

Total . 

68,039 

2,608 

63,938 

2,241 

Tribune-e 

ROPLocai . 

32,918 

2,221 

31,241 

1,744 

Preprint  Local . 

2,584 

911 

2,788 

472 

ROP  National . 

1,555 

720 

Preprint  National . 

123 

67 

25 

Classified 

30,715 

29.233 

Total . 

67,895 

3,199 

63,982 

2,241 

World-S 

ROPLocai . 

20,105 

23,747 

Preprint  Local . 

7,057 

5,692 

ROP  National . 

1,538 

2,012 

Preprint  National . 

2,233 

2,859 

Classilied 

19,879 

22,431 

Total  . 

50,812 

56,741 

GRAND  TOTAL... 

186,746 

5,807 

184,661 

4,482 

YEAR  TO  DATE... 

1,627,745 

54,199  1,695,340 

48,971 

TWIN  FALLS,  IDAHO 

Times  News-mS 

ROP  Local . 

28,491 

25,276 

Preprint  Local . 

70,137 

59,392 

ROP  National . 

77 

467 

Preprint  National . 

120 

Classified . 

23,822 

22,016 

GRAND  TOTAL... 

122,527 

107,271 

YEAR  TO  DATE... 

N/A 

WASHINGTON,  PENN. 

Observer-Reporter-m 

ROP  Local . 

21,195 

17,897 

Preprint  Local . 

32,314 

22,511 

ROP  National . 

902 

437 

Preprint  National . 

516 

903 

Classilied . 

30,219 

25,575 

Total . 

85,146 

67,323 

Observer-Reporter-S 

ROPLocai . 

7,142 

6,313 

Preprint  Local . 

27,864 

30,573 

ROP  National . 

664 

89 

Preprint  National . 

17,286 

Classilied . 

9,642 

7,699 

Total . 

62,598 

44,674 

GRAND  TOTAL... 

147,744 

111,997 

YEAR  TO  DATE... 

1,114,363 

1,042,775 

WICHITA  FALLS,  TEXAS 

Times  Record  News-mS 

ROPLocai . 

37,140 

41,171 

ROP  National . 

1,009 

830 

Classified . 

27,408 

31,962 

GRAND  TOTAL... 

65,557 

73,963 

YEAR  TO  DATE...  N/A 


♦Indicates  newspapers  reporting  figures  in  lines. 
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1992  1991 


FULL 

PART 

FUU  PART 

RUN 

RUN 

RUN  RUN 

WINDSOR,  ONT. 

Star.e* 

ROP  Local . 

458.321 

509.809 

Piqirinl  Local 

849.578 

787.390 

ROP  National 

166.303 

164.228 

Preprint  National . 

207.395 

80.416 

Ciassired 

326.496 

318.197 

BRAND  TOTAL.. 

.  2.008.093 

1.860.040 

YEAR  TO  OATE.. 

.  16.101.462 

16.197.352 

'Note:  Figures  given  in  modular  agate  lines. 

WINSTON-SAUM, 

N.C. 

Joumal-m 

ROPLocal . 

42.583 

8.570 

49,976 

8.657 

Preprint  Local 

10.045 

17,157 

8.497 

11.666 

ROP  National 

1.489 

1.929 

Preprint  NaioMi 

88 

704 

616 

704 

Cl^ied  . 

42.580 

39,178 

Talat . 

96.785 

26.431 

100,196 

21,027 

Joumat-S 

ROPLocal . 

16.427 

1.418 

19.440 

2,140 

Preprint  Local 

7,439 

23.677 

9.091 

28,570 

ROP  National 

1^51 

1.446 

Preprint  National . 

9.680 

13,207 

Classiried . 

19.199 

20,915 

Total  . 

53.996 

25.095 

64.099 

30,710 

GRANO  TOTAL.. 

.  150.781 

51,526 

164,295 

51,737 

YEAR  TO  OATE.. 

.  1.357,166 

502,195 

1,299,347 

481.280 

♦Indicates  newspapers  reporting  figures  in 

lines. 

Ex^newspaper 
site  may  become 
parking  lot 

THE  FORMER  HOME  of  the  defunct 
Dallas  Times  Herald  may  be  demolished 
and  the  site  turned  into  a  parking  lot  if 
a  Cincinnati  real  estate  developer  fol¬ 
lows  through  on  his  purchase  agree¬ 
ment. 

Manuel  Chavez,  owner  of  Parking 
Co.  America,  has  signed  a  contract  to 
purchase  the  downtown  Dallas  building 
from  its  owner,  A.H.  Belo  Corp. 

“The  paperwork  is  in  the  process  of 
going  through  the  title  company,”  said 
Jeremy  L.  Halbreich,  president  and 
general  manager  of  the  Dallas  Morning 
Hews,  also  owned  by  Belo. 

Belo  bought  the  Times  Herald  for 
$55  million  last  December  after  the  pa¬ 
per  ceased  publication  because  of  finan¬ 
cial  problems.  — AP 

New  company 

CM  PUBLISHING  WAS  recently 
formed  by  T.j.  “Turk”  Tergliafera,  who 
is  president  and  publisher  of  the  three 
weeklies. 

Tergliafera  last  worked  as  publisher 
of  journal  Register  Co.’s  Daily  Local 
News  in  West  Chester,  Pa. 


Open  meetings 
provision 
is  restored 

A  PROVISION  OF  California’s  open 
meetings  law  that  requires  local  gov¬ 
ernments  to  post  public  notices  of 
meetings  is  back  in  effect  after  being  re¬ 
moved  for  allegedly  costing  too  much. 

Gov.  Pete  Wilson  recently  signed  a 
bill  restoring  the  provision,  which  was 
suspended  during  the  budget  battle  be¬ 
tween  Wilson  and  the  Legislature  this 
summer. 

State  officials  said  the  cost  of  the  re¬ 
quirement  was  prohibitive,  noting  that 
the  state  reimburses  local  bodies  for 
posting  the  notice. 

The  new  measure,  which  was  carried 
by  Sen.  Quentin  Kopp  (Ind.-San  Fran¬ 
cisco),  was  passed  by  the  Legislature  in 
early  October. 

Terry  Francke,  executive  director  of 
the  California  First  Amendment  Coali¬ 
tion,  contends  that  the  cost  of  printing 
and  posting  a  meeting  notice  is  mini¬ 
mal  and  has  been  greatly  exaggerated 
by  city  and  county  governments. 

McClatchy  News  Service  reported 
that  Sacramento  County  officials  have 
told  the  state  that  posting  notices  costs 
$167,000  a  year. 

Denver  daily 
unveils  new 
magazines 

THE  DENVER  ROCKY  Mountain 
News  has  unveiled  two  new  weekly 
magazines. 

Spotlight,  a  liftout  entertainment  sec¬ 
tion,  provides  expanded  arts  coverage 
and  features  a  roundup  of  News  critics’ 
choices.  It  also  runs  a  “Profile  in  the 
Arts”  feature  and  a  “Snapshots”  column 
of  behind-the-scenes  snippets. 

The  second  publication,  Colorado 
People,  is  the  new  theme  for  the  Sunday 
magazine.  It  highlights  interesting  peo¬ 
ple  with  a  Colorado  connection,  in¬ 
cluding  a  cover  personality  profile. 

In  addition,  veteran  News  columnist 
Bill  Husted  writes  a  gossip  column,  and 
Denver’s  neighborhoods  are  examined. 

Another  innovation  at  the  paper  is 
FreshPrint,  a  weekly  page  written  by 
Denver  area  high  school  students.  The 
Friday  page  includes  news,  features  and 
commentary  from  a  student  perspective. 

The  correspondents,  who  were  re¬ 
cruited  from  journalism  classes  at  pub¬ 
lic  and  private  high  schools,  have  writ¬ 


ten  about  such  topics  as  school  dress 
codes,  politics,  religion  in  school,  sex 
and  dating,  popular  music  and  televi¬ 
sion  shows  for  teens. 

Most  of  the  contributors  attended  a 
workshop  in  September  at  the  News, 
where  reporters  and  editors  gave  them 
advice  about  writing  for  the  page. 

Chicago  Sun-Times 
donates  to 
public  schools 

THE  CHICAGO  SUN-TIMES  said  it 
will  organize  a  new  foundation  to  support 
extracurricular  activities  in  city  public 
schools,  where  budget  cuts  had  led  prin¬ 
cipals  to  cancel  winter  and  spring  sports. 

The  newspaper  made  an  initial 
$100,000  donation  to  the  effort  and 
will  chip  in  half  of  the  proceeds  from  a 
new  home-delivery  subscription  cam¬ 
paign,  officials  said. 

“This  current  threat  that  would  shut¬ 
ter  programs  from  girls’  basketball  to 
school  newspapers  was  just  too  urgent 
for  us  to  ignore,”  said  Sun-Times  pub¬ 
lisher  Sam  S.  McKeel  in  a  statement. 

The  paper  also  called  for  support 
from  other  city  media  and  businesses  to 
prevent  cancellation  of  winter  and 
spring  sports  as  well  as  non-athletic  ac¬ 
tivities  beginning  in  January.  WSCR- 
AM  radio  already  has  agreed  to  help. 

Some  principals  have  called  for  sup¬ 
port  from  city  professional  sports  teams 
to  make  up  the  43%  cut  in  the  activi¬ 
ties  budget,  but  none  have  stepped 
forward.  — AP 

Layoffs  at 
Altoona  paper 

THE  ALTOONA  (PA.)  MIRROR  said 
it  was  permanently  laying  off  seven  of 
its  56  newsroom  employees. 

“Because  the  economy  is  slow,  there 
isn’t  enough  revenue  to  support  the 
kind  of  newsroom  budget  we  had,”  said 
acting  managing  editor  Tom  Gibb. 

Those  laid  off  were  two  staffers  in  the 
Mirror’s  Huntingdon  bureau,  two 
starters  in  the  Blair  County  bureau,  one 
sportswriter  and  two  secretaries,  the  pa¬ 
per  said. 

The  Mirror  retained  45  full-time 
staffers  and  four  part-time  staffers  in  the 
newsroom. 

The  Mirror  and  its  parent  company, 
Thomson  Newspapers,  said  they  would 
help  the  reporters  find  jobs  at  other 
Thomson  newspapers.  — AP 
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Legal  Briefe 


N-^ 

No  need  to  mail 
Ohio  public  records 

THE  OHIO  SUPREME  Court  has  held 
that  custodians  of  public  records  are 
not  obliged  to  mail  them. 

The  4-3  ruling  in  September  came  in 
the  case  by  Ann  Fenley,  a  Dayton  ge¬ 
nealogist  who  wanted  the  Ohio  Histor¬ 
ical  Society  to  mail  her  death  certifi¬ 
cates  for  25^  plus  postage. 

The  majority  ruled  that  state  public 
records  law  requires  only  that  records 
be  made  available  for  inspection  during 
business  hours  and  that  copies  be  pro¬ 
vided  at  cost. 

It  said  the  public  policy  issues  raised 
were  “better  addressed  by  the  General 
Assembly  than  by  this  court.” 

The  main  issue  was  money.  The  His¬ 
torical  Society  charges  $7  for  a  copy  of 
a  death  certificate  by  mail,  and  250  at 
its  offices. 

In  a  dissenting  opinion,  Justice  An¬ 
drew  Douglas  said,  “Today  a  majority  of 
this  court  takes  another  whack  at  the 
public  records  law,”  which  states  that 
custodians  “should  facilitate  broader 
access  to  public  records.”  He  argued 
that  the  decision  had  the  effect  of  bar¬ 
ring  access  to  records  by  people  who 
cannot  get  to  them. 

In  a  separate  dissent,  justice  j.  Craig 
Wright  said  the  court  “may  well  be 
sanctioning  the  violation  of  the  Ameri¬ 
cans  With  Disabilities  Act  of  1990  . . . 
if  we  do  not  place  a  duty  on  custodians 
of  public  records  to  respond  to  reason¬ 
able  requests.”  — George  Gameau 


RICO  a  no-'go 
in  attacking  press 

NEWSPAPERS,  EVEN  LIBELOUS 
ones,  may  not  be  sued  under  the  Racke¬ 
teer  Influenced  and  Corrupt  Organiza¬ 
tions  Act,  a  California  appeals  court 
has  ruled  in  actress  Joan  Collins’  suit 
against  the  national  supermarket 
tabloid  Globe. 

Collins  sued  for  libel,  invasion  of  pri¬ 
vacy  and  RICO  violations  over  pictures 
of  her  and  a  male  guest  taken  at  her 
French  home.  The  Globe’s  1991  spread 
was  headlined,  “Him  Tarzan,  Me  Joan.” 

“We  hold  that  as  a  matter  of  law, 
distribution  of  a  newspaper,  even  if 
that  newspaper  contains  an  ‘injurious 
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falsehood,’  is  not  an  act  of  ‘racketeer¬ 
ing’  for  purposes  of  satisfaction  of  the 
RICO  requirement  of  illegal  conduct,” 
California’s  2nd  District  Court  of  Ap¬ 
peal  said. 

Siding  with  Globe  attorney  Paul  M. 
Levy  of  the  firm  Deutsch,  Levy  &  En¬ 
gel,  the  court  ruled  that  Collins’  RICO 
charges  were  “nothing  more  than  an  at¬ 
tempt  to  avoid  the  protections  given  to 
speech  by  simply  affixing  labels  other 
than  invasion  of  privacy  and  defama¬ 
tion.” 

Reversing  a  trial  court’s  decision,  the 
appeals  court  said,  “Rico  was  intended 
to  combat  organized  crime,  not  to  pro¬ 
vide  triple  damages  to  every  tort 
claimant.”  — George  Gameau 


Newspaper 
sues  judge 

A  LEGAL  NEWSPAPER’S  running 
feud  with  the  presiding  judge  of  the  Los 
Angeles  Superior  Court  took  a  new 
turn  recently  when  the  paper  sued  the 
judge  in  his  own  court. 

The  suit,  which  grew  out  of  a  lam¬ 
pooning  memo,  charged  Judge  Ricardo 
Torres  with  false  imprisonment,  inten¬ 
tional  infliction  of  mental  distress  and 
violation  of  federal  civil  rights.  It  seeks 
a  total  of  $285,000  in  damages. 

Three  employees  of  the  Metropolitan 
News-Enterprise,  which  has  been  a  con¬ 
sistent  critic  of  Torres,  distributed  the 
memo  last  July  14  in  the  downtown 
courthouse.  Pasted  over  Judge  Torres’ 
official  letterhead,  the  note  warned 
that  court  authorities  would  search 
judges’  chambers  for  “contraband” 
Met/News  copies. 

Earlier,  Torres  had  ruled  that  judges 
could  either  subscribe  to  Met/News  or 
its  competitor,  the  Los  Angeles  Daily 
Journal,  but  not  both.  The  court  pays 
for  the  subscriptions. 

Met/News  publisher  Roger  Grace, 
whose  paper  has  called  Torres  a 
“despotic  twit,”  a  “petty  spiteful  auto¬ 
crat”  and  the  “Queeg  of  Hill  Street,” 
said  he  wrote  the  memo  as  a  gag.  Grace 
also  asserted  that  Torres’  decision  on 
newspaper  choices  led  to  a  drop  of  over 
300  Met/News  subscriptions  in  the 
courthouse,  resulting  in  a  loss  of 
$36,000  annually. 

Torres  was  not  amused  by  the  memo 
and  began  contempt  proceedings 


against  the  trio.  He  dropped  the  action 
after  the  employees  sent  him  a  letter 
saying,  “We  regret  any  disruption”  the 
memo  might  have  caused  the  court. 

Subsequently,  Met/News  and  the 
three  filed  claims  for  damages  against 
the  state  of  California,  alleging  that 
Torres  misused  his  contempt  powers. 

Scott  Patrick,  one  of  the  three 
staffers,  said  the  suit  had  been  filed  after 
the  state  had  rejected  the  claims. 

The  plaintiffs  are  Metropolitan  News 
Co.,  Grace  and  Patrick.  The  suit  re¬ 
peats  the  allegation  that  Torres  misused 
his  contempt  authority.  It  also  includes 
causes  of  action  for  libel,  based  on 
quotes  attributed  to  Torres  in  an  Editor 
&  Publisher  article. 

In  an  interview  with  E&P,  Torres  de¬ 
nied  Patrick’s  statement  that  the  judge 
had  told  him  he  was  not  entitled  to  an 
attorney  when  the  three  were  stopped 
by  a  bailiff  and  brought  before  Torres 
in  chambers. 

The  suit  also  listed  another  cause 
for  libel  in  Torres’  comment  to  E&P 
that  he  was  submitting  the  memo  to 
the  district  attorney’s  office  for  inves¬ 
tigation  of  forgery.  The  district  attor¬ 
ney  took  no  action  on  the  submis¬ 
sion.  — M.L.  Stein 

Discrimination 
suit  filed 

PHILADELPHIA  NEWSPAPERS  INC. 
was  accused  of  discrimination  by  a  for¬ 
mer  mailroom  employee  who  says  he 
was  harassed  and  fired  because  he  is 
black. 

In  a  federal  lawsuit,  William  Hick¬ 
son  says  he  was  fired  May  5,  1989,  af¬ 
ter  10  years  with  the  newspaper  com¬ 
pany.  The  dismissal  came,  the  lawsuit 
says,  one  day  after  two  supervisors  al¬ 
lowed  a  co-worker  to  insult  him  racial¬ 
ly- 

Hickson  says  the  same  co-worker 
also  attacked  him  a  few  blocks  from  the 
newspaper  building  with  brass  knuckles 
and  a  knife. 

Hickson  filed  a  complaint  alleging 
discrimination  with  the  Equal  Employ¬ 
ment  Opportunity  Commission  and  re¬ 
ceived  EEOC  backing  for  the  lawsuit  in 
July. 

PNI  publishes  the  Philadelphia  Inquir¬ 
er  and  the  Daily  News. 

The  suit  seeks  reinstatement,  back 
pay  and  unspecified  damages.  — AP 


cate  executives’  attitudes  toward  news¬ 
papers  and  newspaper  editors,  was  con¬ 
ducted  a  year  after  the  NFC  had  polled 
newspaper  editors  about  syndicates 
(E(S?P,  Oct.  12, 1991).  Many  of  the  1991 
poll  respondents  also  stressed  the  impor¬ 
tance  of  reaching  younger  readers. 

A  number  of  syndicate  executives 
answering  the  1992  survey  said  they 
also  see  the  need  for  additional  features 
of  a  light  nature. 

“Humor  has  always  been  a  fertile  field 
for  us,  and  it’s  maybe  even  better  today 
than  before,’’  commented  Salem,  adding 
that  humor  aimed  at  young  readers 
would  be  the  “double-barreled”  ideal. 

Another  area  of  questioning  con¬ 
cerned  breaks  for  creators,  with  43%  of 
syndicate  executives  strongly  agreeing 
and  21%  somewhat  agreeing  that  vaca¬ 
tions  should  be  granted. 

Also,  21%  of  syndicate  respondents 
strongly  agreed,  25%  somewhat  dis¬ 
agreed,  and  15%  strongly  disagreed 
with  editors  paying  for  reruns  while  cre¬ 
ators  take  a  sabbatical. 

One  survey  “surprise,”  according  to 
Salem,  was  in  the  area  of  electronic  in- 


More  features  for 
younger  readers 


That’s  what  syndicates  feel  they  should  provide 
according  to  a  poll  released  at  Phoenix  meeting 


by  David  Astor 


IF  NEWSPAPERS  ARE  to  be  as  im¬ 
mortal  as  the  phoenix,  they  need  to 
continually  renew  themselves  with 
young  readers. 

This  was  a  major  conclusion  rising 
from  the  results  of  a  survey  announced 
at  the  recent  Newspaper  Features 
Council  meeting  in  Phoenix,  which 
shares  a  name  with  the  mythical  Egypt¬ 
ian  bird. 

The  NFC  poll  asked  syndicate  exec¬ 
utives  what  kind  of  material  they  could 
offer  that  would  most  help  newspapers 
attract  new  readers.  The  top  answer  by 
far  among  the  more  than  40  respon¬ 
dents?  Features  aimed  at  young  people. 

Syndicates  have  actually  launched 
quite  a  few  youth-oriented  features  in 
recent  years,  but  there  seems  to  be  a 
need  for  even  more. 

“There  are  so  many  activities  other 
than  newspaper  reading  to  attract 
young  people,”  said  Universal  Press 
Syndicate  vice  president/editorial  di¬ 
rector  Lee  Salem,  who  presented  the 


Lee  Salem 


survey  results  at  the  NFC  meeting. 
“Many  not  only  do  not  care  to  read 
newspapers,  they  do  not  care  to  read 
much  of  anything.  They  have  been 
raised  on  a  diet  of  tv,  so  why  should 
they  switch  to  newspapers  now? 

“But  if  anyone  could  help,”  Salem 
added,  “maybe  it’s  the  syndicates  . . . .” 

The  survey,  which  focused  on  syndi- 


Trtbune  Media  Services  and  the  New  York  Times  Syndicate/News  Service  were  among  the  companies  with  booths  in  Phoenix. 
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‘Qarfield*  creator  Jim  Doris  (center)  of  United  Feature  Syndicate  is  co-chair  of  the  Inter¬ 
national  Mtueum  of  Cartoon  Art  building-fund  campaign  that  Mort  Walker  (left)  dis¬ 
cussed  at  the  NFC’s  Phoenix  meeting.  Other  museum  board  members  gathering  recently 
in  Boca  Raton,  Fla.,  included  NFC  |)rojects  committee  co-chair  Catherine  Walker  (sec¬ 
ond  from  left),  King  president  Joseph  D'Angelo  (second  from  right),  and  building  fund 
co-chair  Melba  Urbanefc  (right),  a  South  Florida  philanthropist. 


Finally,  81%  of  the  syndicate  respon¬ 
dents  strongly  agreed  that  editors  with 
buying  authority  should  see  syndicate 
salespeople  and  not  delegate  this  to 
subordinates,  and  53%  of  the  syndica¬ 
tors  strongly  agreed  that  editors  rather 
than  committees  should  pick  features. 

Another  NFC  meeting  speaker.  Met¬ 
ropolitan  Sunday  Newspapers  president 
Carmen  Willix,  discussed  the  “Crisis  in 
Comics”  earlier  in  the  day. 

Willix  said  that  MSN’s  Metro-Puck 
Comics  Network  has  managed  to  bring 
somewhat  more  national  advertising 
to  Sunday  comics  sections  in  recent 
years  (E&P,  Aug.  10,  1991),  but  added 
that  linage  is  still  not  enough  to  pre¬ 
vent  these  sections  from  being  a  rev¬ 
enue  drain  on  many  papers.  So  a  large 
number  of  newspapers,  she  observed, 
have  reduced  the  number  of  Sunday 
comic  pages  and  squeezed  in  more 
strips  per  page. 

One  positive  development,  Willix 
told  attendees,  was  the  NFC  board  of 
directors  having  formed  a  committee 
on  the  future  of  comics  during  a  meet¬ 
ing  that  morning. 

NFC  president  Robert  Reed  told 
E&P  that  the  committee  will  look  into 
ways  of  increasing  Sunday  comics  ad¬ 
vertising,  using  new  technologies  to  im¬ 
prove  the  appearance  of  these  sections, 
doing  more  promotion  of  comics  to  the 
public,  and  so  on. 

“There  are  several  different  areas  we 
want  to  explore,”  said  Reed,  who  is 
chairman  of  Tribune  Media  Services. 

Three  King  Features  Syndicate-dis¬ 


tributed  people  also  spoke  at  the  NFC’s 
general-membership  meeting. 

One  of  them  was  “Beetle  Bailey”  cre¬ 
ator  Mort  Walker  of  King  Features 
Syndicate,  who  offered  an  update  on 
the  International  Museum  of  Cartoon 
Art’s  move  to  Boca  Raton,  Fla.  (E&P, 
Aug.  8,  1992). 

The  founder  of  the  18'year-old  mu¬ 
seum  said  a  fund-raising  campaign  is 
getting  under  way  to  raise  $8.8  million 
for  the  museum’s  new  building. 

Another  King  cartoonist,  “The  Fami¬ 
ly  Circus”  creator  Bil  Keane,  gave  a 
“chalk  talk”  with  the  help  of  his  son  Jeff, 
who  assists  him  with  his  comic  panel. 

The  other  speaker  from  King’s  talent 
roster  was  columnist/author  Heloise, 
who  talked  about  the  ups  and  downs  of 
doing  book  tours. 

Executives  from  King  and  a  number 
of  other  syndicates  discussed  their  new 
features  during  the  third  annual  “Year 
in  Syndicates”  session  hosted  by  NFC 
program  chairman  and  secretary/trea¬ 
surer  Ron  Patel,  who  is  associate  man¬ 
aging  editor/features  at  the  Philadelphia 
Inquirer. 

Those  speaking  (in  order  of  appear¬ 
ance)  included  Washington  Post  Writ¬ 
ers  Group  (WPWG)  editorial  direc¬ 
tor/general  manager  Alan  Shearer, 
New  York  Times  Syndicate  (NYTS) 
and  New  York  Times  News  Service 
promotion  manager  Susan  Sawyer, 
King  sales  manager  Paul  Eberhart, 
Chronicle  Features  editor/general 
manager  Stuart  Dodds,  United  Media 
vice  president/executive  editor  Diana 


Loevy,  Los  Angeles  Times  Syndicate 
executive  editor  Steve  Chistensen, 
Creators  Syndicate  president  Rick 
Newcombe,  Tribune  Media  vice  presi¬ 
dent/sales  Walter  Mahoney,  and  Uni¬ 
versal’s  Salem. 

Universal,  Tribune,  Creators,  United, 
King,  and  NYTS  also  set  up  booths  in 
Phoenix  to  display  some  of  their  features 
to  attendees  at  the  American  Associa¬ 
tion  of  Sunday  and  Feature  Editors  con¬ 
vention  that  followed  the  NFC  meeting. 

Speaking  of  editors,  Houston  Chroni¬ 
cle  executive  vice  president/editor  Jack 
Loftis  was  presented  with  the  NFC’s 
Jester  Award  for  service  to  the  features 
business  at  a  luncheon  that  subsequent¬ 
ly  featured  a  speech  by  film  critic 
Michael  Medved. 

In  another  NFC  action,  WPWG’s 
Shearer  was  elected  to  the  organiza¬ 
tion’s  30-person  board  of  directors, 
which  includes  syndicate  executives, 
newspaper  editors,  cartoonists,  colum¬ 
nists,  and  others. 

Also,  Reed  said  the  NFC  board  ap¬ 
proved  a  lower-cost  membership  rate 
for  smaller  syndicates.  Companies  with 
under  $500,000  in  gross  revenues  will 
be  charged  $250  a  year,  while  bigger 
ones  will  continue  to  pay  $  1 ,250.  BECT 
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Syndicates/News  Services 

Cabletext  will  end 

TRIBUNE  MEDIA  SERVICES  will 
end  its  Orlando-based  cabletext  opera¬ 
tion  effective  Jan.  1,  and  move  its 
Voice  News  Network  audiotex  business 
to  Chicago  by  March. 

The  cabletext  services  —  which  in¬ 
clude  NewsPlus,  SportsPlus,  and  Busi- 
nessPlus  —  combine  computer-generat¬ 
ed  text  and  graphics  primarily  viewed 
on  cable  systems. 

“Unfortunately,  after  many  years  of 
exceptional  effort,  TMS  has  been  un¬ 
able  to  sustain  growth  in  the  cabletext 
market,”  said  TMS  president  David 
Williams,  adding  that  “the  current  eco¬ 
nomic  realities  no  longer  allow  us  to 
continue”  the  operation. 

Williams  further  stated,  “The  Voice 
News  Network  is  now  our  primary  elec¬ 
tronic  publishing  activity.  When  we 
purchased  VNN,  it  was  located  in  Or¬ 
lando  because  of  the  synergies  with  ca¬ 
bletext.  With  cabletext  no  longer  in 
existence,  VNN  will  be  relocated  to 
Chicago,  [where  it]  will  benefit  by  be¬ 
ing  closer  to  other  development  pro¬ 
jects  and  related  resources.” 

VNN  provides  recorded  news  and 
entertainment  services  designed  to  be 
heard  on  the  telephone.  Customers  in¬ 
clude  newspapers,  directories,  and 
telecommunications  companies  nation¬ 
wide. 

Thirty-two  of  the  70  TMS  staffers  in 
Orlando  are  expected  either  to  lose 
their  jobs  or  be  transferred  to  Chicago. 
TMS  has  approximately  235  employees 
altogether  in  its  Chicago,  Orlando,  and 
Glens  Falls,  N.Y.,  offices. 

The  cabletext  and  VNN  develop¬ 
ments  will  not  affect  syndicate  opera¬ 
tions,  according  to  a  TMS  spokesperson. 

Breathed  accident 

“BLOOM  COUNT  Y”/“OUTL  AND” 
creator  Berkeley  Breathed  has  been  seri¬ 
ously  injured  in  a  Louisiana  boating  ac¬ 
cident. 

The  Washington  Post  Writers 
Group  cartoonist  was  researching  an  ar¬ 
ticle  on  high-speed  boats  for  a  national 
boating  magazine  when  he  was  thrown 
into  the  water.  Breathed  was  struck  by 
the  boat’s  propeller,  which  nearly  sev¬ 
ered  his  right  arm. 

Following  surgery.  Breathed  said  his 
doctors  expect  a  complete  recovery.  He 
added  that,  since  he  is  left-handed,  he 
will  probably  miss  only  a  week  of  draw¬ 


ing  “Outland.”  His  250  newspaper 
clients  were  sent  a  previously  published 
strip  for  Dec.  13. 

The  35-year-old  Breathed  —  who 
started  the  Sunday-only  “Outland”  in 
1989  after  ending  the  Pulitzer  Prize-win¬ 
ning  “Bloom  County”  —  previously  suf¬ 
fered  a  serious  back  injury  in  a  1986  ul¬ 
tralight  plane  crash. 

‘Baby  Blues’  wins 

“BABY  BLUES”  BY  Jerry  Scott  and  Rick 
Kirkman  was  the  winner  of  a  recent  Ari- 
zona  Republic  comics  poll  that  drew  more 
than  6,000  reader  respondents. 


Rick  Kirkman  and  Jerry  Scott. 


It  is  rare  for  a  strip  as  young  as  “Baby 
Blues,”  which  Creators  Syndicate 
launched  less  than  three  years  ago,  to  do 
so  well  in  a  newspaper  survey. 

Finishing  second  through  fifth  were 
“The  Far  Side”  by  Gary  Larson  of  Uni¬ 
versal  Press  Syndicate,  “The  Family 
Circus”  by  Bil  Keane  of  King  Features 
Syndicate,  “FoxTrot”  by  Bill  Amend  of 
Universal,  and  “Peanuts”  by  Charles 
Schulz  of  United  Feature  Syndicate. 

The  Republic  published  the  poll  re¬ 
sults  the  same  day  as  the  Newspaper  Fea¬ 
tures  Council  meeting  in  Phoenix  (cov¬ 
ered  on  Pages  46  and  47). 

In  another  comics  survey,  Escondido 
(Calif.)  Times  Advocate  readers  chose 
“Calvin  and  Hobbes”  by  Bill  Watterson 
of  Universal  as  their  favorite  strip. 

The  next  four  finishers  were  “For  Bet¬ 
ter  or  For  Worse”  by  Lynn  Johnston  of 
Universal,  “Luann”  by  Greg  Evans  of 
North  America  Syndicate,  “Crank¬ 
shaft”  by  Tom  Batiuk  and  Chuck  Ayers 
of  Universal,  and  “Blondie”  by  Dean 
Young  and  Stan  Drake  of  King. 

“Calvin  and  Hobbes”  also  won  the 
daily  favorite  category  of  a  poll  conduct¬ 


ed  by  the  West  Nyack,  N.Y.-based  Rock¬ 
land  Joumal'News. 

Tied  for  second  were  “For  Better  or 
For  Worse,”  “Luann,”  “Blondie,” 
“Doonesbury”  by  Garry  Trudeau  of  Uni¬ 
versal,  and  “Hagar  the  Horrible”  by 
Chris  Browne  of  King.  Tied  for  third 
were  “Cathy”  by  Cathy  Guisewite  of 
Universal,  “Garfield”  by  Jim  Davis  of 
United,  and  “The  Family  Circus.” 

In  the  Sunday  category,  the  top  five 
Journal-News  finishers  were  “Rose  Is 
Rose”  by  Pat  Brady  of  United,  “Cathy,” 
“Calvin  and  Hobbes,”  “The  Far  Side,” 
and  “Blondie.” 

At  Copley  bureau 

JOHN  ROFE  HAS  joined  the  Los  An¬ 
geles  bureau  of  Copley  News  Service  as 
City  Hall  reporter. 

Rofe,  32,  covered  downtown  L.A.  for 
three  years  for  the  Los  Angeles  Daily 
News,  and  more  recently  reported  on  re¬ 
gional  politics  for  the  South  Bay  Daily 
Breeze. 

He  has  also  worked  for  Garden  State 
Newspapers  in  New  Jersey  as  well  as  the 
Queens  Tribune  in  New  York. 

Rofe,  who  has  studied  abroad  and  is 
fluent  in  French,  holds  a  bachelor’s  de¬ 
gree  in  American  politics  from  Colum¬ 
bia  University. 

Russian  cartoons 

AN  EXHIBIT  OF  Russian  cartoons  and 
graphics  will  be  at  the  National  Press 
Club  in  Washington,  D.C.,  until  Nov. 
30. 

“Glasnost  in  Cartoons”  will  then  be 
on  display  from  Feb.  1  to  March  19  at 
Ohio  State  University. 

The  show  is  curated  by  Jerry  Robin¬ 
son,  whose  Cartoonists  &  Writers  Syn¬ 
dicate  distributes  the  work  of  artists  from 
Russia  and  numerous  other  countries. 

Felt  prez  might  fall 

KING  FEATURES  SYNDICATE 
columnist  Charley  Reese  was  one  of  the 
few  pundits  predicting  George  Bush’s 
defeat  when  the  president  was  riding 
high  in  the  polls  last  year. 

According  to  a  press  release  from 
Reese,  he  wrote  that  Bush  would  lose  in 
a  column  released  Sept.  16,  1991. 

Reese  is  a  member  of  the  Orlando  Sen- 
tinel’s  editorial  board. 
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Bozo  clowns 
about  price  hike 

IT  HAPPENS  ALL  the  time.  Raise  the 
cover  price  of  your  newspaper,  and 
some  clown  is  right  there  to  criticize 
you. 

That’s  what  happened  —  literally  — 
to  the  Chicago  Tribune  recently. 

During  a  skit  on  the  morning  chil¬ 
dren’s  tv  program  The  Bozo  Shout,  Bozo 
ripped  up  the  newspaper  being  read  by 
Cooky. 

Bozo,  played  by  actor  Joey  D’Auria, 
complained  that  his  newspaper  had 
“gone  up  to  50y.’’ 

“Not  mine.  Mine’s  35y,’’  said  side- 
kick  Cooky,  played  by  Roy  Brown. 

The  Tribune’s  cover  price  recently 
increased  from  35y  to  50y.  The  rival 
Chicago  SuU'Times  has  launched  an  ag¬ 
gressive  ad  campaign  noting  that  it  still 
costs  35y  at  the  newsstand. 

The  Bozo  barb  appeared  on  WGN- 
TV,  a  superstation  owned  by  Tribune 
Co.,  publisher  of  the  Chicago  Tribune. 

The  slam  was  reported  in  a  recent 
column  by  Sun-Times  broadcast  writer 
Robert  Feder. 

Bank  provides 
newspaper  copies 
for  classroom 

THE  MID-CITY  NATIONAL  Bank, 
Chicago,  is  providing  nine  area  high 
schools  with  classroom  editions  of  the 
Wall  Street  Journal  during  the  school 
year  in  an  effort  to  educate  students 
about  business  and  economic  news. 

Published  monthly,  the  Journal’s 
classroom  edition  carries  articles  writ¬ 
ten  for  the  teen-age  student  reader. 
Teachers  of  designated  classes  receive 
30  copies  of  each  issue,  a  monthly 
teaching  guide  and  other  educational 
supplements  related  to  the  news. 

Bodies  identified 
as  being  those 
of  journalists 

REMAINS  BROUGHT  TO  Honolulu 
from  Cambodia  earlier  this  year  have 
been  identified  as  those  of  three  civil¬ 
ian  journalists  who  disappeared  during 
the  Vietnam  War,  the  United  States 
Pacific  Military  Command  said. 

They  were  Kojiro  Saki  of  CBS  News 
and  Yoshihiko  Waku  and  Roger  Colne 
of  NBC  News,  the  command  said.  Saki 


and  Waku  were  from  Japan  and  Colne 
was  from  France. 

The  three  disappeared  in  a  1970  am¬ 
bush  about  30  miles  south  of  Phnom  Penh. 

The  remains  were  recovered  during  a 
joint  U.S. -Cambodian  excavation  in 
March  and  turned  over  to  U.S.  officials, 
the  command  said. 

The  remains  were  identified  at  the 
U.S.  Army  Central  Identification  Lab¬ 
oratory  in  Honolulu  and,  at  the  re¬ 
quest  of  Cambodian  officials,  will  be 
flown  back  to  Cambodia  for  further 
transfer  to  their  home  countries,  the 
command  said.  — AP 

Daily  switches 
to  twice  weekly 

THE  DOUGLAS  COUNTY  News- 
Press,  Castle  Rock,  Colo.,  has  cut  its 
publication  schedule  from  five  days  a 
week  to  twice  weekly. 

The  5,000-circulation  paper  previ¬ 
ously  published  Tuesday  through  Satur¬ 
day  but  now  publishes  Wednesday  and 
Saturday. 

Publisher  Bob  Lombardi  said  surveys 
showed  readers  wanted  local  news 
packaged  and  delivered  less  frequently. 

Will  Jarrett,  president  of  Westward 
Communications,  the  parent  company 
of  the  News-Press,  said  his  company  also 
is  studying  consolidation  and  renovation 
of  its  newspaper  office  and  printing  facil¬ 
ity  in  downtown  Castle  Rock.  — AP 

English-language 
daily  publishes 
in  Russia 

RUSSIA’S  FIRST  DAILY,  English- 
language  newspaper  hit  the  streets  last 
month,  one  of  a  handful  of  new  West¬ 
ern-style  publications  designed  for  the 
capital’s  growing  foreign  community. 

Launched  seven  months  ago  as  a 
twice-weekly  publication,  the  Moscow 
Times  is  a  16-page,  two-color  newspa¬ 
per.  Unlike  most  Russian  newspapers 
which  depend  on  subsidies  and  sub¬ 
scription  sales  to  keep  afloat,  the 
Moscow  Times  will  rely  primarily  on 
advertising. 

Several  weekly,  English-language 
newspapers  and  magazines  have  recently 
appeared  in  Moscow,  such  as  the  Moscow 
Guardian,  published  by  the  Russian  com¬ 
pany  Commersant,  and  the  Moscow  Tri¬ 
bune,  published  by  Anthony  Louis,  son  of 
the  late  Russian  journalist  Victor  Louis. 

The  Moscow  Times  is  owned  by  a 
group  of  Dutch  investors .  — AP 


Voters 

Continued  from  page  13 
source  for  news  among  the  electorate, 
with  82%  of  respondents  citing  that 
medium  as  the  basis  for  most  of  their 
news  about  the  campaign.  Network  tv 
news  saw  its  percentages  increase  since 
the  September  survey  (55%  v.  37%), 
versus  local  and  CNN  broadcasts, 
which  both  saw  declines  (29%  to  36%, 
and  29%  to  33%,  respectively). 

More  people  used  newspapers  as 
their  primary  source  of  campaign  news 
(57%)  than  in  any  survey  since  the  last 
high  of  55%  in  the  June  1992  poll. 

News  reports  remained  the  over¬ 
whelming  choice  of  respondents  when 
it  came  to  where  they  got  a  better  idea 
of  the  candidates’  stands  on  the  issues. 
Seventy-four  percent  said  they  were 
better  informed  by  news  reports  than 
by  commercials  and  ads  from  the  can¬ 
didates  (22%). 

More  respondents  (58%)  also  cited 
news  reports  as  better  conveying  what 
the  candidates  were  like  personally 
than  did  the  candidates’  ads  (35%). 

For  the  first  time  since  the  October 
1988  survey,  more  people  said  the 
press  had  about  the  right  amount  of 
influence  on  the  outcome  of  the  elec¬ 
tion  (49%)  than  said  the  press  had  too 
much  influence  (46%). 

In  1988,  58%  of  respondents  said 
the  press  had  too  much  influence  and 
36%  said  it  was  about  right.  Those 
who  feel  the  press  has  too  little  influ¬ 
ence  have  yet  to  register  over  6%, 
scoring  only  2%  in  the  latest  poll. 

While  the  majority  of  people  felt 
press  coverage  of  the  president  was  fair 
(61%),  there  was  a  continued  increase 
in  those  who  said  it  was  unfair. 

In  March  1992,  13%  said  coverage 
of  George  Bush  was  unfair. 

That  percentage  increased  to  22% 
in  September  1992  and  stood  at  35% 
in  the  latest  survey. 

Those  who  thought  coverage  of 
Arkansas  Gov.  Clinton  was  unfair, 
however,  charted  slight  declines,  as 
more  and  more  people  saw  coverage  of 
him  as  fair. 

In  March,  70%  said  coverage  of 
Clinton  was  fair,  and  22%  said  it  was 
unfair.  In  September,  those  numbers 
were  charted  at  74%  fair  and  21%  un¬ 
fair  and,  by  the  latest  count,  77% 
thought  the  coverage  was  fair  and  19% 
said  it  was  unfair. 

In  addition,  most  respondents 
(67%)  said  coverage  of  Perot  was  fair 
rather  than  unfair  (27%).  HECT 
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Source 

Continued  from  page  14 
regarded  the  Underwood  decision  “as  a 
personal  matter  and  the  Plain  Dealer 
has  no  wish  to  discuss  it.” 

Managing  editor  Gary  R.  Clark,  one 
editor  who  worked  on  the  story,  de¬ 
clined  to  comment,  citing  newspaper 
policy. 

Underwood’s  promise  to  give  sources 
prepublication  veto  power  over  quotes 
was  questioned  by  some  reporters,  as 
was  his  attempt  to  remove  the  quote  af¬ 
ter  having  first  included  it. 

At  least  one  journalist,  however,  was 
not  so  eager  to  give  Hall  the  benefit  of 
the  doubt. 

“He’s  done  it  again,”  a  clear  reference 


to  the  Cohen  case,  were  the  first  words 
used  by  an  anonymous  caller  to  E&P. 

In  published  comments  on  the  inci¬ 
dent,  Underwood  himself  was  more 
generous. 

“I  resigned  from  the  Plain  Dealer 
over  an  issue  of  policy  and  principle,” 
he  told  Margaret  Newkirk,  media  writer 
for  The  Other  Paper,  an  alternative 
newspaper  in  Columbus. 

“My  decision  does  not  diminish  the 
respect  1  have  for  David  Hall  or  any 
other  editor  at  the  Plain  Dealer.  1  re¬ 
gard  the  PD  to  be  one  of  the  finest 
newspapers  in  Ohio  and  will  remain 
one  of  its  most  avid  readers,”  he  added. 

Underwood  could  not  be  reached  by 
E&P  for  comment.  Excerpts  from  his 
resignation  letter  were  published  by  the 


Other  Paper  and  Crain’s  Cleveland 
Business. 

Whatever  else  the  incident  has  done 
at  the  Plain  Dealer,  it  has  not  clarified 
the  newspaper’s  position  on  anonymous 
sources,  said  one  reporter  —  speaking 
anonymously. 

“No  one  has  ever  said  to  me,  ‘This  is 
the  rule  here  on  confidential  sources,’  ” 
the  reporter  said. 

This  summer  several  stories  making 
heavy  use  of  anonymous  sources  sailed 
into  print  without  comment  from  edi¬ 
tors,  this  reporter  said. 

More  recently,  however,  the  same  re¬ 
porter  has  decided  to  eliminate  them 
almost  totally. 

“It’s  so  easy  to  get  burned,”  the  re¬ 
porter  said.  BECT 


Shop  Talk 

Continued  from  page  60 

Editors  of  those  newspapers,  1  be¬ 
lieve,  should  re-examine  their  purpose. 
Instead  of  writing  their  fluff,  they 
should  be  asking  readers  such  as  Mr. 
Sickler: 

Why  aren’t  you  angry  at  your  admin¬ 
istrators,  coaches  and  colleagues  who 
decided  that  the  draw  of  high-profile, 
big-bucks  athletic  teams  is  more  impor¬ 
tant  than  academic  integrity,  ethical 
behavior,  or  fair  play? 

Why  aren’t  you  angry  at  a  program 
that  so  flaunts  school  rules  that  it  al¬ 
lowed  a  student-athlete  to  repeat  an 
academic  course  without  registering  for 
the  course  and  then  improperly  allowed 
changing  his  grade? 

Why  aren’t  you  angry  at  the  univer¬ 
sity  boosters  who  slipped  some  of  the 
basketball  players  cash  at  Christmas, 
while  others  improperly  provided  gifts, 
meals,  and  lodging? 

Why  aren’t  you  angry  at  an  athletic 
program  that  befriends  a  New  York 
City  street  agent,  who  proceeds  to  vio¬ 
late  a  host  of  NCAA  rules? 

Instead,  Mr.  Sickler  and  others  who 
share  his  position  are  angry  at  the 
newspaper  that  exposed  the  seaminess 
in  the  basketball  program,  and  most 
newspapers  are  buckling  under. 

What  would  have  been  the  result  if 
the  Post-Standard  had  not  written  the 
series?  It  is  likely  that  SU  would  not  be 
facing  two  years’  probation,  and  that 
would  make  most  local  supporters  very 
happy. 

Unfortunately,  it  would  also  have  al¬ 
lowed  SU  to  perpetuate  this  fraud  that 
as  far  as  1  am  concerned  is  contrary  to 
everything  an  institution  of  higher  edu¬ 


cation  should  represent.  Most  impor¬ 
tantly,  it  would  deprive  its  readers  of 
the  very  information  they  need  to  make 
informed  decisions. 

One  final  note;  E&P  recently  pub¬ 
lished  a  column  by  a  public  relations 
practitioner  who  lauded  her  profession 
and  talked  about  how  the  majority  of 
her  time  “has  been  spent  protecting  my 
clients  from  blatantly  bad  journalism.” 

Well,  last  spring  1  had  the  misfortune 
to  attend  a  meeting  at  which  the  head 
of  SU’s  public  relations  office  spoke. 
That  person  bragged  to  SU  students 
majoring  in  public  relations  how  he 
had  got  even  with  the  Post-Standard 
for  its  series  by  intentionally  leaking  to 
the  Neu)  York  Times  the  university’s  in¬ 
ternal  report  on  its  investigation  of  the 
athletic  program. 

The  lesson  that  aspiring  group  of  pub¬ 
lic  relations  professionals  learned  that 
night  was  that,  if  you  do  not  like  what 
the  media  report,  do  everything  in  your 
power  to  make  their  lives  miserable. 

Had  Syracuse  University  put  as 
much  effort  and  energy  into  running  a 
clean  athletic  program  built  on  a 
strong  academic  base  as  it  did  in  plot¬ 
ting  to  burn  the  Post-Standard  by 
leaking  information  to  its  competitors, 
this  whole  sordid  affair  would  never 
have  occurred.  BECT 

Price  hike 

THE  SUNDAY  OKLAHOMAN  of 
Oklahoma  City  has  increased  its  cover 
price  a  quarter  to  $1 .50. 

Home-delivery  rates  were  increased 
$1.10  a  month  to  $6.60. 

General  manager  Edmund  O.  Martin 
blamed  the  increases  on  “continually  ris¬ 
ing  costs  of  newsprint  and  production.” 


Robertson  lectures 
at  Northwestern 

NAN  ROBERTSON,  PULITZER  Prize¬ 
winning  author  and  journalist  and 
Northwestern  University  alumna,  will 
visit  Northwestern  University  for  three 
days  this  fall  as  the  1992  Josephine  B. 
and  Newton  N.  Minow  Visiting  Profes¬ 
sor  in  Communications. 

Her  visit  will  include  a  public  lecture 
as  well  as  discussions  with  undergradu¬ 
ate  and  graduate  students.  Her  lecture, 
titled,  “The  Girls  in  the  Balcony:  A 
journalist’s  Story  of  Women  at  Work,” 
will  discuss  her  most  recent  book.  The 
Girls  in  the  Balcony:  Women,  Men  and 
the  New  York  Times,  an  account  of  fe¬ 
male  journalists  working  at  the  New 
York  Times. 

Robertson  was  a  reporter  and  feature 
writer  for  the  Times  for  more  than 
three  decades,  working  in  New  York, 
Washington  and  the  Paris  bureaus.  She 
was  the  third  woman  from  the  Times 
staff  to  receive  a  Pulitzer,  awarded  for 
her  New  York  Magazine  cover  story, 
“Toxic  Shock.” 

College  guide 

TAB  COMMUNICATIONS  INC., 
Newton,  Mass.,  publisher  of  a  chain  of 
14  weekly  newspapers  in  the  Boston  and 
West  Metro  market  areas,  has  launched 
a  60-page  tabloid  size  guide  to  college 
life,  TheMtise. 

The  premier  edition  carried  a  Sep¬ 
tember  1992  dateline,  with  50,000 
copies  delivered  directly  to  campus 
dorms,  student  unions  and  dining  halls 
of  10  Boston-area  colleges. 
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SO  DO  WE! 

Review  and  Forecast  that  is... 


Editor  &  Publisher  will  once  again  publish  its  REVIEW  &  FORECAST  ISSUE,  JANUARY  2, 1993. 

Launch  your  1993  promotion  campaign  with  your  ad  in  this  informative  first-of-the-year  issue! 

Editorial  promises  to  be  exciting  as  ever  with  a  comprehensive  look  back  at  1992  and  an 
extensive  look  into  1993. 

Our  readers  look  forward  to  this  annual  opening  issue  with  enthusiasm  and  excitement.  This 
issue  helps  to  summarize  all  that  has  transpired  in  the  previous  year  and  helps  you  to  get  a 
head  start  in  preparing  for  the  year  to  come. 

Place  your  ad  in  this  issue  and  grab  the  attention  of  our  loyal,  informed  and  professional  readers 
of  the  newspaper  industry. 

Get  involved  with  the  excitement  and  enthusiasm 
of  E8LP*s  Review  8l  Forecast  issue! 
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Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 
FAX  (205)  566-0170 

MEDIAAMERICA  BROKERS 

Straight  talk.  Hard  work.  Results. 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
FAX  (404)  233-2318 
Lon  W.  Williams 

MEL  HODELL,  NEWSPAPER 
BROKER 

5196  Benito,  Montclair,  CA  91763 
(714)  626-6440  FAX  (714)  624-8852 

MICHAEL  D.  UNDSEY 
3465  S.  Oleander  Drive 
Chandler,  AZ  85248  (602)  899-3698 

PHILUPS  MEDIA  SERVICES 

Newspaper  Brokers — Consultants 

215  Mountain  Dr.,  Suite  101 
Destin,  FL  32541 

RUPERT  PHILUPS  (904)  837-4040 

In  1790,  ihe  nation  which  had  (ouaht  a 
revolution  against  taxation  without 
representation  discovered  that  some  of 
its  citizens  weren't  much  happier  about 
taxation  with  representation. 

Lyndon  Johnson 


NEWSPAPER  BROKERS 


RICKENBACHER  MEDIA  CO. 

No.  1  in  Texas  and  Southwest. 
3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  FAX  (214)  520-6951 


NEWSPAPERS  FOR  SALE 


80  year  old  weekly  in  NJ  for  sole. 
Paia  circulation,  gross  $400,000. 
Assumable  debt.  Completely  Mac 
operated.  Box  6123,  Editor  & 
Publisher. 

TEXAS  DAILY,  $1  million.  Weekly 
group,  $1  million  plus,  others  from 
as  low  as  $10K  down.  Bill  Berger, 
Associated  Texas  Newspapers,  Inc., 
1801  Exposition,  Austin,  TX  78703. 
(512)  476-3950. 

DEEP  SOUTH  -  Exclusive  county  seat 
paid  weekly  in  isolated  market  near 
university.  Real  estate,  improvements  and 
press  included.  Confidentiality 
Agreement  required.  $250,000.  Jim  Hall 
Media  Services,  PO  Box  1088,  Troy, 
AL  36081.  (205)  566-7198. 

NEW  ENGLAND  COAST:  Established 
weekly  grossing  $500,000  with  35,000 
free  circulation.  Priced  for  quick  sale. 
Barry  French,  Broker,  Ashlawn  Road, 
Assonet,  MA  02702.  Tel.  (508)  644- 
5772. 

THREE  PROFITABLE  maritime  Canadian 
resource  publications.  Registered  second 
class,  code  3.  Excellent  iDotential  in  limited 
print  competition  market.  1.5  x  gross. 
Reply  Box  6133,  Editor  &  Publisher. 

SAVANNAH,  GA  bi-weekly  communi¬ 
ty  papers,  gross  nearly  break  even 
$90,000.  Easily  doubled.  Could  go 
weekly  No  competition,  Olympics  com¬ 
ing  up.  Out  of  town  owner  will  consider 
investors.  Inquiries  to  Box  33,  Waterbury, 
I  NY  11590. 
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1993  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  Nov  1992) 

Exclusive  data  on  U  S.  and  Canadian  newspaper  markets. 

$90  per  copy  Bulk  orders  of  5  or  more  of  each  book,  $82  each. 

$115  outside  the  U.S.  or  Canada. 

_  1992  EDITOR  &  PUBLISHER  INTERNATIONAL  YEAR  BOOK  (Published 

April  1992)  The  encyclopedia  of  the  newspaper  industry. 

$80  per  copy.  Bulk  orders  of  5  or  more  of  each  book,  $72. 

$105  outside  the  U.S.  or  Canada. 

Payment  must  be  in  U.S.  funds  and  accompany  all  orders.  CA.,  LA.,  and  NY  residents  please  add 
applicable  sales  tax.  Please  provide  complete  street  address  with  zip  code  for  UPS  delivery. 


Market  (luide 


Name 


Title 


YearBook 


1  B 

c 

hH 

-  mi 

Company 

Address 

Ste./Apl. 

City 

State 

Zip 

VISA/MC  account  1 

Exp.  date 

Signature 

BUSINESS  Circle  One  Category 

1.  Newspapers 

2.  Newspaper  equipment  manufacturer 

3.  Syndicates/news  services 

4.  Advertising  Agencies 

5.  Public  relations  firms 

6.  Legal  firm 

7.  Government 

8.  Manufacturer-general 

9.  Manufacturer-auto  &  truck 

10.  Manufacturer-food 

11.  Service  Industry 

12.  University/public  library 

13.  Financial 

14.  Retail 

15.  Public  transportation 

16.  Individual 

17.  Publishing  other  than  newspaper 

18.  Real  Estate 

19.  Other _ 


AFFIX 

POSTAGE 

HERE 


Editor  &  PutiKslier 

Circulation  Department 
11  West  19th  Street 
New  York,  NY  10011-4234 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 

UNIQUE,  one-of-a-kind  in  Zone  9. 
Small,  but  ready  for  big  things  in 
major  city.  Has  potential  to  be  port  of 
regional  or  notiorKil  chain  of  w^lies. 
Reply  to  Box  61 16,  Editor  &  Publisher. 

WEEKLY  in  high  growth  California  rrKjrket. 
$400,000  net  sales.  Strong  account  and 
reader  base.  Respond  to  Box  61 25,  Editor 
&  Publisher. 


NEWSPAPERS  WANTED 


Considering  selling  your  newspaper 
and  have  a  circulation  of  over  4,000? 
Write  Box  3755,  Editor  &  Publisher. 
We  are  a  small  community  newspap¬ 
er  group  that  believes  in  local 
autonomy. 


EDITOR/entrepreneur  seeks  small 
Zone  2  daily.  Write  in  confidence. 
Box  6124,  Editor  &  Publisher. 


NEWSPAPERS  WANTED 


WE  ARE  owner/operators  of  more  than 
200  daily  and  weekly  newspapers  in  the 
U.S.  We  are  aggressively  seeking 
acquisitions.  Circulation  5,000  to 
25,000.  All  correspondence  and 
discussions  ore  confidential.  Contact: 

Kenneth  W.  Cope 
Executive  Vice-President 
American  Publishing  Co. 

1006  West  Harmony 
Neosho,  MO  64850 
Phone  (417)  451-1520 
FAX  (417)  451-6408 

WE  ARE  A  SMALL  community  newspaper 
group  looking  to  buy  a  newspaper  or  a 
group  of  newspapers  in  the  Carolina's  or 
Georgia.  We  are  interested  in  papers 
with  a  circulation  from  2,500  to 
1 5,000.  Contact  Stephen  Moody  at  (3 1 8) 
266-2100  or  write  to  PO  Box  4033-C, 
Lafayette,  LA  70502. 


PLACE  YOUR  BET 
ON  E&P  CLASSIFIEDS 
...We  bet  you'll  Be  Satisfied! 

If  your  gome  is  equipment,  products, 
services  or  systems  used  in  newspaper 
production  (or  you're  a  Publisher  with 
surplus  equipment  on  your  hands)  E&P 
Clo  ssi  fieds  ore  your  best  bet  to  moke  (or 
save)  some  easy  money. 

E&P's  Help  Wanted  ads  reach  the 
industry  people  your  looking  for  to  fill  that 
open  position  at  your  paper.  And,  Positions 
Wanted  advertisers  tell  us  that 

E&P  Classified  ads  get  results! 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


REAAANUFACTURED  HOPPER 


PHOTOTYPESETTING 


COMPUWRITER  88TG, 


BUSINESS  SYSTEMS 


IBM  SYSTEM  36  -  B-24 
2  -  256K  leads 

2  -  200  mb  drives 

3  -  3180  monitors 

1 1  -  5251  monitors 
IBM  3262  Printer  5830  Feature  96 
character 

IBM  Tape  Drive  8809 
EDP  Equipment  7960  Feature 
Best  offer 

Contact  Colin  Phillips  (212) 
675-4380  or  write  Editor  & 
Publisher,  11  W.  19th  St.,  New 
York,  NY  10011. 


CAMERA  &  DARKROOM 

SQUeeze  Lens  mfg.  since  1968 
Fine  tune  process  camera  lens 
alignment,  focus  &  calibration 
H.  Carlbom  CKOptical 
310/372-0372 

FURNITURE 


Ergonomic  Furniture  from  MPS 


World's  largest  selection  of 
Adjustable  Tables  and  Chairs 

1  800  621-1507 

Midwest  Publishers  Supply  Co. 
Chicogo,  IL  60656 


_ MAILROOM _ 

Addressing  machine  Kirk-Rudy  310 
6'  conveyor,  does  3x5  to  14x14  inch 
stock.  Steal  it  $4,200.  (802) 
584-3018. 

24-P,  48-P,  and  72-P  HARRIS  STUF- 
FERS  Reconditioned-Guaranteed 
production-Training  program  provided. 
JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT  (713)  468-5827. 


GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim  at 
(800)  527-1668  or  (214)  869-2844. 


_ MAILROOM _ 

INSERTERS 

1975  Kansa  320  2  into  1  inserter 
1985  Kansa  320  7  into  1  w/double  out 
1985  Kansa  480  6  into  1  inserter  w/ 
double  out 

1 973  Muller  Martini  227E  3  into  1  inserter 

1974  227S  4  into  1  inserter 

2  1983  227S  3  into  1  inserters 
1974  227E  4  into  1 
2  1977  227S  6  into  1 
1980  227S  5  into  1 
1985  227S  5  into  1 

All  equipment  available  immediately. 
MidAmerica  Graphics  Inc.  (800) 
356-4886 


Kirk-Rudy  3  into  1  inserter  w/labeling 
head  &  conveyor,  $12,000  or  B/O. 
Kirk-Rudy  stand-alone  quarterfolder, 
$7,500  or  B/O.  Call  Hugh  at  1(800) 
768-6245. 


MAIL  ROOM 

3  Mueller-Martini  5-1  227S  Inserters 

4  Ferag  single  gripper  conveyors 
200'  long  each 

Signode  MLN-2A 
Signode  MLEE 

1  Stepper  tying  &  inserting  machines 
1987 

2  Cheshire  quarter  folders 
and  labeling  machines 

Northeast  Industries  (213)  256-4791 


REMANUFACTURED  HARRIS- 
SHERIDAN 

Inserting  equipment  (24-48-72P). 
Performance  upgrades  -  new  equip¬ 
ment  warranty.  Replacement  parts 
and  accessories. 

VALLEY  REMANUFACTURING  CO. 
Bruce  L.  Seidel  (215)  967-5738 


EXCHANGE 

All  types.  Increased  performance.  No 
loss  of  production.  Costs  savings. 
VALLEY  REMANUFACTURING  CO. 
Bruce  L.  Seidel  (215)  967-5738 


USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-5218  or  (800)  741-1937 


PHOTOTYPESETTING 


MONOTYPE  LASERCOMP  EXPRESS 
82  TYPESETTERS 

Two  Machines,  Models,  13108  and 
13128 

Includes:  Control  Computer  with 
128kb  of  memory,  dual  500/1000 

1  pi  resolution,  macro  floppy  disk 
drive,  universal  on-line  interface, 
168  MB  Winchester  disk  drive,  nega¬ 
tive  enhancement  feature,  extra 
precision  lens,  system  and  electron¬ 
ics,  feed  cassette,  power  take-up 
cassette,  automatic  cut  knife, 
pattern  generator  board,  Graph-Soft 
software,  turbo  RAM,  galley  step- 
over,  software  sizing  and  basic  oper¬ 
ating  software. 

2  Constant  Voltage  Transformers 
1  Spare  Supply  Cassette 

1  Spare  Power  Take-up  Cassette 

1  Visual  Display  Monitor 

Model  13128  is  fully  operational  and 
is  ready  for  production.  Model 
13108  needs  a  Computer  Automa¬ 
tion  and  M2322K  Hard  Disk  16  MB. 
These  parts  can  be  purchased  for 
approximately  $5,900.  Name  and 
address  available  upon  request. 
Machines  can  be  made  Postscript 
with  purchase  of  RIP. 

Price:  Both  machines  as  is  $39,000, 
or  Model  13128,  $28,500  and 
Model  13108,  $14,000. 

Interested  parties,  call  Ron  Murdock, 
Production  Manager,  Union  Leader 
Corp.,  Manchester,  NH  03109. 
(603)  668-4321,  X515. 


TYPESET  PACKAGE 

Two  (2)  Compugraphic  Compuwriter 
88TG  phototypesetting  units  (fonts  in- 
cludea),  Compugraphic  800-Zebra 
processor,  CompuKwik  processor,  1- 
year  supply  of  processing  chemicals 
and  additional  ZRC  typeset  paper,  all 
in  good  condition,  manufacturer  main¬ 
tained.  You  must  arrange  shipment. 
Price  $10,000  OBO.  Contact 
Publisher,  The  Reporter,  Florida  Keys 
(305)  852-3216. 

UNOTRON  202,  basic  machine  w/1 
additional  disk  drive  and  accompany¬ 
ing  1  LogE  Line17A  and  1  LogE 
Linel  developers.  Best  offer. 

Call  Colin  Phillips  (212)  675-4380 
or  write  Editor  &  Publisher,  1 1  West 
19th  St.,  New  York,  NY  10011. 


_ PRESSES _ 

DOUBLE-WIDTH  EQUIPMENT 
Brand  new  10-unit  Goss  Metro  #3392, 
22  3/4”,  double  3:2  folder,  10  PTE's. 
9-unit  1981  Goss  Metroliner  with  22” 
(560  mm)  cut-off,  with  5  half  decks, 
45”  PTE's. 

Two  8-unit  Goss  Metros  1978/80 
vinlc^,  23  9/16”  cut-off,  each  with 
3:2  lolder,  4  half  decks  and  42”  auto¬ 
matic  digital  reels. 

Four  8-’,  nit  Hoe  Colormatic  presses  23 
9/16”. 

One  Double  3:2  Goss  Imperial  folder/ 
upper  former/angle  bars. 

Ask  About  our  Single- Width  Presses 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Fax  (913)  492-6217 

PRESS  ROOM 
MAN-Roland  Folders 
160  pages  -  double  out  -  22-3/4 
with  3  high  former  &  angle  bars 
Only  7  years  old 
8  Unit  Hoe  Colormatic  Press 
4  color  humps  -  3/2  (older  &  balloon 
8  40"  or  42"  RTPs 
Goss  3-2  folders 

21  and  1/2  c.o.  and  22  3/4  c.o. 
Press  drives  for  24  units 
60  HP  G.E.  drives 
Only  7  years  old 

Northeast  Industries  (213)  256-4791 
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WANTED  TO  BUY 


EQUIPMENT  &  SUPPIIES  , 

I  WANTED 

Muller-Martini  inserters  227S. 

_ 1800)  356-4886. _ 

METRO,  URB^ITE,  COMMUNIW  SC,  Web  Press,  single  units  or  folders,  There  ore  more  old  drvnkords  thor,  old 
SSC,  MAN  4/2  presses.  AL  TABER  bindry  equipment.  dbctors 

(404)  552-1528FAX  (404)  562-2669.  (510)  443-2400.  Benjamin  Franklin 


Send  E&P  Box  Replies 
to: 

Editor  &  Publisher 

Classified  Ad  Dept. 
11  West  19th  St. 
New  York,  NY  10011 


CIRCULATION  SERVICES 


ORCULATION  SERVICES 


ALWAYS  SETTING  THE  STANDARD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Special-ists 
1  (800)  247-2338 

DOVER  PROMOTIONS,  INC. 
■Crews  and  Phones 
■Sales  Training  Seminars 
(609)  383-0250 

J.  BLENKARN  HOLDINGS 
Circulation  Telemarketing  Experts 
Jeff  Blenkom  (616)  458-6611 

KEVIN  S.  PAPPERT 
(313)  673-9533 

SUBSCRIPTION  SALES  specialists 
in  our  twentieth  year.  DCA  Promo¬ 
tions  Inc.,  (216)  225-7440. 

WHAT'S  HOT? 

T.M.C.  Usage  and  delivery  audits 
Conversions  and  upgrades 
Customer  service  calls 
Coll  VER-A-FAST,  The  Customer 
Connection 
1(800)  327-8463 


CIRCULATION  SERVICES 


TELEMARKETING 
(216)  434-4466 
PRO  STARTS 


CONSULTANTS 


ARE  YOU  GETTING  EVERYTHING  YOU 
CAN  OUT  Of  YOUR  NEWSROOM? 
Former  daily  editor  will  evaluate  con¬ 
tent,  staffing  with  an  eye  toward  im¬ 
proving  quality,  productivity.  Specialist 
in  small  and  medium-size  papers.  Write 
Mike  Wallace  News  Consulting,  512 
Capitola  Ave.,  Suite  100,  Copitdo,  CA 
95010,  or  call  (408)  479-1757. 

EXPERIENCED,  successful  publisher  of 
shoppers  and  weekly  newspapers  seeks 
opportunity  to  help  with  start-ups  only. 
C^eat  track  record.  Your  only  costs: 
percenloge  plus  expenses.  Send  to  Box 
6129,  Editor  &  Publisher. 

FOR  OVER  20  YEARS  I  worked  and 
managed  all  areas  of  operations  in  the 
daily,  vreekly,  and  commercial  print¬ 
ing  industry.  Let  my  experience  vronc  for 
you.  Call  Bill,  (908)  409-2880. 


MARKETING  SERVICES 


MARKETING  SERVICES 
Media  kits,  sales  promotion  and 
research  materials,  custom  maps, 
copy  vrriting  and  graphic  design  (or 
newspapers.  Consulting  (or  startups 
and  niche  publications. 

Call  Bob  Frame  at  (919)  286-4980. 


PRESSROOM  SERVICES 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELECTRICAL  DRIVE  SYSTEM? 
Masthead  can  help.  Masthead  also 
provides  dampening  systems,  para¬ 
llel  drives,  horsepower  upgrades  and 
modernization. 


MASTHEAD  INTERNATIONAL 
1(800)  545-6908  1(505)  842-1357 
24-Hour  Line  PO  Box  1952 
Albuquerque,  NM  87103 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING 
PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  ladder- 
ways?  Dirty  air  handling  systems, 
duct  work? 

‘Daily  Service  Contracts* 

‘One  Time  Service’ 

ML  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOa  FREE  1(800)  657-2110 


SERVICE  &  REPAIR 


METRO  CYUNDER  EXCHANGE 
NO  CORROSION  PROBLEMS 
■  ENVIRONMENTALLY  RESPONSIBLE 
COMPLETE  REBUILD  PARTS 
MOUNTAIN  STATES,  INC. 
(602)  574-0031  (800)  257-3045 


REMINDER 

Editor  &  Publisher's  offices  will  be  closed  on 
November  26  &  27,  1 992 
for  Thanksgiving 


ACADEMIC 


ATWOOD  CHAIR  OF  JOURNAUSM.  The 
University  of  Alaska  Anchorage  main¬ 
tains  a  pool  of  txxninees  and  applicants 
from  which  the  Atwood  Chair  of 
Journalism  is  filled.  New  nominations  and 
applications  are  sought  at  this  time  (or 
the  1993-1994  ocod^ic  year  and  fu¬ 
ture  years.  Applications  will  be  reviewed 
beginning  January  15,  1993. 

This  is  a  distinguished  Visiting 
Professorship  filled  annually  by  a  na¬ 
tionally  recognized  journalist  or  jour¬ 
nalism  educator.  Previous  teaching  ex- 
perierKe  is  desirable  but  not  required. 
Applicants  should  exhibit  ability  arid  de¬ 
sire  to  teach.  Sabry  is  $65,000,  plus 
benefits  (or  nine  months.  A  moving  allot¬ 
ment  is  also  paid. 

Serb  inquiries,  nominations,  and  appli¬ 
cations  to  O'.  Sylvia  Broody,  Cnair, 
Search  Committee,  Department  of 
Journalism  and  Public  Communications, 
University  of  Abska  ArKhoroge,  321 1 
Providence  Drive,  Anchorage,  AK 
99508-8240. 

To  ensure  consideration  (or  the  93-94 
academic  year,  applications  shoub  be 
received  by  JarHxiry  15,  1993.  Inquiries 
(or  future  years  are  welcomed  at  any  time. 

UAA  is  an  Affirmative  Action/Equal 
Opportunity  educational  institution  and 
invites  and  encourages  applications  from 
women  and  minorities. 


Fox  Your  Ad 
1212)929-1259 


California  State  University  Long 
Beach  2  one-year  positions  MAGAZINE 
and  PR  Journalism  (8/23/93  - 
5/27/94).  Ph.D.  prefer  Masters 
required.  3  years'  teaching  plus  3 
years'  professional  experience.  Head  PR 
Option.  Must  have  ability  to  communi¬ 
cate  effectively  with  ethnically  and 
culturally  diverse  campus  community. 
Open  until  filled.  CSULB,  Journal¬ 
ism  Department,  1250  Bellflower  Blvd., 
Long  Beach,  CA  90840.  Contact  Dr.  Wm. 
Mulligan  (310)  985-4981. 


Department  of  Journalism,  University  of 
Alaboma  invites  nominations  and  ap¬ 
plications  (or  assistant  professor,  tenure 
track  position  in  Media  Law/First 
Amendment.  Candidates  must  demon¬ 
strate  high  potential  to  become  an  ex¬ 
cellent  teacher,  publishing  scholar  and 
advisor  of  master's  and  doctoral  stu¬ 
dents.  Additional  area  of  teaching  ex¬ 
pertise  such  as  reporting,  editing,  mass 
communication  desirable.  Master's  de¬ 
gree  required,  Ph.D.  and  professional 
media  experience  preferred.  Send  ap¬ 
plication,  vita  and  three  letters  of  refer¬ 
ence  to  Dr.  Jay  Block,  Chair  of  Search 
Committee,  Department  of  Journalism, 
University  of  Alabama,  Tuscaloosa,  AL 
35487-0172.  Women  and  minorities  es¬ 
pecially  invited  to  apply.  UA  is  AA/EO 
empbyer. 


JOURNAUSM  FACULTY 
Newspaper  ond  Magazine 
The  Newhouse  School  at  Syracuse  Univer¬ 
sity  seeks  a  bright,  energetic  faculty 
member  to  teach  writing  and  editing  br 
newspaper  and  magazine  journalism. 
Significant  print  journalism  experience 
required.  An  advanced  degree  and  teach¬ 
ing  experience  are  preferred.  Salary  and 
rank  open.  The  committee  will  begin 
reviewing  applications  January  1 ,  1 993, 
and  continue  until  the  search  is  completed. 
Send  applications  to:  Print  Search,  SI 
Newhouse  School  of  Public  Communica¬ 
tions,  215  University  Ave.,  Syracuse,  NY 
1 3244.  AA/EOE,  minorities  and  vromen 
are  encouraged  to  apply. 


AHENTION  ADVERTISERS 

Due  to  the  holidays,  new  deadlines  will 
be  in  effect  for  the  following  issues. 


In-Column 
ISSUE  DEADLINE 

Dec.  26  Dec.  1 8,  1 2  noon 

Jon.  2  Dec.  23, 1 2  noon 


Classified  Display 
DEADLINE 
Dec.  17,  5PM 
Dec.  22,  5PM 


E&P's  offices  will  be  closed  on  December  24th,  25th, 
3 1  St  and  January  1  st.. 
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nKLK  WANTED 


ACADEMIC 


California  State  University  Long 
Beach  Lecturer  position  -  AAogazine 
Journalism  (1/21/93  -  5/28/93). 
Ph.D  prefer  Masters  required.  3  years 
teaching  plus  3  years  professional 
experience.  Must  have  ability  to  commu¬ 
nicate  effectively  with  ethnically  and 
culturally  diverse  campus  community. 
Open  until  filled.  CSULB,  Journal¬ 
ism  Department,  1250  Bellflower  Blvd., 
Long  B^h,  CA  90840.  Contact  Dr.  Wm. 
Mulligan  (310)  985-4981. 

LOYOLA  UNIVERSITY  OF  CHICAGO 

The  Department  of  Communication 
invites  applications  for  a  tenure- 
track  ASSISTANT  PROFESSOR  IN 
MEDIA  STUDIES  for  Fall,  1993. 

Applicants  should  have  a  Ph.D.  or 
comparable  terminal  degree,  an  active 
scholarly  research  program,  and  be  high¬ 
ly  qualified  for  teaching  in  media 
studies.  We  are  particularly  inter¬ 
ested  in  applicants  whose  teaching  and 
research  combine  critical  and  concep¬ 
tual  approaches  to  media  in  a  program  of 
studies  and  service  projects  that  hove 
practical  implications  for  social 
justice. 

The  primary  teaching  responsibili-  I 
ties  include  studio  and/or  field 
video  production  (with  ample  profes¬ 
sional  staff  support)  in  which  produc¬ 
tion  experience  is  used  os  a  basis  for 
understanding  the  medium  and  the 
institutions  employing  it.  Instructional  re¬ 
sponsibilities  also  include  courses  in 
which  students  apply  historical  and  crit¬ 
ical  analyses  to  understand  communi¬ 
cation,  media,  and  society.  The 
successful  candidate  will  be  engaged 
in  (or  show  promise  for  engaging  in) 
teaching,  research,  and  service  focus¬ 
ing  on  topics  where  media  studies 
converge  with  issues  of  social 
justice. 

Please  send  a  letter  of  application,  a 
curriculum  vitae,  samples  of  research, 
and  evidence  of  teaching  effectiveness, 
and  hove  three  letters  of  recommendation 
forwarded.  Applications  will  be 
received  until  the  position  is 
filled.  To  be  sure  of  full  considera¬ 
tion,  send  all  materials  by  JANUARY 
1,  1993  to; 

Dr.  Barnett  Pearce,  Chair 
Department  of  Communication 
Loyola  University  of  Chicago 
6525  North  Sheridan  Road 
Chicago,  IL  60626 

Lcwala  University  of  Chicago  is  an 
Affirmative  Action,  Equal  Opportuni¬ 
ty  Employer.  Women  and  minorities  are 
encouroged  to  apply. 

Media  History  Digest 

Coining  Soon! 

Order  Your  Copy 
Today 

CaU 

(212)  675-4380 

_ Don't  Delay! _ 


_ ACADEMIC _ 

LOYOLA  UNIVERSITY  OF  CHICAGO 

The  Department  of  Communication 
invites  applications  for  a  tenure- 
track  ASSISTANT  PROFESSOR  OF 
JOURNAUSM  for  Fall,  1993. 

Applicants  should  have  a  Ph.D.  or 
comparable  terminal  degree,  credentials 
in  both  the  scholarly  study  of  journal¬ 
ism  and  professional  experience,  an 
active  scholarly  research  program,  and 
b)e  highly  qualified  for  teaching  in 
journalism.  We  are  particularly 
interested  in  candidates  whose  inter¬ 
ests  engage  the  critical  assessment  of 
journalistic  institutions  and 
practices,  the  possibilities  and 
responsibilities  of  journalism  in 
issues  of  social  justice,  and  the 
journalist's  role  in  sustaining  the 
quality  of  public  discourse  in  demo¬ 
cratic  goverment.  j 

Teaching  responsibility  include 
courses  in  jorunalistic  practices 
as  well  as  critical  assessments  of 
norms,  standards,  and  institutions. 
Research  and  service  activities 
will  b)e  facilitated  l>y  the  Department's 
National  Center  for  Freedom  of  Informa¬ 
tion  Studies,  film  and  video  produc¬ 
tion  facilities,  WLUW-FM  (the 
University  radio  station)  and  the 
University's  commitment  to  proso¬ 
cial  service  projects. 

Please  send  a  letter  of  application,  a 
curriculum  vitae,  samples  of  research, 
samples  of  professional  work,  and 
evidence  of  teaching  effectivementss,  and 
hove  three  letters  of  recommendation 
forwarded.  Applications  will  be 
received  until  the  position  is 
filled.  To  b)e  sure  of  full  considera¬ 
tion,  send  all  materials  by  January 
1,  1993  to: 

Dr.  Barnett  Pearce,  Chair 
Department  of  Communication 
Loyola  University  of  Chicago 
6525  North  Sheridan  Rood 
Chicago,  Illinois  60626 

Loyola  University  of  Chicago  is  an 
Affirmative  Action,  Equal  Opportuni¬ 
ty  Employer.  Women  and  minorities  are 
encouraged  to  apply. 

ADMINISTRATIVE 


SAVANNAH,  GA  COMMUNITY  BI¬ 
WEEKLY  seeks  associate  publisher 
with  very  strong  sales,  organization¬ 
al  skills.  Must  be  good  with  local 
and  agency  accounts,  oversee  day-to-day 
$27,000  draw.  Resume  to  fex  33, 
Waterbury,  NY  11590. 

ADVERTISING 

ADVERTISING  DIRECTOR  for 
70,000  daily  in  South  Zone  4.  Pre 
requisites:  strong  creativity,  proven 
track  record  in  increasing  revenue 
and  market  share,  superior  manage¬ 
ment  and  people  skills,  and  five  plus 
years  experience  as  manager/director 
at  a  significant  size  daily.  Excellent 
salary  and  benefits.  Write  Box  61 1 3, 
Editor  &  Publisher. 


_ ADVERTISING _ 

A  30,000-t-  DAILY  in  Central  Florida 
seeks  goal-oriented  retail  advertising 
manager  (or  highly  competitive  market. 
Minimum  of  3  to  5  years  of  newspaper 
sales  or  management  experience  prefer¬ 
ably  as  an  advertising  manager  In  a 
smaller  market.  Candidates  should  pos¬ 
sess  excellent  people  skills  and  experi¬ 
ence  in  training,  budgeting  and  imple¬ 
mentation  of  creative  rate  programs  and 
sale  commission  plans. 

Rewards  for  success  are  excellent,  com¬ 
petitive  salary  and  Irenefits,  plus  oppor¬ 
tunities  for  growth  within  a  large  and 
well-respected  newspaper  group.  Send 
resume  with  salary  history  and  refer¬ 
ences  to:  Grady  Smith,  Advertising 
Director,  Daily  Commercial,  PO  Box 
490007,  Leesburg,  FL  34749-0007. 

ADVERTISING^RECTOR.  Success- 
ful  applicant  will  t)e  involved  in  the 
development,  training  and  supervi¬ 
sion  of  inside  and  outside  sales  staff 
and  will  hove  track  record  of  estob- 
lishing  and  achieving  sales  goals. 
This  1 1 ,000,  5-day  PM  and  Sunday 
AM  paper  is  located  in  a  beautiful 
and  unique  cosmopolitan  market 
with  lots  of  competition  and  solid 
potential  for  retail  and  classified 
growth.  Please  send  resume  and 
cover  letter  to:  Larry  Weil,  Publisher, 
The  Oak  Ridger,  PO  Box  3446,  Oak 
Ridge,  TN  37830.  No  phone  calls, 
please. 

ADVERTISING  MANAGER  for  South- 
em  Minnesota  7,400  6-clay  AM  daily 
with  Sunday  and  18,000  Shopper. 
Excellent  opportunity  (or  individual 
with  strong  sales  and  leadership 
skills  to  join  our  management  team 
in  a  fine  community.  Please  send 
resume  and  salary  history  in  confi¬ 
dence  to,  Steven  Gall,  Publisher, 
Owatonna,  Minnesota  55060. 

ADVERTISING  MANAGER 
Edwards  Publications  is  seeking  an 
experienced  manager  for  one  of  its  Iowa 
weeklies  with  accompanying  shopper. 
Good  people  skills  required.  Must  Lie 
experienced  at  motivating  staff  and 
developing  strategies.  We  offer  a  compe¬ 
titive  salary  and  growth  opportunity 
with  aggressive  group  having  publica¬ 
tions  in  five  states.  Send  resume  and 
salary  history  to  Edwards  Publica¬ 
tions,  Box  1 1 93,  Seneca,  SC  29679, 
Attn:  AD  MGR. 

ADVERTISING  MANAGER 
26,000  circulation  daily  newspaper 
has  a  January  1  opening  lor  progressive 
thinking,  goal-oriented  and  experienced 
advertising  manager.  Must  l)e  aggres¬ 
sive  self-starter  who  has  the  ability 
to  motivate  and  communicate  with  a 
support  staff  of  1 7.  Excellent  opportuni¬ 
ty  to  advance  with  a  major  newspaper 
group.  Send  cover  letter,  resume  and 
salary  history  to:  Ed  J.  Hauk,  Enid 
News  and  Eagle,  PO  Box  1 1 92,  Enid,  OK 
73702. 

CLASSIFIED  &  AD  SERVICES  MANAGER 
The  Salina  Journal,  a  30,000  daily, 
seeks  a  Classified  Manager  strong  in  su¬ 
pervisory  and  sales  experience.  Involved 
in  training,  administration  and  sales  pro¬ 
motion  with  a  strong  emphasis  on  tele¬ 
marketing  and  customer  service.  Direct 
supervision  of  3  inside  telemarketers,  5 
customer  service  reps  and  works 
closely  with  an  outside  sales  staff  of 
8.  S^d  resume  and  salary  history  to 
Jane  Glenn,  Advertising  Director,  The 
Salina  Journal,  PO  Etox  740,  Salina, 
KS  67402. 


_ ADVERTISING 

CLASSIFIED  ADVERTISING 
MANAGER 

Gannett  Co.  Inc.'s  newspaper  division 
is  currently  accepting  resumes  from 
condidates  interested  in  working  for 
one  of  our  81  daily  newspapers  in  the 
position  of  classified  advertis¬ 
ing  manager.  Candidates  are  Ijeing 
considered  for  opportunities  at  news¬ 
papers  ranging  in  size  from  40,000 
daily  circulation  to  100,000-t'. 
Applicants  should  have  proven  track 
record  in  classified  advertising 
sales  and  hove  OKinagement/ supervisory 
experience.  Please  send  your  resume  witn 
cover  letter  including  salary  history 
and  names  of  references  to  Diane  C. 
Keeley,  Coordinator,  Recruiting/ 
Placement,  Gannett  Co.,  Inc.,  1100 
Wilson  Blvd.,  Arlington,  VA  22234. 
Gannett  is  an  Equal  Opportunity 
Empbyer. 

COOL  AD  REP 

needed  for  new  magazine  with 
bizarre  humor  bent.  Cover  entire 
Bay  area  on  commission  basis. 
Resumes  to  'Are  We  There  Yet?', 
1401  Bay  Street,  Santa  Cruz,  CA 
95060. 


RETAIL  ADVERTISING  MANAGER 
Central  Michigan  Newspapers  is 
seeking  an  advertising  professional 
to  lead  our  eight-person  sales  staff  in 
Mt.  Pleasant.  The  successful  candi¬ 
date  would  be  responsible  (or  retail 
display  sales  in  the  Morning  Sun,  a 
12,000  circulation  daily  and  Sunday 
newspaper  with  late- week  TMC;  and 
the  Buyers  Guide,  a  30,000  Distri¬ 
bution  shopping  guide;  as  well  as 
participating  in  the  sales  and  market¬ 
ing  of  CMN's  eight  other  shopping 
guides.  This  is  an  excellent  oppor¬ 
tunity  for  growth  with  a  successful 
and  progressive  company  in  a 
dynamic  and  growing  university 
town.  Please  send  cover  letter  and 
resume  to  Drawer  480,  Central 
Michigan  Newspapers,  PO  Box  447, 
Mt.  Plrosant,  Ml  48804-0447. 


RETAIL  AD  MANAGER 

North  Jersey's  fastest  growing  newspap¬ 
er  Morris  County's  DAILY  RECORD 
needs  competitive,  marketing-oriented 
sales  manager  to  lead  retail  staff  to  new 
heights.  If  you  have  a  solid  track 
record  in  media  sales  and  nranogement 
(newspaper  preP d),  know  how  to  motivate 
and  train  salespeople,  have  developed 
innovative  sales  programs  and  stress 
the  Ixisics,  you  may  Ije  the  person.  Fas-fax 
56,000  AM;  64,400  SUN.  Competi¬ 
tive  compensation  package.  Please  send 
your  resume  and  sabry  history  to: 

Michael  Squires 
DAILY  RECORD 

PO  Box  217,  Parsippany,  NJ  07054 
EOE 


SALES  REPRESENTATIVE 

Join  a  fifty-year  oU  religious  advertis¬ 
ing  features  sales  company.  Truly  liest 
in  the  field.  Minnesota  area  now  open. 
Become  one  of  sixteen  self-motivated  of¬ 
fice  supported  executives.  Exceibnt  draw 
commission  to  travel  established  ac¬ 
counts  and  initiate  new  ones.  Please  send 
resume  in  confidence  to  Keister-Williams, 
PO  Box  8005,  Charlottesville,  VA 
22906. 
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_ ADVERTISING _ 

THE  STEPHENVILLE  EMPIRE- 
TRIBUNE  has  on  opportunity  for  the 
right  person  to  ieod  its  advertising 
s<Ms  department.  Advertising  direc¬ 
tor  will  oe  highly  involved  in  sales, 
must  be  creative,  9  promotional  sales 
oriented  oixl  hove  a  burning  desire  to 
move  up  in  our  group  of  newspapers. 
Current  advertising  director  left  to 
publish  one  of  our  daily  publications. 
Send  resume  to:  E.  Wilson  Koeppel, 
Publisher,  Stephenville  Empire- 
Tribune,  Box  958,  Stephenville, 
Texas  76401. 

ART/EDITORIAL 

GRAPHICS  EDITOR  SOUGHT 
The  Daily  Indeperxlent,  an  Ottoway  news¬ 
paper  located  in  Ashland,  Kentucky,  is 
seeking  an  experienced,  motivated  person 
to  be  responsible  for  the  graphic  content 
of  the  newspaper. 

We're  looking  for  a  person  to  coordi¬ 
nate  and  monitor  our  new  design,  produce 
graphics  on  a  daily  basis,  adapt 
Associated  Press  graphics  for  our 
use,  help  put  together  graphics  pockages 
and  pages,  and  stay  up-to-date  on  techno¬ 
logical  changes.  The  ability  to  teach 
basic  graphics  operations  to  other 
staff  members  would  be  a  plus. 

The  person  we're  looking  for  will  hove 
art,  journalism  and  Macintosh 
skills  arxl  be  able  to  work  in  a  daily 
newspaper  environment. 

Resumes  and  work  samples  should  be  sent 
to  Mike  Reliford,  Managing  Editor, 
The  Doily  Independent,  Ashland,  KY 
41105-0311. 

ART/GRAPHICS 

ART  DIREaOR 

Publishing  company  seeks  art  director  lor 
research  and  prorrrotion  department. 
Layout,  design,  typesetting,  paste-up, 
camera/photo,  print  shop,  coordination. 
Will  produce  sales  literature,  i.e., 
brochures,  fact  sheets,  rate  cards,  graphs, 
charts  and  maps.  Requires  art  degree, 
minimum  3  years  experierKe  in  print  me- 
dioos  artist  or  art  director.  Macintosh, 
Quork,  Paginator  and  Freehand  re¬ 
quired.  Copywriting  is  a  plus.  Send  re- 
sume,salary  history  to:  Son  Gabriel 
Valley  Publishing  Co.,  1210  N.  Azusa 
Conyon  Rood,West  Covina,  CA  91790, 
Attn:  Art  Director. 

CIRCULATION 

CIRCULATION  MANAGER 
Southern  California's  fastest  growing 
newspaper  is  seeking  an  aggressive,  get 
it  done,  team  player  to  lead  the  circula¬ 
tion  staff  to  achieve  exceptional  results. 
If  you  are  an  experierKed  circulation 
prolessiocKil  with  promotions,  marketing 
and  management  experierKe,  as  well  as, 
the  persorxil  drive  to  get  it  done;  we 
hove  an  unequaled  opportunity  for  you. 
We  offer  a  competitive  salary,  a  sig¬ 
nificant  incentive  plan,  and  excellent 
benefit  package.  Send  your  resume, 
salary  history,  a  cover  letter  telling  us 
why  you  ore  the  best  candidate  for  this 
position,  and  a  list  of  relererKes  to  Box 
6101,  Editor  &  Publisher.  All  applica¬ 
tions  will  be  kept  in  strict  confiderKe. 

A  drama  critic  is  a  persort  who 
surprises  the  playwright  by  informing 
him  what  he  meant. 

Wilson  Mizner 


_ CIRCULATION _ 

QRCULATION  DIREaOR 
THE  BISMARCK  TRIBUNE 

Promotion  to  a  brger  newspaper  leaves  a 
vacancy  on  Lee's  Enterprise's  longest- 
term  circulation  growth  leader,  now  push¬ 
ing  33,000.  SmI  plenty  of  growtn  out 
th^  fora  proven  ochiever  with  energy  and 
ideas.  Write  Paub  Redmann,  Human 
Resources  Manager,  PO  Box  1498, 
Bismarck,  ND  58502. 

Application  deadline  December  1 , 1 992. 

EDITORIAL 

A  PROVEN  PROFESSIONAL  needed  who 
con  direct  the  news  operation  lor  a  small 
weekly  group  which  is  news  oriented. 
Must  be  a  hands-on  leader  with  at  least 
10  years  of  news  experierKe  who  con 
inspire  staff  and  produce  quality  cover- 
oge  in  our  communities.  A  very  attrac¬ 
tive  small  town  in  a  Great  Lakes  state 
in  which  ta  live  and  work.  Attractive 
pay  package  and  benefits.  Write  in  con¬ 
fidence  with  supporting  information, 
sabry  requirements,  other  special  needs. 
Bax  6132,  Editor  &  Publisner. 


ARE  YOU  READY  TO 
LEAD  OUR  NEWSROOM? 

Aggressive  Managing  Editor  sought  ta 
lead  this  award-winning  alternative 
newsweekly  through  an  exciting  growth 
period. 

Metro  Times,  already  well-knovm  for  its 
activist  commentary  and  top-notch 
cultural  coverage,  is  now  increasing 
its  staff  and  bunching  an  investiga¬ 
tive  reporting  team.  We  are  looking  br 
an  editor  ta  help  lead  the  vray. 

You  are  a  seasoned  reporter  and  sophis¬ 
ticated  writer  with  at  least  three 
years'  experierKe  managing  and  motivat¬ 
ing  staff  and/or  freelancer  reporters. 
You  have  a  vision  br  how  this  paper  can 
help  rebuild  Detroit,  and  you  are  able  ta 
translate  your  vision  into  action 
with  this  tabnted  staff. 

Prebrence  will  be  given  to  local  experi- 
eiKe.  Women  and  minorities  ore  urged  to 
apply.  Submit  a  resume,  salary 
requirements,  samples  of  your  work,  and 
a  letter  expbining  why  yixi  want  to  edit 
an  alternative  newsweekly,  ta:  Managing 
Editor  Search,  Metro  Times,  743  Beau- 
bien,  Detroit,  Ml  48226. 


ASSISTANT  FEATURE  EDITOR  who 
is  a  great  organizer  and  good  with 
people  needed  for  college-town, 
Knight-Ridder  AM  of  25,000  circula¬ 
tion.  Job  means  being  involved  in 
everything  from  routine  community 
news  to  specialty  entertainment 
magazine.  Applicants  need  two  years 
of  newsroom  experience  and  editing 
background.  Send  clips  of  editing, 
design  to  Robert  Ashley,  Executive 
Editor,  Centre  Daily  Times,  Box  89, 
State  College,  PA  16804. 


BUSINESS  EDITOR 

McClatchy-owned  doily  needs 
reporter/editor  ta  lead  3-person  busi¬ 
ness  staff.  Highly  competitive  market 
near  Charlotte,  NC.  Send  clips, 
resume,  and  letter  about  yourself  to 
Terry  Humb,  Editor,  The  Herald,  PO 
Box  11707,  Rock  Hill,  SC  29731. 
No  calls. 


OR  JUST  LOOKING?  OR  JUST  LO? 
ING';'  BUYING?  BUYING?  BUYING 
SELLING?  SELLING?  SELLING?  SE 
IRING?  HIRING?  HIRING?  HIRING? 
ING^  OR  JUST  LOOKING?  OR 
NG?  BUYING?  BUYING?  BUYING? 
LLING';^  SELLING?  SELLING?  SELLIN 
RING?  HIRING?  HIRING?  HIRING? 


Use  the  Classified 
Ad  Pages  of 
E&P! 

E&P's  Classified  Section  is  where  you'll  find  the 
used  equipment  you  need,  sell  the  used  equip¬ 
ment  you  want  to  sell,  discover  new  employment 
opportunities  and  hire  the  key  people  who  will 
make  your  newspaper  run. 

E&P  Classified  contains  up  to  10  pages  of  new, 
fresh  and  up-to-date  classified  listings  every  week  I 

Rates  and  order  form  are  in  this  section.  To  piace 
your  classified  ad  caii  212*675»4380,  or  maii  it 
to:  E&P  Ciassified  Department,  1 1  West  19th  St., 
New  York,  NY  10011. 

YOU  CAN  NOW  FAX  US 
YOUR  RUSH  ORDERS! 

FAX:  (212)  929-1259 

CALL  TODAY  AND  PLACE 
YOUR  ADI 


E6fP  Classified 

...the  difference  is  in  the  results 
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EDITORIAL 


ASSISTANT  CITY  EDITOR 
Immediate  opening  for  a  talented,  ener¬ 
getic,  experiecKed  journalist  to  assist  city 
raitor  or  an  award-winning,  innovative 
25,000-circulation  Gannett  Co.  Inc.  daily 
in  California's  soutfiern  San  Jooquin 
Valley.  Must  hove  sharp  copy  skills,  work 
well  with  people,  be  well-orqanized,  be 
results-oriented,  possess  sound  news  judg¬ 
ment  and  have  a  desire  to  move  up.  Send 
resume  and  sabry  requirements  to:  Burton 
Swope,  Managing  Editor,  Visalia  Times- 
Delta,  PO  Box  31,  Visalio,  CA  93279. 


BUSINESS  REPORTER:  Two-time  winner  of 
national  award  for  excellerKe  seeks  writer 
with  two  years'  daily  experierKe.  Back¬ 
ground  covering  manufacturing,  intema- 
tioTKil  business  preferred.  Send  resume, 
clips  to  Dept.  E,  Rochester  Business  Journal, 
53  St.  Paul  St.,  Rochester,  NY  14604. 


CITY  BEAT  REPORTER  -  The  Evening  News, 
an  8,000  circulation  PM  daily  and 
Sunday  in  the  Upper  Peninsula  of 
Michigan,  seeks  eneraetic,  experienced 
city  brot  reporter.  This  beat  includes 
education  and  political  reporting. 
Responsibilities  include  covering 
major  state  university,  local  school 
districts,  and  political  scene. 
Reporters  also  regularly  produce  feature 
articles.  Send  resume,  clips,  refer¬ 
ences  and  salary  requirements  to  Ken 
Fazzari,  Editor,  The  Evening  News,  109 
Arlington  St.,  Saulte  Ste.  Marie,  Ml 
49783. 


COPY  EDITOR  -  The  Shelbyville  News, 
an  award-winning  1 1 ,500  circulation 
PM  daily  in  centraflndiana  has  an  open¬ 
ing  for  an  experienced  copy  editor. 
We  are  seeking  candidates  with  a  min¬ 
imum  of  3  to  5  years  of  daily  newspa¬ 
per  experience.  Candidate  must  hove 
strong  editing  skills,  a  good  grasp  of 
AP  style  and  must  be  accurate  and  bst 
on  deadline.  Layout/design  skills  a  plus. 
Send  resume  and  cover  letter  explain¬ 
ing  why  you're  the  right  copy  editor  for 
our  newspaper,  along  with  at  least  six 
references  fo  Roger  L.  Mosher,  Editor, 
The  Shelbyville  News,  PO  Box  750, 
Shelbyville,  IN  46176. 


EDITORIAL  WRITER  for  Southern 
statewide,  metropolitan  daily. 
Should  have  generally  conservative 
views,  immense  writing  talent  or  prom¬ 
ise  thereof,  youthful  style,  zest  for 
opinionating,  sense  of  humor,  analyti 
cal  ability,  thick  skin.  Some  ad 
ministrative  duties,  proofreading 
involved.  Knowledge  of  business,  eco¬ 
nomics  helpful.  Send  resume  to  Box 
6135,  Editor  &  Publisher. 


_  Media 

Grapevine 

Ygu  heard  R  on  tie  gripeMne 

Daily  Report  To  The 
Newspaper  Industryl 
Serving  Reporters,  Editors, 
Photographers,  Graphic  Artists, 
Managing  Editors  &  Entry  Level. 

Information  Raced  Directly  by 
Newspapers. 

Since  1990  By  Rauch  and 
Associates,  Inc. 

1-900-787-7800 

$1.95  per.  min. 

117W  HemeoneM  6ViRoor$uMR^7 
CtK^.  lL60606Av«reoeaN2-3nMne 
kyaJUtx  IStf  UjMhaUaeucti-iDne 
phone  «id  be  It  yeae  or  older 


EDITORIAL 


EDITOR,  retired  or  semi,  to  work  full  or 
part-time  on  a  start-up  newsletter  critique- 
ng  the  frequently  poor  business/ecorxxnic 
reporting  being  done  by  the  press,  TV 
includea  Send  resume  to  Box  61 34,  Editor 
&  Publisher. 


EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-1-  current 
openings  nationwide.  All  skills/ 
levels.  Details:  Writer-Editor-EP,  PO 
Box  40550,  5136  Macarthur  NW, 
Washington,  DC  20016;  (703) 
506-4400. 


EDITOR  sought  for  FDA-related  newslet¬ 
ter  aimed  at  executives  and  lawyers. 
Transbte  technical/regulatory  infonna- 
tion  into  practical  news  industry  can  use. 
Key  to  success:  agency  experience,  eye 
and  ear  for  news,  and  excellent  source 
development.  Free-lance  contract  offers 
independence  and  good  pay.  Resume, 
clips  to  KK,  1117  N.  19,  #200, 
Arlington,  VA  22209. 


EDITOR 

Weekly  newspaper  group  located  in  Zone 
2  seeks  a  dynamic,  forward-thinking 
editor  to  lead  its  busy  news  staff! 
Applicants  must  have  proven  manager¬ 
ial  skills,  progressive  layout  and  graphics 
sense,  a  solid  vision  of  the  role  of  subur¬ 
ban  newspapers  in  today's  media  mix 
and  the  ability  to  select  and  motivate 
talented  reporters. 

Our  competition  is  good.  We  want  to  be 
better.  Compensation  commensurate  with 
experience.  Full  benefits.  Send  resume  and 
samples  to  Box  61 20,  Editor  &  Publisher. 


ENTERTAIN  OUR  READERS! 

A  growing,  progressive,  medium-sized 
Zone  9  daily  neras  a  proven  designer/ 
copy  editor  who  knows  entertainment. 
Pagination  and  entertainment  reporting 
background  helpful.  Also  looking  for 
talented  entertainment  writer  with  up  to  2 
years  experience.  Clips,  resumes,  by 
Dec.  11,  to  Box  6139,  Editor  & 
Publisher. 


GRAPHIC  ARTIST 
The  Waterloo  Courier,  a  50,000  PM 
daily  in  Nartheast  Iowa,  is  looking 
for  an  artist  who  can  do  info  graphics 
and  assist  in  page  design.  We  hove 
state-of-the-art  computer  technology,  with 
pagination.  Applicants  should  be 
fomiliar  with  a  wide  range  of  design 
and  photo-oriented  computer  software. 
Please  send  samples  of  your  work  to 
Saul  Shapiro,  Editor,  Waterloo  Cour¬ 
ier,  PO  Box  540,  Waterloo,  lA  50704, 


NATIONAL  JOURNALISM  WRITING 
AWARD  sponsored  by  Nixon  News¬ 
papers,  Inc.  and  Ball  State  Universi¬ 
ty.  Prize  $1,000.  Emphasizes 
outstanding  writing  in  newspapers  ar 
magazines.  Single-entry  only.  Enter 
with  cover  letter  and  mounted  clip¬ 
ping  postmarked  by  January  22.  For 
details,  send  SASE  to  Dr.  David  E. 
Sumner,  Department  of  Journalism, 
Ball  State  University,  Muncie,  IN 
47306-0485. 

ZONE  5  AWARD-WINNING  WEEKLY 
newspaper  is  looking  for  an  editor.  If  you 
are  innovative,  hove  fresh  ideas,  and  can 
take  charge,  send  your  resume  to:  B,  PO 
Box  100,  Blue  Earth,  MN  56013. 


_ EDITORIAL _ 

HERE'S  YOUR  CHANCE  to  earn  a  nxjster' s 
from  Missouri  without  starving.  We  need 
an  editor/ teacher  for  the  copy  desk  of  the 
Missourian,  the  community  daily  pub¬ 
lished  by  the  JourrKilism  School.  The 
salary  is  only  $20,000,  but  if  you  qual¬ 
ify  for  graduate  school  we  pay  the  tu¬ 
ition.  Job  requires  good  editing  and  de¬ 
sign  skills  and  aptitude  for  teaching. 
Women  and  minority  applicants  encour¬ 
aged.  Reply  by  Nov.  30.  Job  open 
January.  Send  letter  with  resume  and  ref- 
ererKes  to  George  Kennedy,  Managing 
Editor,  Box  838,  Columbia,  MO  65205. 

MANAGING  EDITOR 
Managing  Editor  needed  for  4,200  circu¬ 
lation  weekly  in  Whitefish,  MT.  Need 
someone  strong  in  writing,  photography, 
and  designtocarryonaward-winningtra- 
ditionin  state's  recreation  capital.  People 
management  and  organizational  skills  a 
must.  Only  working  news  people,  please. 
Publisher  duties  limited.  Apply  to:  Brian 
Kennedy,  Hungry  Horse  News,  PO  Box 
189,  Columbia  Falls,  MT  59912. 


NEWS  EDITOR 
ASSISTANT  CITY  EDITOR 

39,000  AM  Gannett  daily  in  a  Big  Ten 
university  city  seeks  experienced 
editor  to  direct  7-person  copy  desk  and 
another  to  help  coordinate  10-person 
city  desk.  News  editor  candidates  must 
hove  management  experience,  as  well 
as  strong  copy  editing  and  design 
skills.  ACE  candidates  must  hove  re¬ 
porting  and  copy  editing  experience, 
management  experience  preferred.  Send 
letter,  resume,  salary  requirements  and 
a  week's  worth  of  work  samples  to  Steve 
Crosby,  Executive  Editor,  Journal  and 
Courier,  217  N.  Sixth  St.,  Lafayette,  IN 
47901 .  Equal  opportunity  employer. 

SMALL  GANNETT  DAILY  newspaper 
seeks  hard  working,  ambitious  sports 
reporter.  Salai^  $1 5,000-$1 8,000 
based  on  qualifications.  Send  cover 
letter  and  resume  to  Philip  B.  Wilson, 
Sports  Editor,  Marietta  Times,  700 
Channel  Lane,  Marietta,  OH  45750.  For 
more  information  call  (614) 
373-2121. 

SPORTS:  Copy  editor  with  at  least 
three  years  of  professional  experience  in 
a  daily  to  join  10-person  sports  staff 
devoted  to  local  coverage.  Excellent 
layout,  headline-writing  and  copy 
editing  skills  a  must.  Send  letter, 
resume,  salary  requirements  and  work 
samples  to  Mike  Tschappat,  Sports 
Editor,  Daily  Record,  PO  Box  217, 
Parsippany,  NJ  07054-0217. 


STAFF  WRITER 

Monthly  4-color  national  tab,  both  trade 
journal  and  consumer  publication,  has 
opening  for  sharp  writer  fomiliar  with 
woodworking.  We  cover  the  business  and 
pleasure  of  furniture  making,  cabinetry, 
millwork,  constructian.  Opening  is  in  our 
I  tech  beat,  sa  applicants  need  experience 
and  interest  in  machinery  and  technology. 
Competitive  salary  and  benefits.  Serid 
letter,  resume  and  clips  to:  Ian  C.  Bowen, 
Editor,  Woodshop  News,  35  Pratt  St., 
Essex,  a  06426. 

WEEKLY  NEWS  MAGAZINE  that  covers 
the  TV  industry  worldwide  needs  full-time 
NYC  bureau  reporter  to  cover  program¬ 
ming.  Daily  newspaper  and/or  magazine 
experience  preferred.  Send  resume,  clips, 
sample  of  unedited  copy  and  references  to 
Box  6127,  Editor  &  Publisher. 


_ EDITORIAL _ 

ZONE  4,  32,000  daily  needs  energe¬ 
tic  graphics-journalist  skilled  at 
producing  informational  graphics 
and  color  separations.  Must  be  adept 
with  Moc  and  many  of  its  programs. 
Send  resume  and  portfolio  to  Box 
6126,  Editor  &  Publisher. 

HUMAN  RESOURCE 

RESOURCE  DEVELOPMENT  MANAGER 

We  are  seeking  an  experierKed  training 
professional  with  a  successful  track 
record  to  help  us  attract  and  develop  the 
most  talented,  educated,  motivated  and 
successful  media  sales  team  in  the 
Raleigh-Durham  market. 

This  nevdy  created  position  requires 
someone  with  skills  to  build  a  pro¬ 
gram  from  the  ground  up.  Primaiy  re¬ 
sponsibility  is  the  maximization  of  rev¬ 
enue  through  employee  development. 
The  ideal  candidate  has  teaching  or 
training  experience,  a  sales  background 
and  a  proven  history  of  team-building. 
Excellent  written  and  oral  communica¬ 
tion  skills,  strong  interpersorKil  skills  and 
proven  leadership  are  a  must. 
Background  in  psychology  andtotol  qual¬ 
ity  manogement  are  a  plus.  If  you  meet 
these  qualifications  and  want  to  be  a 
part  of  one  of  the  fastest  growing  news¬ 
papers  in  the  country,  send  your  resume 
and  salary  history  to: 

Jim  McClure 
Advertising  Director 
The  News  &  Observer 
PO  Box  191 
Raleigh,  NC  27602 

UBRARY 

UBRARY  MANAGER 

The  Seattle  Times  is  seeking  a  News 
Library  Manager. 

The  Library  Manager,  as  part  of  News 
Department  nKinagement,  establishes  li¬ 
brary  objectives  and  priorities,  manages 
operating  and  capital  budgets,  part¬ 
icipates  in  exploration  of  new  technolo¬ 
gies  and  managers  revenue-producing 
database  resources. 

Qualifications  are:  Five  years  combined 
professional/supervisory  experience.  A 
masters  degree  in  library  or  information 
scietKe  is  preferred  but  not  mandatory. 

We're  looking  for  a  realistic  visianary  who 
leads  by  word  and  by  example,  has  a 
varied  professianal  background  and  ex¬ 
cellent  interpersonal  skills. 

To  apply  for  this  position,  send  a  letter  of 
application,  a  resume,  salary  require¬ 
ments  and  references  to: 

JJ  Wilkerson 
Human  Resources  Dept. 

Seattle  Times 
PO  Box  70 
Seattle,  WA  981 1 1 

MAILROOM 

MAILROOM  MANAGER/MECHANIC 
Group  of  quality  weeklies.  Zone  2,  has  an 
opening  for  a  top-notch  manager/me- 
chanic.  Responsible  for  busy  night- 
side/doyside  operation.  Muller-Martini, 
Cheshire,  newspaper  mailroom  experi¬ 
ence  a  must.  Send  resume,  salary  re¬ 
quirements  to  Edward  Kelley,  Circulation 
Director,  Princeton  Packet,  PO  Box  350, 
Princeton,  NJ  08542.  No  phone  calls, 
please. 
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CLASSIFIED  ADVERTISING  RATES 


IBLP  WANTBiP 


MARKETING 


MARKETING  SERVICES  DIREaOR 

Gannett  Co.  Inc.'s  newspaper  division 
is  currenriy  accepting  resumes  from 
condidotes  interested  in  working  for 
one  of  our  81  doily  nevrspopers  in  the 
position  of  marketing  services 
director.  Candidates  ore  being 
considered  for  opportunities  at  news¬ 
papers  ranging  in  size  from  40,000 
doily  circulation  to  100,000-f. 
Applicants  should  have  experience  in 
morket  segmentation,  research,  creating 
targeting  strategies,  soles  develop¬ 
ment  and  coordinating  marketing  prog¬ 
rams.  Previous  newspaper  experierKe 
preferred.  Please  serxi  your  resume  with 
cover  letter  including  salary  history 
and  names  of  references  to  Diane  C. 
Keeley,  Coordinator,  Recruiting/ 
Placement,  Gannett  Co.,  Inc.,  1100 
Wilson  81^.,  Arlington,  VA  22234. 
Gannett  is  on  Equal  Opportunity 
Employer. 

PHOTOGRAPHY 

MIDWEST  Monday-Soturday  PM, 
20,000  circulation,  looking  for  experi¬ 
enced  photographer.  Experience  may  be 
in  form  of  solid  internship.  We  run  poge 
1  color  daily.  You'll  handle  assigned 
shots,  enterprising,  developing  B&W 
and  color.  Direct  clips  and  resume  to 
Joyce  McCullough,  NewsTribune,  426 
SerotKf  Street,  LaSalle,  IL  61301. 

PRESSROOM 

Gannett  Co.,  Inc.'s  newspaper  division 
is  currently  accepting  resumes  from  can¬ 
didates  interested  in  vrorking  for  one  of 
our  81  daily  newspapers  in  the  position 
of  press  manager,  press  supervisor,  or 
press  operator.  Candidates  are  being 
considered  for  opportunities  at  newspa¬ 
pers  ranging  in  size  from  40,000  daily 
circulation  to  100,000-t-.  Applicants 
should  hove  offset  experierKe  on  Goss 
Metro,  Headliner  and  ColoHiner  presses. 
Previous  newspaper  experierKe  pre¬ 
ferred.  Please  lax  your  resume  with 
cover  letter  including  salary  history  and 
names  of  referetKes  to  Diane  P.  Keeley, 
Coordinator,  Recruiting/Placement, 
Gannett  Co.,  Inc.,  at  (703)  558-3810. 
Gannett  is  an  Equal  Opportunity 
Employer. 

PRESSMAN 

Experienced  on  Web  offset  presses 
(Goss  community  preferred).  Good 
benefits.  Reply  to  Bartosh  Publica¬ 
tions,  7272  Woodland  Ave.,  2nd 
floor,  Philadelphia,  PA  19142. 

PRESSROOM  SUPERINTENDENT 
Metro  Zone  5  newspaper  needs  a  press¬ 
room  Supt.  to  return  union  shop  to  full 
efficierKy.  Willing  to  wait  to  find  the 
right  person.  Successful  applicant  must 
be  willing  to  work  nights,  w^erxis  and 
hours  necessary  during  initial  leadership 
and  training  period.  Subsequent  sched¬ 
ule  will  be  printarily  day  hours. 
Supervisory  experierKe  in  union  setting 
required.  Pleasant  city  with  recreational 
attractions.  Very  competitive  compensa¬ 
tion  and  benefits  package. 
Confidentiality  assured.  Send  resume 
with  cover  letter  to  Box  6136,  Editor  & 
Publisher. _ 

A  good  listener  is  not  only  popular 
everywhere,  but  after  awhile  he  knows 
something. 

Wilson  Mizner 


PRODUCnON/TECH 

MANAGER,  COMPOSING 
DEPARTMENT 

The  Morning  Call  in  Allentovm,  PA  is  seek¬ 
ing  an  experietKed  manager  for  its  com¬ 
posing  department.  The  individual  vrill 
possess  strong  communication  skills  as 
well  as  experierKe  vrith  electronic  pre¬ 
press  systems.  Thispositionreportsdirectly 
to  the  Director,  Operations. 

The  Morning  Coll  has  a  1 40,000  daily 
and  1 90,000  Sutxkiy  circulation  in  addi¬ 
tion  to  a  competitive  salary,  we  offer  a 
highly  odvantogeous  bonus  and  bertefits 
package.  Interested  applicants  are  asked 
to  submit  a  cover  letter  and  resume  to: 
Employee  Relations 
The  Morning  Call 
PO  Box  1260 
Allentown,  PA  18105 
We  are  an  equal  opportunity  employer. 

PRODUaiON  DIREQOR 
We're  a  medium-sized  Midwestern 
daily  with  an  opening  for  a  production 
director.  This  position  involves 
supervision  of  composing,  press, 
camera,  plate  and  custodial  staffs. 
Familiarity  with  equipment  typical¬ 
ly  used  in  those  departments,  includ¬ 
ing  pagination  systems,  plus  the 
mechanical-electrical  equipment  of  the 
building  itself,  is  expected. 

Supervisory  experience  is  a  necessi¬ 
ty,  as  is  the  ability  to  work  with  other 
department  supervisors,  customers  and 
employees. 

We  offer  a  competitive  salary,  insur¬ 
ance,  pension  plan,  and  a  good  working 
environritent  in  a  thriving  community. 

If  you're  comfortable  with  responsi¬ 
bility,  and  capable  of  filling  this 
key  position,  please  vrrite  and  tell  us 
about  yourself.  Include  all  pertinent 
details  in  your  first  letter.  All 
replies  will  be  held  in  confidence.  Box 
6130,  Editor  &  Publisher. 

SALES 

GREAT  OPPORTUNITY  for  person  who 
wants  to  move  up.  Must  be  energetic,  able 
to  supervise,  sell,  train.  Our  Zone  6 
daily  w/ weeklies  will  give  you  good 
opportunity  for  growth.  Send  salary 
requirements  and  resume  to  Mr.  Cain,  PO 
Box  1999,  Sulphur,  LA  70664. 

SALES  PEOPLE  AND 
SALES  AAANAGERS 

We  are  seeking  experienced  aggressive 
sales  and  sales  management  candidates 
to  help  a  thriving  Mid-West  weekly 
suburban  group  grow  to  the  next  level.  If 
you  hove  two  to  five  years  experience, 
strong  communication  skills,  and  a 
desireto  bepartof  a  growing  company,  we 
vrant  to  talk  to  you.  Recently  displaced 
sales  people,  due  to  merger  or  cutbacks, 
are  encouraged  to  apply.  Send  creden¬ 
tials  and  recent  earnings  history  to: 

Box  6137,  Editor  &  Publisner. 

SALES  PROFE^IONaI 
The  Stuart  Nevrs/Port  St.  Lucie  News, 
is  seeking  a  sales  professional  to  spear- 
heod  our  efforts  in  key  growth  areas  of 
the  future.  The  successful  candidate  will 
hove  extensive  outside  sales  experience 
and  leadership  qualities.  This  is  a  fast- 
paced  position  that  requires  a  high-en¬ 
ergy,  self-motivated  person.  The  Nevrs 
is  an  aggressive  daily  located  on  the 
east  coast  of  south  Florida.  We  offer  an 
excellent  benefit  package  and  a  chal¬ 
lenging  growth  environment.  Send  re¬ 
sume  with  salary  history  to  Personnel 
Dept.,  The  Stuart  News,  PO  Box  9009, 
Stuart,  FL  34995. 


Payment  must  accompany  all  Positions  Wanted  ads. 

Effective  January  1, 1992 


UNE  ADS 

I  week-$7,00  per  line 

2  weeks-$6. 15  per  line,  per  Issue. 

3  weeks-$5.35  per  line,  per  Issue. 

4  weeks-S4.60  per  line,  per  issue. 


POSITIONS  WANTED 

1  week-$3.95  per  line 

2  weeks-$3.25  per  iine,  per  issue. 

3  weeks-$2.75  per  line,  per  issue. 

4  weeks-  $2.55  per  iine,  per  issue. 


Add  $6.50  per  insertion  for  box  service.  Add  $4.25  per  insertion  for  box  service. 
Count  as  an  additional  line  in  copy.  Count  as  an  additional  line  in  copy. 


Count  approximately  34  character$and  or  $paces  per  line. 
3  iines  minimum.  NO  ABBREViATiONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 


DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logos,  etc.,  on  classified  ads  charged 
the  following  rates  per  column  Inch,  per  Insertion:  1  time,  $85: 2  to  5  times,  $80; 
6  to  12  times,  $75;  13  to  25  times  $70;  26  to  51  times  $65;  52  times.  $60. 


DEADLiNE:  8  days  prior  to  pubiication  date. 
Contract  rates  available  upon  request. 

Box  number  responses  are  maiied  each  day  os  they  are  received. 


Name _ 

Company _ 

Address _ 

City 

State _ 

Zip - 

Phone 

Classification _ 

Authorized  Signature 
Copy - 


No.  of  Insertions: 


i 


■ 

I 


Amount  Enclosed:  $. 
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HELP  WANTED 


SALES 


SERVICE  COMPANY  now  providing 
information  service  to  120+  newspaper 
clients  in  the  U.S.  and  abroad  looking 
for  a  rep.  to  sell  our  services  in  Europe, 
Asia  and  parts  of  S.  America.  Excellent 
opportunity.  EOE/AA.  Box61 38,Editor& 
PuUisher. 


What  is  man  without  the  beasts?  If 
all  the  beasts  were  gone,  man 
wauld  die  from  a  qreat  loneliness 
of  the  spirit.  For  whatever  happens 
to  the  beasts  soon  happens  to  man. 

Chief  Seattle 


POSITIONS  WANTED 


ADMINISTRATIVE 


Accomplished  Publisher/GM,  early 
40's,  seeks  new  challenge.  Experienced  in 
weeklies,  shoppers,  dailies,  print¬ 
ing.  Outstanding  P  &  L  performer  with 
excellent  marketing  and  people  skills. 
(404)  473-8944. 


PUBLISHER  strong  in  marketing,  gener¬ 
ating  revenue  and  expense  reduction 
seeks  to  apply  20  years  experience  to  new 
challenge  on  wreekly  group  or  snrall-to- 
mid  size  daily.  Send  to  Box  6108,  Editor 
&  Publisher. 


1993 

Editor<S?Publisher 
Market  Guide 

ON  SALE  NOW 

ToankryaurcopyajntntToiw 

€5iadaAinDepiarttnentat 

(212)675-4380 


ADVERTISING 


RETAIL  MANAGER/ 
ADVERTISING  DIREaOR 
Mid-sized  daily  has  decided  to  partici¬ 
pate  in  an  experiment  -  no  managers 
in  the  od  department.  Because  of  mis, 
the  manager  is  available.  Supevises  over 
30  employees.  The  paper  has  hod  an 
eight  percent  gain  in  revenue  this  year. 
He  has  been  with  his  present  employer 
since  January  of  1990.  Previous  expe¬ 
rience  includes  almost  six  years  with 
Gannett,  four  of  them  as  Classified 
Manager.  Over  ten  years  of  newspaper 
experience.  BA,  married.  Looking  for  a 
place  to  put  roots. 

It  is  important  to  note  that  if  you 
hire  this  candidate,  there  will  be  NO 
fee.  His  present  employer  hasalreody  done 
so.  He  has  no  geographical  preference.  If 
you  would  like  more  information,  please 
contact: 

GOOD  NEWS 
Suite  245  North 
Alpine  Centre 
Bettendorf,  lA  52722 
(319)  359-4877  FAX  (319)  359-8539 


IT'S  A  CLASSIFIED 
SECRET! 

We’ll  never  reveal  the  identity 
of  an  E6?P  box  holder. 


If  you  don't  want  your  reply  to  go  to 
certain  newspaper  (or  companies), 
seal  your  reply  in  an  envelope  addressed 
to  the  E6?P  Classified  Advertising 
Department  with  an  attached  note  listing 
newspapers  or  companies  you  don't  want 
the  reply  to  reach.  If  the  Box  Number 
you're  answering  is  on  your  list,  we'll 
discard  your  reply. 


Please  note  that  the  responsibility  for  the 
return  of  clips,  etc.  when  requested  is  that 
of  the  advertiser  -  not  of  Editor  & 
Publisher . 


POSITIONS  WANTED 

CARTOONIST  |  EDITORIAL 


Award-winning,  nationally  syndicated 
Washington,  DC  based  cartoonist  seeks 
FT/PT  position  with  newspaper  or  chain  as 
capital-based  Editorial  Cartoonist.  Will 
work  via  fax  and  Federal  Express.  For 
samples  and  resume  call  (703)  361  -5437. 

CIRCULATION 

ALTERNATE  DISTRIBUTION 
MANAGER 

Very  qualified  executive  seeks  position 
as  manager  of  your  ADS  circulation  de¬ 
partment. 

Fifteen  years  newspaper  circulation  man¬ 
agement  experience.  Primary  strengths 
are  budgeting,  DM  training  and  man- 

X'  g,  interpersonal  communication  with 
r  department  managers,  developing 
and  maintaining  address  database,  con¬ 
version  from  mail  to  carrier,  recruitment 
of  independent  contractors. 

If  you  are  in  or  are  ready  to  enter  the 
fast  emerging  field  of  alternative  deliv¬ 
ery  please  respond  to  receive  a  com¬ 
prehensive  resume. 

Prefer  mid-size  to  metro  market  in 
the  midwest  or  southeast.  Send  to 
Box  61 1 9,  Editor  &  Publisher. 
Circulation  Manager  with  over  1 1  years 
experience  seeking  managerial  position. 
Excellent  track  record.  Box  61 1 5,  Editor 
&  Publisher. 

PROFESSIONAL  CIRCULATOR  -  Eastern 
Zone  2.  Available  for  contract  services 
or  employment  to  suit  your  economies. 
(516)  588-2735. 

EDITORIAL 

AGGRESSIVE,  AWARD-WINNING  ex¬ 
ecutive  editor  seeks  opportunity  in  com¬ 
petitive  market.  Top  references,  record 
of  achievement.  Box  6122,  Editor  & 
Publisher. 

COPY  EDITOR  offers  top  skills,  solid  eth¬ 
ics,  daily  experience,  ability  to  coach  oth¬ 
ers.  Eye  for  detail,  strong  headlines, 
sound  judgment,  former  reporter,  humane 
people  skills.  Call  (206)  224-4408  home 
or  (604)  738-4409  messages. 

DO  YOUR  PART  to  turn  the  economy 
around:  HIRE  USI  Our  Zone  2  daily 
folded.  Help  two  aggressive,  deadline¬ 
conscious  reporters  off  the  unemploy¬ 
ment  line.  Great  references/clips,  fmone 
Glenn  (914)  888-0010  or  Mary  (914) 
357-5190. 


FEATURE/GENERAL  Reporter  seeks 
position  in  small  town.  10+  years 
experience.  Call  (316)  275-0883. 

HARD  WORKING  features  writer  seek¬ 
ing  full  time  position.  Two  years  expe¬ 
rience  with  daily  on  part  time  basis.  Will 
relocate.  Send  to  Box  6100,  Editor  & 
Publisher. 

Hard-working,  conscientious  copy 
editor  with  1 5  month's  weekly  experience 
seeks  full-time  position  at  Ohio 
daily.  Excellent  references.  Call  Martha 
at  (215)  825-0262. 

HEADUNES  THAT  SING,  layouts  that 
dance  -  at  the  hands  of  a  copy  editor  with 
an  eye  for  detail  and  accuracy.  BYU 
graduate  with  2  1/2  years  experience 
seeks  an  entry  level  position  on  a  small 
to  medium  size  newspaper  or 
magazine.  Call  (801)  377-4992;  leave 
message  (or  Eric  Rutar. 

SPORTS  REPORTER/EDifOR  at  nation's 
top  college  newspaper  seeks  job 
with  daily,  preferably  in  Zone  5.  Rick 
Weegman,  61 1 6  6th  Ave.  #308,  Osseo, 
MN  55369.  (612)  424-8355. 

TOP  EDITOR  at  mid-sized  paper 
seeks  new  challenge.  Strong  on  local 
news,  editorial  pages  and  newsroom 
management.  Send  to  Box  6098, 
Editor  &  Publisher. 

WEEKLY  EDITOR'S  position  sought  by 
energetic,  experienced  editor/writer. 

Will  relocate.  (305)  891-2595. 

FREELANCE 

WASHINGTON  CORRESPONDENT 
AVAILABLE:  Let  a  pro  cover  your 
Congressional  delegation  (or  you. 
1 5years  experience.  Contact  Jeff  Epstein, 
6647  Tower  Dr.,  Alexandria,  VA  22306. 

MAILROOM 

EXPERIENCED  business  journalist 
working  in  Prague  wants  to  cover 
Czech  and/or  East  European  market 
(or  US  publications.  Contact  Betsy 
Newberry  at  01 1  -422-843-582. 

PUBUC  RELATIONS 

10-year  PR  PRO  needs  a  job  in  NJ, 
NY,  PA.  Make  me  an  offer!  I  get 
results.  14  years  as  WSJ  editor. 
(609)  448-4894. 
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Shop  Talk  at  Thirty  by  Joel  Kaplan 

BLAMING  fHE  MESSENGER  — 
NEWSPAPERS  MUST  NOT  BE  INTIMIDATED 


BACK  IN  MY  days  as  an  investigative 
reporter,  1  wrote  a  story  detailing  how 
our  local  congressman  had  helped  a  de¬ 
fense  contractor  obtain  some  lucrative 
government  contracts. 

In  return  for  that  help,  the  contrac¬ 
tor  had  agreed  to  pay  the  congressman’s 
wife  $50,000  in  legal  fees.  The  problem, 
of  course,  was  that  the  congressman’s 
wife  had  never  worked  for  that  money. 
To  some,  including  federal  investiga¬ 
tors,  the  payment  smacked  of  a  bribe. 

We  received  a  great  deal  of  reaction 
to  that  story,  although  it  was  not  quite 
what  1  had  expected. 

“How  dare  you  write  those  things 
about  him?”  one  woman  complained.  “1 
don’t  care  if  it  is  true.  He’s  always  been 
a  terrific  congressman.  He  got  me  my 
Social  Security  payment.” 

Every  single  call  was  a  variation  on 
that  same  theme.  It  did  not  take  me 
long  to  figure  out  that  people  do  not 
want  to  hear  negative  reports  of  people 
or  institutions  they  revere  or  trust. 
Most  people  subscribe  to  that  old  adage 
“what  you  don’t  know  won’t  hurt  you.” 

So  I  was  not  terribly  surprised  when  I 
moved  to  Syracuse  a  little  over  a  year 
ago  that  the  Syracuse  Post-Standard  was 
being  condemned  in  some  circles  for  its 
hard-nosed  examination  of  the  Syra¬ 
cuse  University  basketball  program,  de¬ 
spite  the  newspaper’s  measured,  docu¬ 
mented  portrayal  of  serious  abuses  in  a 
big-time  college  athletic  program. 

The  newspaper  faced  the  same  “kill 
the  messenger”  attitude  that  pervades 
much  good  investigative  reporting. 
Whenever  a  person  or  an  institution 
comes  under  the  spotlight  of  media  at¬ 
tention,  particularly  when  that  atten¬ 
tion  is  negative,  it  is  much  easier  to 
blame  the  media  than  address  the  prob¬ 
lems.  Politicians  have  been  doing  that 
for  years,  some  rather  successfully. 

You  have  all  heard  the  rationaliza¬ 
tions;  “The  liberal  media  are  against  me 


(Kaplan  is  associated  with  the  S. I. 
Newhouse  School  of  Public  Commun¬ 
ications  at  Syracuse  [N.Y.]  University.) 


because  I  stand  for  family  values  and 
they  don’t.”  “The  newspaper  is  writing 
these  stories  because  the  coach  won’t 
talk  to  its  reporters.”  “The  newspaper 
has  a  hidden  agenda,”  etc.  etc.  etc. 
(Though  I  still  would  like  to  know  the 
Post-Standard’s  hidden  agenda;  was  it 
worried  that  its  circulation  had  grown 
too  large  and  needed  this  series  so  that 
a  few  thousand  would  cancel  their  sub¬ 
scriptions?) 

In  truth,  reporters  and  newspapers 
write  these  stories  because  that  is  their 
job.  When  institutions  fail — be  they 


governmental,  educational  or  busi¬ 
ness — it  is  the  purpose  of  the  media, 
acting  as  watchdog,  to  inform  the  pub¬ 
lic  so  it  can  make  intelligent  decisions. 

Because  Syracuse  University  is  an  in¬ 
stitution  of  higher  learning,  I  assumed 
that,  although  the  Post-Standard’s  rev¬ 
elations  would  cause  some  discomfort, 
the  reaction  would  be  intellectually 
honest.  I  assumed  that  faculty  and  ad¬ 
ministrators  would  understand  the  val¬ 
ue  of  the  First  Amendment,  the  impor¬ 
tance  of  a  marketplace  of  ideas,  and 
they  would  embrace  the  notion  that  an 
unfettered  press  is  crucial  to  the  ideals 
of  a  democracy.  In  short,  they  would 
embrace  the  notion  that  the  truth  will 
set  you  free,  even  though  the  truth 
sometimes  hurt. 

Boy,  was  I  ever  wrong. 

Take  a  look  at  one  reaction  to  the  re¬ 
cent  report  by  the  NCAA  Committee 
on  Infractions  that  documented  more 
than  40  separate  violations  of  NCAA 
rules  and  regulations  by  the  SU  athletic 
program.  The  report,  in  essence,  vali¬ 
dates  the  reporting  by  the  Post-Stan¬ 


dard  and  should  dismiss  the  notion  that 
the  series  was  much  ado  about  nothing. 

Yet,  this  was  one  reaction:  “I’m  quite 
angry  at  your  newspaper  for  hurting  the 
university.  You’ve  not  only  done  dam¬ 
age  to  the  sports  program  .  .  .  but  the 
community  at  large.  It  hurts  everybody. 
Was  it  worth  it?” 

That  comment  came  from  Michael 
Sickler,  a  faculty  member  at  SU,  who 
also  happens  to  be  the  president  of  SU’s 
chapter  of  the  American  Association  of 
University  Professors. 

Let  us  look  at  his  comment  again: 


“I’m  quite  angry  at  your  newspaper  for 
hurting  the  university.” 

That  goes  to  the  heart  of  my  point. 
When  one  is  angry  at  a  given  situation 
and  looks  for  a  scapegoat,  the  press  is  an 
easy  target. 

Earlier  this  year,  I  took  issue  with  a 
number  of  newspaper  editors  who  were 
trying  to  redefine  their  mission.  These 
editors  said  that  declining  circulation  re¬ 
quired  them  to  become  more  involved 
in  their  communities  and  also  provide 
readers  with  more  positive  news. 

I  pointed  out  that  such  a  change 
would  lead  to  less  hard-nosed  investiga¬ 
tive  reporting  because  newspapers  such 
as  the  Post-Standard  would  not  want  to 
risk  the  wrath  of  their  readers.  The  re¬ 
action  to  the  Post-Standard  series 
proves  my  point.  If  a  newspaper  is  try¬ 
ing  to  boost  circulation,  dare  it  provoke 
readers  such  as  Michael  Sickler?  So,  un¬ 
der  the  new  community-oriented  jour¬ 
nalism,  stories  like  this  simply  are  no 
longer  being  written. 


(See  Shop  Talk  on  page  50) 
EditordfPublisher  •  November  21,  1992 


Had  Syracuse  University  put  as  much  effort  and 
energy  into  running  a  clean  athletic  program  ...  as  it 
did  plotting  to  bum  the  Post-Standard  by  leaking 
information  to  its  competitors,  this  whole  sordid 
affair  would  never  had  occurred. 
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Effective  marketing  is  tough... 
the  1993  Editor  &  Publisher  Market  Guide 

makes  it  easier. 


When  you  need  information  about  a  market's  location,  provides  you  with  complete  market  information  based 

transportation,  population,  population  by  age,  upon  the  breakdowns  by  newspjq)er  markets.  We  have 

households,  total  disposable  income,  number  of  banks,  earned  our  reputation  for  accurate  statistics,  year  after 

total  deposits,  total  electric  and  gas  meters,  total  auto  year.  We  provide  you  with  estimates  for  the  current  and 

registration,  principal  industries,  climate,  tap  water,  coming  year,  giving  professionals  such  as  yourself  a  head 

shopping  centers,  retail  outlets,  total  retail  sales,  start  in  planning  programs  and  budgets.  These  figures 

newspapers  and  their  circulation  in  3,139  United  States  have  been  consistently  on  target  with  final  government 

counties  and  1,600  +  U.S.  and  Canadian  cities,  you'll  find  figures  that  are  not  available  until  at  least  18  months  later, 

it  in  the  1993  Editor  &  Pubhsher  Market  Guide. 

Whether  you're  advising  clients,  buying  or  selling 
You  will  also  find  exclusive  1993  market  rankings  of  equipment,  supplies  or  services,  planning  merchandise 

leading  U.S.  cities,  counties  and  MSAs...plus  exclusive  locations-whatever  your  marketing  aims...the  Editor  & 

E&P  standardised  14  item  surveys  for  every  U.S.  and  Publisher  Market  Guide  is  your  single,  most  efficient  facts 

Canadian  daily  newspaper  market... E&P' s  1993  estimates  and  forecasts  tool! 

of  total  retail  sales  in  various  categories  such  as  food, 

apparel,  general  merchandise  and  more.  >9®  P"  <^»Py-  To  order  your  copy,  simply  fill 

out  the  convenient  bind-in  card  in  this  issue  of 

The  Market  Guide  is  the  only  publication  of  its  kind  that  Editor  &  Publisher. 

The  1993  Editor  &  Publisher  Market  Guide 


Syracuse 
Minority  Job  Fair 


Februafy  11-12, 1^3 

S4»  ^tewbou$e  Public 

|ufTior,serrtor  (^recent  graduate^^g 

— —  “  in  newspaper* 


Open  some  doofs  for  your  cafe«- by  Nevwc^pefsoiatsponsSf  tiiejobfiur  pay 

travding  to  the  Syracuse  Minority  Job  no  registration  fee.  Reemiters  from  other 
Fair  next  Febniary.  newspapers  pay  $75  to  register. 


You'll  find  recruiters  from  newspapers 
throughout  the  Norfrieast  eager  to 
interview  you  about  jobs  in  reporting, 
advertising,  dreuiation  and  production. 

Students  pay  for  their  own  travel  to 
Syracuse.  After  that,  the  job  fair  takes 
care  of  meals  and  lodging. 


Students  2md  recruiters  will  stay  at  the 
Sheraton  University  Inn,  across  the  street 
from  die  Newhouse  Sdiool. 

For  information,  contact  Bob  Lloyd, 

The  Syracuse  Newspapers,  RO.Box  4915, 
Syracuse,  New  York  13221-4915, 

(315)  470-3033 


The  Syracuse  Minority  Job  Fair  is  sponsored  by  the  American  Society  of  Newspaper  Editors, 

■  I  of  An 


Syracuse  University  the  Newspaper  Association 
ise  Ne 


\menca 


and  The  Syracuse  Newspapers. 
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